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~, MORE ADVERTISEMENT SPACE CHANGES : 
COMMONWEALTH TRADE PROSPECTS 


Advertiser's 
Weekly 


een e ne eeeeeeenee 


? Brighton 
? Conference 
; Programme 


Settee eee eereeeee 


BRITISH 


ADVERTISING 


* Read any New Elizabethan poetry?” asked Mr. Punch 
“I'm writing it,’ snapped the Advertiser. “An Adverse 
Alphabet about things On The Way Up. Listen....... 
L is for Living (the cost of foie gras), 


N’s for a Nation of shabby-genteels, 
O is for Overheads — head over heels — 
P is for .. es 

But Mr. Punch had heard quite enough of that. 
“P ws for Punch!” he said “firm as a rock! 
Q is for Quite unatlected by shock 
R is for Rates which have not got the fideets 
S is for Schedules which stick to their budgets ad 
“Rotten bad rhyme ... .”’ said the Advertiser. “ But 
is M frue? ” 
t“ Of course it is!” cried Punch. ‘* My rates stand pat, 
Sir, whole page or single column, black-and-white or 
ziorious colour And of course you see what that 


means? ... With every day that passes, with every 


worth more and more! 


twinge of the Cost of Advertising, a page in Punch is 


“Your prose is as persuasive as your net sale,”’ said the 
Advertiser. “How’s your readership doing?” 
“Nicely, thank you,” said Mr. P. 


. . . everybody picks up 


OUNCH 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, 


“PUNCH”, 10 BOUVERIE STREET, LONDON, E.C.4 
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DISPLAY 


ADVERTISER'S WEEKLY 


SCREEN PRINTING 


EXHIBITION 


Gloucester 


leoméon 


lara 


west eters 


Ted 22281 (4 bnew 
Tel WAfaigar 4277 4 
Manchester Tel Bachfnars 165 
Birmingham lei Mudiand 0528 
Tet Cardeff 207 


Sum, --Mr Milhado 
action in 


™~ tion of 

rendered a great 

3 those companies 

N representing 
and magazines 

ht has long been a 


to find that, after giving the best 
i 4 possible service to agencies 
respect of specimen copies, quot- 
i stions, market information, statis 
3 


eventua 


said seas departments are 
profitable, and it is 
especially hard to 
why they should 


' newspu per 
foreign agency 


It is a function 


nals to 
British agencies, and 


ROE cate Bib. 2 


and place their 


ment 


Managing Director 


Ltd 


Caplan as to my views 


Avoiding Split 
Commissions 


circularising 
advertising agencies on the ques 
split commissions,” has 
service 


overseas newspapers 


regret to firms such as ourselves 


tes and other kindred 
they have decided to place the 
advertisement 
through a foreign agency 
split commission” basis 

1 have always understood from 
: agency directors that their over- 


understand 
deliberately 
hand over half their 
COMMIT ISSI0ONS 
when 

course is not absolutely necessary 


representatives of overseas jour 
provide a service 


submit that if they care to avail 
themselves fully of this service 
contracts 
London, they would be pleasantly 
surprised as the increased revenue 
earned by their overseas depart 


Dennis Ro Vickers 


Technical Publications (Overseas) 


. 
Poster Design 
Sia,--l am sorry that my obser 
vations upon the Torquay poster 
have to some extent misled Mr 


1 still think the Torquay poster 


To The Editor. ‘ 


is attractive and will effectively 
sell the resort to the travelling 
public. 

The concluding paragraph of 
my letter was intended as a 
general comment, and not to 
mmply that tasteless design should 
be presented to the public 

May | add that 1 am person 
ally attracted by modern and 
clever design presentation and 
am not, perhaps, wholly incap- 
able of forming sound judgment 
on the epatter. 

H Berxetry HoLtyver 
Publicity Officer, 
Torquay 


Mature Ideas And 
Boring Speeches 


Sm,.--Victor Streeter (May 1) 
seems to think that a conference 
is a sort of glorified public speak 
ing contest. His allegation that 
“it's the speech itself that im 
presses, not the subject,” may be 
quite correct, but my reason for 
attending a conference is to learn 
something, not just to be im- 


IN THIS ISSUE— 
The planning and execution of a 
successful aw stunt-—-page 


NEXT WEEK'S issue will carry 
a full report, with pictures and 


pressed. The “ineffably boring” 
speeches al conferences are usu 
ally those rich in adjective but 
poor in objective. They necessi- 
tate the excellent golfing facilities 
that are always so readily avail- 
able 

Regarding the debate at the 
Brighton Conference, the accent 
is on youth and I think the sub 
ject chosen should be related. The 
under-35"s would still be able to 
voice their opinion on other sub 
jects at other sessions 

Mr. Streeter implies that it is 
impossible to show “mature 
ideas” if the subject is concerned 
with youth. Maturity is an atti- 
tude of mind, a way of thinking 
It would no doubt surprise Mr 
Streeter to know that it is even 
possible to have mature ideas 
about babies If he doesn't 
believe me, he should ask his 
mother! 

Tony WILSON 

Advertising Department, 
Ascot Gas Water Heaters. 


- ° 
They Got His Stamp 
Idea Gummed Up 
Sm,-—-My innocent suggestion 
to use postage stamps to help us 
out of our balance of payments 
crisis seems to have stirred up 
the mud (May 1). The object of 
this letter is to take evading action 
to prevent any sticking to me! 
Mr. Dowling is looking at my 
suggestion purely from the stamp 
collector's point of view. I was 
not, and still am not, concerned 
with philatelists’ interests, only 

with our national welfare. 

I suspect Mr. Keown has been 
misied by my unfortunate sur- 
name’ I yield to no-one, not 
even to Mr. Keown, in my ad- 
miration of our Royal Family 
nor in my appreciation of their 
services to the nation 

Your correspondent’s refer- 
ence to my suggestion as “bad 
taste” and “ungrateful” is based 
on a misconception. His conclud- 
ing whimsy is delicious! 

Incidentally, I still think the 
postage stamp idea a good one. 

ALAN Hess. 
Public Relations Officer, 
Austin Motor Co., Ltd 


Teaman And Jamo 


Sin,—The selection of tea 
labels by Jesse Collins for John 
Teaman & Sons for inclusion in 
the Design from Britain Exhibi- 
tion (April 24) has produced 
several inquiries from those un- 
able to trace such an aptly named 
firm in the trade directories, 

May | therefore explain that 
Mr. Collins was commissioned by 
the Tea Bureau to design these 
labels. They are to be used on 
the dummy tea packets with 
which we demonstrate the art of 
window and point-of-sale display 
at our Tea Centre Headquarters 
and at various exhibitions. In 
such settings we hope they will 
illustrate the selling power of 
good design. 

“John Teaman & Sons” appears 
over the grocer’s shop window 
we have built at the Tea Centre 
merely for the sale of added 
“colour.” 

TREVOR JONES. 
Director of Information, 
The Tea Bureau. 
* * * 

Sir,—I was intrigued to see the 
way in which my name is spelt 
in connection with the presenta- 
tion boxes for the Miles Martin 
Pen Company, under the packag- 
ing section for the Design Exhibi- 


May &, 1952 


screen printing 
display 
exhibition 


OF GLOUCESTER 


tion in Oslo. This will be one of 
the prize winners in my collec- 
tion of fancy names | have been 
called at various times. 

I thought that, having had 
letters addressed to me ranging 
from “du Maurier” to “de Milo,” 
i had specimens to cover all pos- 
sibilities, but “de Jamo” certainly 
seems the most original one. 


W. M. De Maso. 
33 Jubilee Place, S.W.3. 


(The names, as published, were 
taken from an official list of 
exhibitors!—Editor.) 


Free Ads. On TV 


Sm,—l was surprised and 
pleased to see in a recent edition 
of Kaleidoscope on television, a 
completely unsolicited and gratu- 
itous piece of publicity for our 
clients——-CYMA Watches —in 
which a man was seen to look at 
his wrist watch which was then 
enlarged to fill the whole of the 
screen and the words “CYMA 
Automatic” could be clearly read. 

What intrigues me is what 
would happen if sponsored tele- 
vision arrives and we are asked 
a fee by the B.B.C. for such pub- 
licity and im the next minute we 
May expect to see the same actor 
produce a cigarette from a recog- 
nisable packet of, for example, 
du Maurier, light it with an ob- 
vious Ronson lighter and proceed 
to clean his shoes using a tin of 
Cherry Blossom and so on ad 
nauseam 


H. S. Lipxin. 
Director, 
Geo. J. Smith & Co., Lid 


Media Facilities In 
Overseas Markets 
Latest issue of A Quarterly Digest 
published by S. C. Peacock Ltd, 
deals with advertising in overseas 
markets, and contains a catalogue 
of advertising media facilities 
throughout the world. 


SUPREME IN THE 
WEST COUNTRY— 


Largest Daily Net Sale 


Please note the new oddress and telephone number of our London Advertisement Office 
F QSJFLEET STREET, LONDON, E.C4. 


CEN. 6261-8262 
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¢ 4 SYMbo, i 
fe 
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pavertising 


WOMAN’S OWN - HOME NOTES - MODERN WOMAN - HOMES AND GARDENS 
LUCKY STAR - SILVERSTAR - GLAMOUR -_— SUNNY STORIES 
COUNTRY LIFE - AMATEUR GARDENING - GARDENING ILLUSTRATED 
THE SMALLHOLDER - ANGLING - RIDING - JOHN O” LONDON’S WEEKLY 
TIT-BITS - MEN ONLY - LONDON OPINION - WIDE WORLD MAGAZINE 
AERONAUTICS ~- PRACTICAL ENGINEERING - PRACTICAL MECHANICS 


PRACTICAL WIRELESS - PRACTICAL TELEVISION - TECHNICAL BOOKS 
The Arms of Brighton 


STUART MANDER, ADVERTISEMENT DIRECTOR. GEORGE HEWNES LIMITED. TOWER HOUSE SOUTHAMPTON STREET, LONDON, W.C.2 TEMPLE GAR 4565 (40 lines) 
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‘ 
[ux ONLY VALID REASONS for 

our not using The Sketch are as follows: 
(a) you have no client 

with a high quality product who 
Wants to meet one of the most 
selective and responsive readerships 

in British Journalism. (6) you Aave 
such a client but he is not as selective 


as you might hope or as responsive as you could wish. 


The only other reason we can think of 


Les oe 
a ae 


that the space you want may not be available. 
le yeryone’ whos anyone is seen in 
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Advertiser's Weekly 
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fan 


INTRODUCES YOUR 
PRODUCTS TO THE 
HOMES OF 


NORTHERN 
IRELAND 


Vol. 156 


Advertiser's 
Weekly 


The Organ of British Advertising 


No. 2,028 
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Belfast 
legraph 
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NORTHERN 
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Kemsley Says : 
Advertising : 
: Will Increase : 


Confidence that the volume 

advertising demand will 
ontinue to increase is €x 
ressed in a statement by 
iscount Kemsley to be sub 
smutted to the annual meeting 
: of Kemsley New spapers Lid 
son May 29 

in support of this belief he 
states: “The value of advertis 
sing is even more widely recog- 
tnised throughout the business 
? world ‘ 


eam @ & 
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: 
: Lord Kemsley says lt 
: must be obvious that under 
3 present conditions any 
H , 

s material rise in the total circu 

$ lation of newspapers can 
sscarcely be expected Our’ 
e . 
permet then, must be to in-¢ 
$ 


our share of that total: 
: 


the 


S utmost efficiency ins 
: , : 
spr nondie tion and attractiveness’ 
: 
sin presentation of our owns 
: 
’ sp r $ 
Hi “ew '‘Spape s : 
soocecccoccccccccccccocccoeses evcccees ‘ 


ee Westminster 


. 

Press Director 
David Linton Pollock, a former 
London solicitor, has been elected 
a du of Westminster Press 

Provincial Newspapers Ltd 
Mr. Pollock, who is 45, is also 
a director of S. Pearson & Son 


C.P.V. GET BEER 
ACCOUNT 


Colman, Prentis & Varley Ltd. 

have been appointed to handle 

advertising for Tollemache’s 

Breweries Lid.. makers of Tolly 
ales and Beano stout. 


ector 


Lid., the Westminster Bank Ltd 
and the Legal and General 
Assurance Society Ltd 

Born at Cambridge, he was 
educated at Marlborough and is 
a graduate of Trimty College 
Cambridge. During the war, he 
served with the Royal Navy and 
rose to the rank of commander 

Mr. Pollock is married and has 
four children 

He is well known in yachting 
circles 


Space Change Plans 
For Bigger Papers 


Warten cqqeeed thecip, congaee qnneguneets ere ene 


ration expected shortly, newspaper 


manageme 
sidering what adjustments may be desirable in display advertise- 


ae spaces. 


Roy Clark advertisement 
director, The Star, states 
“It is felt that advertisers would 
at this time 
prefer to 
secure dom 
nance in 
the Paper 
with a half 
Page adver 


tisement ap 
pearing im a 
right hand 
news page al 
the present 
extremely 
moderate 
price of 


£575, rather 

Roy Clark than com 
pete with 

each other on a scale which 


would make much larger demands 
on then appropriations 

Should it be found that a de 
mand exists for full-page spaces, 
this will always be given con 
sideration, so long as it does not 
prejudice the half-page position.” 

New spaces announced last 
week by the Daily Mail and the 
Evening News have been in use 
since Monday 

As from the beginning of June 
mereased spaces will be avail 


able in the Sunday Pictorial, John 


Clarke, advertisement manager 
announces 

Maximum run of paper size 
will be in- 


creased from 
quarter-page 
d ou ble 
(35/16 in. x 
3; im) to 
5 1/16 in 
double 
Largest 
special posi 
tions will be 
increased 
from 5 1/16 
in. double to 
half Page 
doubles. 

avail- 
will be 
a limited number of 
solus positions 

Policy in the past had been to 
help the largest number of agents 
and advertisers, states Mr. Clarke 
They had therefore been com 
pelled to restrict size in order to 
help frequency. Firm dates for 
insertions had also been given in 
an attempt to help campaign 
planning as much as possible. 

There is no increase in Sunday 
Pictorial rates 


John Clarke 


half-page 


‘Business First’ Conference 


800 GATHER TONIGHT 
AT BRIGHTON 


Over 800 ies are now 
assembling at Brighton for the 
1%h conference of the Adver- 


This will be « “stream-lined” 
Conference, with the emphasis 
on business sessions, and social 


activity more limited than on 
previous occasions. 

Eminent speakers will pose the 
problems advertising must face 
@ it is to fulfil its task in 


study will be given to hard- 
selling, its technique, potential, 
and its pitfalls. 

Planned on a new, experimental 
pattern, the Conference is 
likely to prove a milestone in 
the progress of organised ad- 
vertising. The full programme 
is given on the next page. 


* . 
First Account For 
New Agency 

Pressed Steel Co., among whose 
products are Prestcold refrigera 
tors, will be the first clients of a 
new advertising agency to be 
launched on June | by P. M.S 
Auld and J. H. Tilbury, who are 
resigning directorships with C. D 
Notley Advertising Ltd Auld 
and Tilbury have worked together 
since 1945 when they met at 
McCann-Erickson. They went to 
Noticy'’s in 1949 
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FULL PROGRAMME FOR BRIGHTON CONFERENCE 


Speakers And Topics At The 


Business Sessions 


“ 
« 


Resale 


dward I 


I 


' 


p 
‘I 


be 
Coal 
Jetl 
tev 


5s 


dd fe puty 


wo Chemicals 


Friday 
May 

12.4 p.m. Ihe Dome 
the (Conference by 
th (president 
Aw » at 


9) 


nas 
on Con 
¥ “tt Jones (Everetts 
Lid.) 
Th 

MP 


te 


Rt. Hon. Oliver 
(Secretary 


fJult A o 
Pau! Bareau (economist 
Business fore 
owne (director, 
Intelligence 
Happened to 
the Home 
Wakefield 


yurnalist) 
firey Br 
! nomist 
What has 
ing Power in 
‘ Wavell 


ie 


4reas 


nag in 
Questions 


tFTERNOON SESSIONS 
pan. 4.8 p.m. Pavilion 
r Chairman, W. Ewart 
chairman exccutive 
tee Advertising 
(Conven ( 
k (F.C. Pritchard, 
Lid 
waker 1) N 
Ww Nufheld 
d) The Consumer, J 
ys (Natronal Institute of 
wnice and Social Research) 
Price Maintenance 
Lioyd (Managing 
and ecXeculive vice-presi 
( Nielsen 
position of 
A.C. Butho 
ash) «Register Co 
Service shops and 
on Shopping Habits 
r (Questions 


Wood 
artne 
Chester 
College 

8 


PL iNninG SESSIONS 

” pm. 7 p.m. Pavilion 
: Charman: W. W. J 
chairman 


mitice 


execu 
Advertising 
Convenor, Sydney 
J Arthur Rank 


Sebastian Earl 
Distributors Asso 
director, Sel 

The Douglas 
Plowman (Editor 

ne Of Retailing) 
Retailer in hand 

Mark 

ces Lid 

encyv of 


on 


(pre 


‘gine 


goods 


Serv 


ams (Research 
R b fh 


Discuss 


an 

and 

stone 

M p.m. Open debate on the 
Tt? a career 


rowmnotle 


n adver 
acecywnnwg 

the orisumer 
G Hartshorne 
department Mon 
Ltd), seconder 
{account executive 

Opposer, E. ¢ 

W.S. Craw 


seconder, PL. Stobo 


‘ wards 
Owe T ! 


sing 


Souray 
Lid.) 


director 


nive 


hirector S H 
(hairman, 


(vioe-president, 


Benson, Lid.) 
P. Bishop, MP 
the Advertising 
Association), Convener, Brian fF 
MacCabe (Foote, Cone & 
Helding, Lid) 


Saturday 
(May 10) 

10 a.m.—12.980 p.m. The Dome 
(harman, G Pope (hon 
secretary, the Advertising Asso 
cation) Convener G. Wor 
ledge (Alfred Pemberton, Ltd.) 
Speakers: The Right Rev. the 
Lord Bishop of Chichester 
Social Responsibility of Publicity 
Leslie W. Needham (director of 
advertising, London Express 
Newspapers, Lid): The Volun 
tary Machinery for the Preven 
tion of Abuse in Advertising 
RJ. Cruikshank (Editor, News 
Chronicle); An Editor's View of 
the Advertisement Columns. Sir 
Hugh Casson: What Advertising 
done to Raise Standards of 
Taste 


4FTERNOON SESSION 

2.4 pm. -4.8 p.m. Pavilion 
Theatre. Chairman: Hubert A 
Oughton (president, Lostitute of 
Incorporated Practitioners in 
Advertising). Convener: Ernest 
Biges (London Press Exchange.) 
Speakers Nicolas Bentley 
What is the Rightful Place of 
Humour in Advertising? Abram 
Games (Royal College of Art) 
Training Artists in Advertising 
lan Harvey, M.P. (director, W. S 
Crawford, Lid): The Creative 
Mans Responsibility in Safe 
guarding the Reputation § of 
4dvertisers Norman Collins 
Teo Many Distractions 
Questions 


EVENING 


has 


SESSION 


master 

McCullough 

Ashley Havinden 

ford, Ltd), Films—Arthur 
Taylor (Cadbury Bros. Litd.), 
Advertisers-S. Michael Peretz 
(publicity manager, Boots Pure 
Drug Co. Lid), Agents-C. D 
Notley (C. D. Notley Advertising 
Lid.) Copy—Howard Wadman 
(T. Booth Waddicor & Partners, 
Lid), Guest-—Kenneth Horne 
(Triplex Safety Glass Co., Ltd.) 


Sunday 
(May /1) 

10.15 am.—12.15 yy Final 
Session—“Free for all.” Charr- 
man Norman Moore (hon 
treasurer, Advertising Associa 
tion.) 

Closing of the conference by 

Miles Thomas 


Sinclair Wood 
Chairman of Con 
ference Committee 


On 


Bishop of Chichester 
Social 


Responsibility 


J. B. Jefferys 
Resale Price 


Maintenance 


Social Events And Outings 


Thursday (May %), 8 p.m. 
RECEPTION AND DANCE 
Pavilion, Brighton 
The Mayor and Mayoress of 

Brighton, Alderman Enc Simms 

J.P.. and Mrs. Simms, will receive 

delegates on arrival and will be 

supported by Sir Miles Thomas, 
president of the Advertising 

Association, and Lady Thomas 

The reception will be from 8 p.m 

to 8.30 p.m. and will be followed 

by dancing until midnight. Re- 
freshments will be provided. 

Evening dress optional. Admis- 

sion by invitation card only. 

Saturday (May 10), 830 p.m 
midnight, Hotel Metropole 
Buffet dance This will take 

place in conjunction with the 

Conference Social Club of which 

all delegates and their wives are 

honorary members There will 
be a running buffet and bar and 
the only cost to delegates will be 
in respect of refreshments. Din 
ner jacket: dark lounge suit 

Sunday (May 11), 12.80 pum 
1 pm. Hotel Metropole 
Clubs’ luncheon. This is being 

organised by the Advertising and 

Publicity Clubs and Associations 

of Great Britain but is open to all 


BRIGHTON SPENDS 

Brighton's publicity budget has 
multiplied more than ten times 
since C. G. Browne, retiring pub 
liecity director, went there in 1924 
as assistant to Henry Roberts. 

hen, Brighton spent about 

£2,000 a year on publicity, and 
produced only a smal! guide 
book. In 1951, the last complete 
vear of Mr. Browne's service. the 
figure was £25,000. and 50,000 
copies of the town’s official guide 
book were sold 

In 1924 resorts were allowed to 
spend only a halfpenny rate, and 
later a penny, on publicity, and 
were limited by law using 
poster sites on railway stations 
Money spent on advertising had 
to be earned from profits on deck 
chairs and beach entertainments 

Mr. Browne has now been suc 
ceeded by Sidney Butterworth. 
and has become publicity adviser 
(part-time) for Hove 


cIviK 
Royal 


for 


to 


delegates and their guests. Al- 
though the total number is 
lumited, delegates who have not 
already made application for 
tickets should inquire at the Con- 
ference information office, Hotel 
Metropole 


LADIES ONLY 

Friday (May 9), 3 p.m 

Fashion show at the Hotel 
Metropole (Winter Garden). 
Organised and sponsored by the 
publishers of Harper's Bazaar. 
Tea will be provided 
7.45 p.m 

Ladies’ theatre party to the 
Theatre Royal, Brighton. Tickets 
for this entertainment have been 
donated by the directors of Gee 
& Watson Ltd. Seats allocated in 
strict order of application. 
Saturday (May 10), 2.30 p.m. 

Coach trip to beauty spots and 
places of interest, including 
Lewes, Uckfield, Crowborough 
and Tunbridge Wells. Arranged 
and sponsored by the directors 
of the Brighton and Hove Herald 
and the Southern Publishing Co., 
Ltd Tea will be provided. 
Coaches will leave the Hotel 
Metropole at 2.30 p.m 


TEN TIMES MORE 
Waste Paper 
Record 
New records for the collection 
of waste paper were set up in 1951 
During the year 1.078.138 tons of 

wasiec paper were recovered 
204,000 tons more than in 1942, 
which was the best year of the war 
This was achieved without Govern- 
mem directions of any kind, it is 
Stated in the report of the Waste 
Paper Recovery Association Ltd. 
Youth Paper Plan 
_ Plans are being completed for the 
financing of a monthly youth maga- 
zine directed at the 14—17 age 
group in Ireland, according to an 
announcement by the Very Rev. A 
Egan, President of Rock well 
College—one of Ireland's leading 
colleges. It is estimated this publi- 


cation will have an initial circula- 
tion of 6,000. 
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Ben Wilkinson PRESTIGE ADS IN 60 LANDS Making A Car 
FOR COMET’ LAUNCHING 


Joins Freeman 


Ben Wilkinson, whose resigna- 
tion from the managing director- 
ship of McCann-Erickson Adver- 
tising Ltd, was announced 
recently, has acquired a share 
interest in the Robert Freeman 
Co., Ltd., and has been appointed 
a director 

Announcing the appointment, 
Robert S. Freeman said that his 
agency had grown so rapidly in 
the four-and-a-half years since it 
was founded that a _ senior 
appointment of this kind had 
become necessary 

Mr 


s man 
Fy Mr. 


Free 

and 
Wilkin- 
son have 
been busi- 
ness associ- 
ates on and 
off for 25 
years. When 
Mr. Wilkin- 
son left 
Erwin Wasey 
& Co., Ltd., 
in 1926 to 
become ad- 
vertising 
manager of 
K ¢ 1! vinator, 
Mr. Freeman was director in 
charge of the account at Winter 
Thomas Co. Mr. Wilkinson re 
turned to Erwin Wasey a year 
later to head the Berlin branch 
After four years he came back to 
the London office where he was 
appointed a director in 1936. His 
path crossed that of Mr. Freeman 
again in January 1938, when the 
latter sold his own agency, 
Freeman-Chipperfield &  Co., 
Ltd., to Erwin Wasey and took 
a seat on that agency's board. 
The two were appointed “execu- 
tive directors” together, and joint 
managing directors when Justin 
R. Weddell resigned in Septem- 
ber 1939 

Mr. Wilkinson left in 1941 to 
succeed John Porteous as man- 
aging director of Charles F. 
Higham Ltd. and moved to 
McCann-Erickson in January 
1949 after a four-year spell of 
running his own agency, Ben 
Wilkinson Ltd. 


Ben Wilkinson 


PAPER WORKERS 
ON STRIKE 


Work at the Clyde Paper Mill in 
Rutherglen, Lanarkshire, was 
stopped on Tuesday when about 
750 men struck over the newspaper 
dispute involving D. C. Thomson 
and Co., Ltd., of Dundee, Glasgow, 
and Manchester 

The men gave strike notice on 
Monday when the management told 
them that they intended to send 
paper of Thomson's but came out 
earlicr in sympathy with four 
loaders who were told to leave the 
mill after they had refused to handle 
a consignment for Thomson's. 


In over 60 countries on Tucs- 


world. 

Planning for this world-wide 
announcement began many 
months ago, with the result that 
creative artwork and copy from 
Foote, Cone & Belding, London, 
was available in good time 
throughout the world for use or 
adaptation. 

An exception was North 
America where advertisements 
linked the Comet andthe 
Monarch in U.S.A. and Canadian 
newspapers—-planned and created 
by FCB New York, and FCB 
Montreal. 

In Britain all national and 
major provincial newspapers are 
being used supported by big 
consumer magazines. Big spaces 
are the order of the day. 

International media being used 
include Time, Life, Newsweek, 
Continental Daily Mail, New 
York Herald Tribune and New 
York Times 

Prestige advertising of the jet- 
liner announcement will be 
carried for one month all over 
the world. 
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Sunday papers carried this topical 
Free Enterprise ad.—a matter of 
hours after the first Comet carrying 
passengers on a regular jet service 
to Johannesburg had reached its 
destination. 


— 


‘Planners Showing 
More Reason’ 


The heavy burden of adminis- 
tration which the Advertisement 
Regulations place on all com- 
panies engaged in outdoor ad- 
vertising was referred to by J. F. 
Mallabar, chairman, at the 16th 
annua! meeting of Franco Signs 
Ltd 

Generally speaking, he said, 
the planning authorities were now 
taking a more reasoned view of 
the very real contribution to com- 
mercial distribution made by 
outdoor advertising than was the 
case a year ago, but the problem 
of interpreting the effect of the 
Regulations continued to be 
troublesome 

Profits before taxation 
amounted to £71,571. 
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The “Comet” advertisement in the 
6-column 154 inch space in the 
“Daily Mail.” 
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. 
By Music 
Final touches are being put to 
an unusual industrial docu 
mentary film in which there is 
no commentary. The “story” is 
told by descriptive music by 
British composer Richard Arnei! 
It shows the making of a motor 
car, and, though filmed at the 
Ford works at Dagenham, Ford 
is not mentioned 
The composer introduces the 
film at the piano, accompanied 
London Symphony 
He has been invited 
to the factory to watch and listen, 
and create its story in music. He 
points out the similarity between 
the workers who create the com- 
ponent parts of the car and the 
members of an orchestra The 
film pursues this theme 
The film is made by Wallace 
Productions Ltd. produced by 
V. Curtice, directed by John 
Taylor, and photographed py 
J. Ewins 


Press Should Give Advertisers 
‘4 22.Carat Service’ 
opportunities 


J. D. Swallow (Express and 
Star, Wolverhampton), retiring 
president, said that newspapers 
should try to produce a 22-carat 
service for advertisers, instead of 
a 9-carat. 

Kenneth Brown, president of 
the Newspaper Society, said 
“Newsprint is becoming rapidly 
more plentiful, and the price is 
coming down. There will be an 
opportunity for ‘advertising ad- 
vertising’ again.” 


Room For More 


The membership of the Asso- 
ciation js now more than 100, and 
W. G. Ridd, secretary of the 
Newspaper Society, while con- 
gratulating the Association on its 
progress, said there must be 
hundreds more who qualified for 
membership There were 485 
houses in the Newspaper Society's 
membership, between them pub- 
lishing something like 1,200 
papers. 

New president of the Associa- 
tion is M. P. Robinson (Wake- 
field Express). 

M. H. Rowntree (Oxford Mail) 
is vice-president; W. A. Warden 
(Hendon and Finchley Times) has 
been re-elected hon. secretary; 
and M. C. Adam _ (Walsall 
Observer), J}. H. Maxwell (Gallo- 
way Times), and R. H. Welch 
(Leighton Buzzard Observer) have 
been elected to the committee. 

At the conclusion of the annual 
meeting. a film on newspaper 
production, produced by the 
Wolverhampton Express and Star 
and Bolton Evening News, was 
shown. 


ST. BRIDE’S FUND 
_ REACHES £70,000 


The fund for the restoration of 
St. Bride's, Wren’s famous church 
in Fleet Street destroyed in the 
war, has reached £70,000-—one 
third of the way to the £210,000 
target 

In a letter to the president of 
the Newspaper Society, the Rev 
Cyril M. Armitage, the vicar 
has expressed great gratitude for 
the “truly magnificent gifts” from 
members of the Society Over 
£5,000 has been given by news 
papers in the provinces More 
donations are promised 

Among the gifts from provin- 
cial newspapers mentioned in the 
letter are the following 

Belfast Telegraph £1,353; 
Portsmouth & Sunderland News- 
papers £1,000; Western Morning 
News £525; Liverpool Post £476, 
Glasgow Herald £476. Provincial 
Newspapers Ltd. £400; Birming 
ham Post £250; Belfast News 
Letter £200, Westminster Press 
Provincial Newspapers £200; 
Bolton Evening News £53, 
Wolverhampton Express & Star 
£52 10s.; Surrey Comer £38 10s.; 
Huddersfield Examiner £25 


Productivity Team 
Consider Report 


The British Provincial Press Pro- 
ductivity Team met at the offices 
of the Newspaper Society last week 
to consider a report upon its 
American tour which had been 
prepared by a drafting committee 
Good progress was made and it is 
hoped that the report will be pub 
lished in July 

During the meeting the team took 
an opportunity of presenting a bricf- 
case to G. LI. Jones, the Society's 

r adviser, 
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Luckin May Be London 
Club’s Next Chairman 


the Council of the Publicity 
Club of London will submit the 
name of tvan Luckin to the 
annual meeting for election as 
chairman for the comme year 
1? . 
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Treland 
£30 Millions From 
Tourists 


pound revenue 
annually 
almost 
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OBITUARY 
A. F. Joss 


f Joss, former Federal 

Officer of Gordon & Gotch 

(Australasia) Ltd has died in 

Sydney Well-known in the trade 

n this country and in Scandinavia 

Mr. Joss joined Gordon & Gotch 

(Australasia t ut the end of the 

to control the paper 

of the company throughout 

lia and New Zealand 

On his doctor's advice he 
December 1949 


retired 


James Kirk 

wmes Kirk, a director of A 

mances & Son Lid., printers and 

blishers of the Dunfermline 

died hospital on Sunday 

us S7th ur He was a past- 

president of the Scottish N.P.A. and 

am activ vember of the Scottish 

Allianc Emplovers in the 

chairman of 

& Kindred 

rs’ Association and 

» memtx f the executive of the 

Scotush Provincial Associated News 
papers 


W. L. Randell 


Wilfrid Lawson Randell, editor- 
n-chief of the Electrical Press Lid 
from 1925 to 1945 has died 


ged 77 


Over 100 at Funeral 
Of A. W. Adamson 


Over 100 Scottish publicity per 
sonnel, representing every Glasgow 
newspaper and advertising agency 
paid thew last respects to Adam 
Wilson Adamson :dvertisement 
manager of George Outram & Co., 

who died last week, and who 

was buried at Craigton Cemetery 
Glasgow, on Friday 

tingent was headed by a 

of colleagues from the 

y Club of which he 

im active and enthusiastic 

member for many years, serving 

f on the executive com 


LI.P.A. 


The LEP.A. Golf Circle held a 
successful spring meeting at Nether 
Court, Finchley, when 38 members 
ompeted 

The Leonard Hill inter-agency 
trophy was won by G. Street & Co.., 
Lid. (G. P. Jackson and J. Ft 
Harrison) with a net of 154. 
The James Strong challenge trophy 
for best scratch score and open to 

Associates only was 

P. Jackson 81—4=77 
The medal round, open to all, wa 
won by H. E. K. Sawtell 87—16 
7 runner-up being D. R. Crimp 
8412 =72 

In the afternoon Greensome 
Foursomes against bogey I. G. Rob- 
son and G. J. Skinner were winners, 
with 6 up; E. D. Olden and N 
Field being runners-up with 4 up 

Prize this meeting were 
donat eonard Hill. C. Mitchell 

Alfred Pemberton Ltd.. 
rabbe Lid., of Newcastle on 
and for the afternoon's 
by G. S. Royds Ltd 


score 


Contractors’ Annual Meeting 

Annual meeting of the Advertise- 
ment Contractors Association will 
be held on May 29, at the Aldwych 
Hotel, W.C.2 
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This is one of the two stands 
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& Sons Lid., have at the 


OVERSEAS BUYERS ACTIVE AT B.LF. 


Encouraging attendances of 
verseas buyers and good orders 
for a variety of commodities and 
equipment have marked the open 


ng of the British Industries Fair 
it Olympia, Farls Court, and 
Castle Bromwich, Birmingham 


Toys and household goods are 


among the lines in which over 
seas business men hive been 
especially interested. One agent 
in Holland for a British firm 
naking cigarette lighters placed 
1 £2,500 order within a few 
minutes of the opening 
Exhibitors of hardware, house 


hold goods, and the smaller types 
f gas, electrical, and building 
equipment, anticipate good busi 
ness, but a more cautious attitude 
is adopted by makers of heavy 
plant 


Commonwealth 
Trade Openings 


Next Wednesday will be cele 
brated as Commonwealth Trade 
Day at the British Industries Fair 
at Earls Court and Olympia 


Special arrangements are being 
made to focus attention on that 
day to the importance of trade 
to the Commonwealth and, in 
particular, to the Commonwealth 
Section of the Fair at Earls 
Court. 

Mr. Peter Thorneycroft, M.P., 


President of the Board of Trade, 
will be joined by the Marquess 
of Salisbury, K.G., Secretary of 
State for Commonwealth Rela 
tions and Mr. Oliver Lyttelton, 
M.P., Secretary of State for the 
Colonies, in paying a special 
visit to the Commonwealth Sec 
tion which consists of 17 stands 
taken by Commonwealth Govern 
ments 

In a special message to ADVER- 
riser’ Ss WEEKLY which introduces 
Survey of Commonwealth Trade 
Prospects, on page 263, Mr 
Thorneycroft emphasises that in 
taking advantage of the trade 
openings which the Common 
wealth offers, British manufac 
turers will not only be 
sound business to their own ad 
vantage; they will be strengthen- 
ing the invisible ties that main- 
tain the British Commonwealth 
as a great and powerful force in 
a divided world 


To Encourage 
Exporters 


The Institute of lacorpor- 
ated Practitioners in Adver- 
tising’s successful exhibition, 
“Advertising Prepare for the 
Future,” can now be seen at 
the British Industries Fair, 
barts Court. 

It is being shown there with 
the encouragement of the 
Board of Trade in order to 
persuade manufacturers to 
engage in better export adver- 
tising. 

It occupies a stand opposite 
the Philbeach entrance, next 
to the Textile section. A mem- 
ber of the staff of the LLP.A. 
is in attendance. 
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stand at the 
is dominated by a large re- 
cover of the 
magazine. 


‘Black Light’ 


Remarkable advertising potentiali 
ties are claimed for the Rada “Black 
Light" units that are now being dis- 
played by Acro Marketing Lid., at 
the British Industries Fair 

Black Light, which is “near ultra- 
violet light” is capable of activating 
fluorescent inks Acro claim that 
when light from the unit is directed 
on display material produced with 
daylight fluorescent inks or phos- 


The Ambassador's” 
BAF 


production of a 


phorescent pigments st ing 
effects are produced Shop win- 
dows, point-of-sale display, and 
posters are among media offering 
great opportunities 

Tubular in form, compact, and 
self-contained, Ra units are 


claimed to be economical and com- 
pletely safe. 


ADVERTISER'S WEFKLY 


Making Best Use Of An 
Agency Creative Staff 


How can agencies make 
the best use of their creative 
staff?’ Members of the 
Advertising Creative Circle 
answered this question posed 
by their president, Philip 
Boydell, at a dinner last week 

Harold Stansbury (The J. Walter 
Thompson Co.) spoke of what is 


done in his agency. “We do not 
make new staff write an adver 
tisement during their first week 
with us. We put a young man 
into a situation where he can 
learn to use nis writing skill to 
the best advantage,” he said 
“We put people into shops and 
out with research teams Some- 


times they go abroad 

They encouraged creative people 
to meet clients so that each could 
learn to understand the other's 
problems, copywriters always sat 
in on the planning of the cam 
paigns they were to work on 


George Plante (Young & 
Rubicam) said his agency was 
organised with the creative 
department as the keystone. “We 


work as a group related to a 
product. A man can be in several 
groups at the same time, so that 
the agency is completely inter 
woven.” 

He explained that specialist 
creative departments have the 
final say on matters in their field 
and that the whole agency sup- 
ports their decision 

G. O. Nickalls (Alfred Pember- 


ton) said there were some frus- 
trated writers who only used 
advertising as a stepping stone 
They should not be ignored 

“If they are treated right,” he 
continued, “they can become a 
tremendous driving force and 
good agency men. Give them an 
illusion of freedom and you get 
an enormous lot of work from 


perhaps unsuspected § creative 
talent.” 
Ernest Biggs (L.P.E.) said a 


large part of the work of creative 
people was salesmanship in print 
which “you cannot understand 
until! you understand salesman- 
ship.” In ten days behind a shop 
counter he had learned more than 
in any ten years before or since 

On the question of client con- 
tact for creative people, R. A 
Brett pleaded that creative people 
should be kept out of meetings at 
which only a quarter of the time 
is spent on relevant problems 
Lionel Allston (Shell) reported 
that his company expects copy 
and art directors to attend meet- 
ings. “We want to be told what 


the agency really thinks,” he 
claborated 

Tom Reynolds (Young & 
Rubicam), who is an account 


executive, thought his job was to 
get the best out of individual 
creative people, some of whom 
could not be expected to meet 
clients. The executive must not 
waste creative people's time, and 
must shield the sensitive ones 
from interference 


Front Cover Trade Press Ads To 
Launch New Branded Clothing 


Launching of two new lines— 
including entry into the children’s 
clothing field—is planned by 
Lewoolin Clothes Ltd 

At the same time a determined 
attempt to improve distribution 
n the London area is to be made 
At present 95 per cent of the 
firm's business is in the pro- 
vinees 

The new lines to be introduced 
are Marlborough women's coats 
and suits and Choyce for Chil- 
dren, a range of coats The 
former are mass-produced gar- 
ments of top-class design selling 
at low price. They will not be 
in competition with established 
Lewoolin lines 

The two brands are being 
launched to the trade with two 
elaborate folders--e ach in 
fact an album into which photo 
graphs of models from the range 
are pasted A. Fraser White & 


Associates were responsible for 
production 

Trade press advertising will 
consist—with one exception—of 
front covers. All such spaces 
available over the next six months 
have been taken in Drapers’ 
Record. Women's Wear News, 


Fashion Forecast and Fashions 
ond Fabrics (back covers) 
Large-scale consumer advertis 
ing is under consideration, but so 
far space has been booked only in 
the three London evenings. This 
is part of the effort to get better 
distribution, Other moves in this 
direction have jncluded the open- 
ing of a sales office in London 
and the strengthening and re- 
organisation of the sales force. 
Press advertising is handled by 
Dudley Turner & Vincent Ltd. in 
co-operation with A. Fraser 
White & Associates 


Prospects 

Postal rates may be increased 
again. Lord De La Warr, the 
Postmaster-General, gave his warn- 
ing at the centenary festival dinner 
of the London Association of 
Engineers last Friday. 

He said: “Lately we have had to 
put up our prices and if things go 
on as they are we shall have to put 
them up again.” 

In the last 18 months to two 
years the costs in the Post 
had gone up by just £50 million, 
of which about £30 million was 
due to salaries and 
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NEWS: ABOUT PEOPL 


* 


L.LP.A. OFFICERS: 
NO CHANGE 


There is no change im the offic 

{ the Institu # Incorporated 
Practitioners im Advert sng They 

Chermen, Hebert A. Oughton 
(W. S. Crawford, Lid), vice-pre 
udens, H. T A om (| Jane 
Haddon A&A Co. Lid), € Harold 
erson (« Vernon A Sons, Lid) 
sod Norman Moore (SoH Benson 
Lid.)}, hon. treasu KR. C. Sykes 


(London Prow 


IF xchange Lid.) 


hon secretary, RB. B. Browne (1. B 
Browne, Lid) 

Cc. C. Knights (Marshal! Hardy 
lid) has heen ected f i 
vacancy on th oun 

* . 7 

Ward S. Hagan has been clected 
{ tor of Young & Rubicam 
lid M Hagar am London 
from the agency's New York offic 
n 1949 He has been an 
uum supervisor for the past two 
ws M Hagan wow George 
Bryson th nanagin director 
George Plante, Colin Melver and 


Thomas Reynolds, to 
t d of fiv achive 
image the agency 


_ continue as an 


compris the 
directors who 
n London. H 
account super 
visar 
7 7 * 
Raiphe Haynes, publicity 
ivertising manager of 
Pasman & Co. I 
on R. & A 


180 be 


and 
Davey 
td, has resigned 
, Main Lid In 
founded the Fast Anglian 


Publicity Club and has been their 
hh man cver since 
*. . * 

Patric J. Baker, whose appoint 
ment as manager of public lations 
t ¢ Prichard. Wood & Partners 
lid was f nily announced 
‘ ved from Sweden on Monday 

take over his new duties 

7 * * 

Four newoomers to the staff of 
Creenty’s Lid. are N. HM. Collard, 
who was with the publicity depart 
rom of Wo HL Smith Lid, Mes. 
Archibald Campbell, formerly 
wivertisement manager of C ontact 
smd = Visuals Paul Myers and 
Brenda Warden Mr. Myers was 
previously with Masius & Fergusson 
Lid Miss Warden comes to 
London from Newcastle on Tyne 
and will sp. lwe on store adve 
tung und oun xecutiy 
Walter Haswell 

7 * 7 

Leonard Collis, display and exh 
huron designer, has poined the Astra! 
Arts Group assoctate «designer 


with Mercury Displays Led 


Wo Magan 


Philip H. Bennett has joined th: 


London staff of Alired Bates & 
Sou tid Ss account executive 
t the vacancy created by the 

“ resignation f 7 A. 
Hutchison who hes migrated to 

nia Prior to joming Alfred 
Bates, M Bennet was London 
j for Murray-Waison H 
was advertising manager for Vonc 
Beds and Springs until the war 

- * 


* 
Milner Gray, of Design Research 


Ln has been appointed design 

’ tamt to James A. Jobling & 
( lid., the makers of Pyrex 

140-table glassware 
* * * 

Bery! Ostlere has jorned A 
Fraser White & Associates to form 
s new per relations division. She 
‘a mer assistant editor of 
Corsetry and Underwear and of 


Fashion Forecast 


* * 7 
tdward M. Holmes, formerly 
sccoum executive on techmeal and 
rad accounts with Murray-Wat 
son Lid., has jomed Granthams of 
Reading and will be responsible for 
Organisation in production and 
sdministration M. T. Friend has 
heen promoted semor account 
secutive on Reading accounts 
7 * . 


Jimmy (Schnocde) Durante is wel 
omed on behalf of the Publicity 
Club of London by W. H. Gollings 
mmediate past chairman of the 
Club 
_ * * 
bt. Vincent Bennett wil! in futur 
combine his position of publicity 
wnager Of British Relay Wireless 
Lid. with that of sales manager of 
he BR.W. group of companies 
* * 


Austin M. Towndrow has been 
ippointed advertisement manager 
Municipal Engineering, not, as 
stated on April 24, of Municipal 


Journal 


H. Bennett 


Horrox wesrF 


R.C. 


Thompson 


P.M.E 


Miev lle N. A. Attwood 


Horner D 


A. Souray 


Six Chosen For International 
Conference In Copenhagen 


The Advertising 


announces that 


Association 
invitations to attend 


the Youth in Advertising” inter- 
national conferenc n Copenhagen 
from June 16-22 have been 
accepted by 

N. A. Atwood, account execu 
tive with Boswell & Barratt Ltd, 
Birmingham 

Miss Pamela M. fF. Horner, 
assistant to advertising manager 
Yardley & Co., Lid., London, W.! 

4. A. Herrox, advert g man- 
sgcr, Brown, Muff & Co, Lid 
Bradford 


Miss Margaret F. Mieville, space 


buyer, Advertising and Marketing 
Ltd.. London, S.W.! 
David A. Sowray, account cxecu 
tive, Greenly’s Lid. London, W.1 
R. C. Thompson, genera! man- 
seer, John Newton (Publicity) Lid, 


Manchester 

Fach of the delegates is under #0 
vears of age, holds the diploma of 
he Advertising Association and is 
s member of a publicity club 

Mr Auwood was a founder 
member of the junior sect of the 
Manchester Publicity Association 


At the 
Lancashire 


the 
Derby 
News 
mana - 


annual meeting of 
Cheshire and 
shire Federation of Weekly 
papers F. BE. Greea, genera 
ger of the Blackburn Times, was 
elected presidemt. Mr. Green retires 
this week from the presidency of 
the Lancashire and Cheshire Master 
Printers’ Alhance 


* * 7 

To meet the 
mens ¢ 
Barton 
sukants 


specialised 

certain chents 
Lid., public relations 
have appointed as 
advisers, David Hardman, Parlia- 
mentary Secretary to the Ministry 
of Education in the last Govern- 
ment, as cducational consultant, 
and Mrs. Kay Petrie, we!) known 
racing driver and corre- 
spondent, as motoring consukant 

* * * 

Clare Feiroa, has joined Auger & 

Turner Lid... as a copywriter. She 


was previously with 


Erickson Lid 


require- 
Sidiney- 
con- 
xternal 


matoring 


McCann- 


member 
Association 


and is a 
Publicity 


of Birmingham 


Miss Horner is an executive com- 


mittee member 
a member of the Regent 


of the S.D.M.A.A., 
Adverusing 


Club, and lectures on copywriting 
at the College for the Distributive 
Trades 

Mr. Horrox is a past chairman 


of the Yorkshire branch §$.D.M.A.A 


He was hon. secretary 
licky Club of Leeds for 
years, and has been 
the executive commuitice for 
years 


of the Pub- 
nearly five 
a member of 
seven 


Miss Mieville is a member of the 


Publicny Club of London, and, at 
24, believes she is the youngest 
woman space buyer in London 


Mr. Souray represented the Pub- 


heny Club 


of London in the 


first 


national advertising public speaking 
comest in 1950, and will be second- 


ing the motion in 
Friday evening at 
Conference 


the 


the debate on 
Brighton 


Mr. Thompson is a member of 


Manchester Publicity 


Association 


ind lectures on reproduction at the 


High School of Commerce 


ere eee eee ere errr rrr es 


DINNER TO 
N. H. BOOTH 


presemation to 


sane eeeeeeees 


(who as reported last week, has : 


retired as 
> Kemsley 

chester) in 
years 


editorial director, 
Newspapers, Man- 
recognition of 40 


service to Manchester 


: The postponed dinner and 
: N. H. Booth 


: journalism, is to be held on 
: Friday, May WO in the Cafe 
> Royal, Peter Street, Manchester 

: The Hon. Lionel Berry, de- 
: puty chairman of Kemsley 
: Newspapers, will resem a 
t book “Friends of atty” in: 


: which press men in all parts of : 


> the world have 
: Manchester 


recalled 
associahhons 


their : 
with : 


: Mr. Booth in a unique selection : 


: of tributes Tickets price : 
12s. 6d... may be obtained: 
from O. Dearden, Kemsley : 


Lid., Manchester 
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Home is the headquarters of the nation’s biggest 
buyer—Mrs. Britain. Home is where she plans her 
careful spending—and where she shares her quieter 
hours with her old and trusted friend, HOME CHAT. 
Just like her mother, she values its guidance and 
she studies every page. Bring your message home to 
her by advertising in HOME CHAT, and she will 


bring your product to her home. 


an A‘P PUBLICATION * PAGE RATE £100 * 3id WEEKLY 
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SOVERTISER’S WEEKI Y 


One M.P. Says— 
“TV Sponsorship Would 
Debase Programmes’ 


Qremsenae radio and television would soon have advertising 
people suffering from schizophrenia. Their social conscience 
would be at war with their business instinct. This was the view 
of Christopher Mayhew, vm 4 

addressing the Market Ke- | Another speaks of a 


search Society in London. 


a: Gonene @ sinly with 3 New Era 


The White Paper on broad 
ating is expected shortly if: 
Crovernme: lecide the: 

worrrie « Ad) 

hroadcast 


lawn of + 


Lats 


was bound to ;froxramme tor a tong ime wv: PHOTOGRAPHIC (Commercial Art 


sudience But scone, Ie r , : 4 } . 
tt had small =; 0PMNRt wo + ml ay ASHBACK Show In Dublin 


A nore keen ° von : ° sdvertising Association 
we with large ten, Fs ri . deat solfin leration team, phot An exhibition of the work of 
: : = raphe ’ niatives of students of the commercial art 
per advertis riehton, heir afternoon's vurse at the Dublin High School 


'y . vame on th on cours * Commerce was opened by 
Four Points For te ; Senator Michael O'Higgins, de 


et and he _ Transport Ads. 1937 “os puty-chairman of Dublin Voca 
sponsored - onal Education Committee, who 
public transport publicity were - ‘ . ow ee ! “s  naleiien 
ome ated by Marcld F. Shutchin ; eae 4 Neleo received from various a vertising 
iT 5 ari etyon rganisations tn Ireland 
1, publicity officer of Londo Mer , Benn (8) f I M 

° invial in acSweeney (Odeon 
!, Sander Ireland, Ltd), said that it was 
Taylor preferable for young commercial 
(13), # irtists to study the Continental 
Kelly (16) ise Of colour and design, rather 
in turn to the American techn 
The standard of commer 

rt in Dublin was not 


hines of progress 
were 


ruin 


sport Executive, and cha 
Desigt d= Industries 
ation uncheon of the 
mon t 
dull r rmmity 
with ns ator 
to the Munist 0 
ocal Governn the r F 
of commercia dver I scaes 2 Harrison 
ind encourageme 0 Hawort ¥), ana / Well 


0 


one 


Padbury (Padbury Ad 
vertising), expressed regret that 

industry Is Using moure Films more of the work on exhibitio 
did not show that an approach 

ging he Association : view t was being made to the design of 


pred “ ’ r if newspaper advertisements 


Inf 
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‘No’ To Neon Sign 


\ warning that Edinburgh did 
vl ne h 
Pring 
dilly € 
ducing 


Revolution In Colour jo Mi 


] Yan 
hads of obtain Town Planning 


CAMBRIDGESHIRE TIMES GROUP "°°: : TIMES BUILDINGS, march 


ndon Representative - W.H. WALMSLEY 


A.B.C. Figures s 2 ~ .¢ 2 Copies 69 Fleet Street, E.C.4 Tel. Central 9353 
July to Dec. 195! = Weekly Northern Representative : ARNOLD ELLIS 


64 Cromford House, Manchester 4 Tel. Blackfriars 6987 
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ADVERTISER'S WEBKLY 


and colour too, advertisements in 
VANITY FAIR should be planned to appeal 
to younger, smarter women with 


more money to spend than most. 


\anily air 


eater for their good taste in matters 


of clothes, beauty and their wav of life. 


{dvertisement Rates 


£125 a page in black and white; £175 in colour 


Vanily 


a he 
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THE NATIONAL MAGAZINE COMPANY LIMITED 28/30 GROSVENOR GARDENS, 
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Courage Rewarded Peal of ve big indusal S72, yl 


mort 


concerns wanting to start com datior 
January, when plans for the Brighton Conference were mercial television programmes ADVERTISER S WEEKLY 
in this country has yet to be ibsequently repeated 


sdmutted 


the Advertising Association, we wrote 
i much work and little play may not attract ; romemt atti 
exate, but there should be ample support fron 4 t f ’ enance likely 


that a conference should primarily ost recent explana . P to t y to say, for 
, , behin . 
erious discussion of vital matters This con ehind the 
cee lo ’ Ww 1] } : ‘ 
ucceed for the very reason that ut will make such \ alien the overnn« one Law 
r concentration on grave issues . 5 , en pet x stri ¥ in tavour of 
¥ ’ 
The Advertssing Association took its courage im both hands n to bi p ansmutter alc Price Maintenance 


lemand | 


So in lesser degree did we in forecasting that this conference f _ 
would have strong “sales appeal P ory has 
ying mh agency 
The project did not meet with universal approval. Some Teen alin soruet the ettty Ob 
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expressed the fear that the sparsity of social attractions would being : +| scouse the ui mes ‘ eo me a 
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This gives good reason to hope that the Conference itselt : 2 tis difficult ay wt lite vertising Men 
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enthusiasm, and that boldness and imagination would reap their 
leserved reward What © the 1a rhe of any 
I vents have amply justihed that view Over 800 registrations 


form of commercial nicdcasting 


Conference opens this evening with more than half the battle won hlication wil next week 
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success fulfil the expectations both of its sponsors and of the 
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MARKETING—© 


How To Brea 


LL forms of selling are im 
some degree militant in 
«© far as they are compe 
titive, the object being to pro 
mote the sale of ones product 
sgainst =the 


others in the 


competition ol 
Even 
product occupying 
position 
combative sell 


same field 
sales of a 
1 leading 
maintained by 


must be 


ing. To push sales of a product 
with a lesser share of the 
market so that its share ts 
mecreased demands this quality 
of combativeness im a4 greater 
degree 

Bul 1 


aggressive in your 


thing 
thinkir 
tantiy ion the oil 


matter 


Product Design 

Mast Be Right 

The circumstances of 
hamper normal enterprise Ose 
b wt ws to sell British 
goods at home or abroad do not 
ick intiative of enthusiasm, but 
denied 
commodity 


another 


whose 


mn many they are 


the right 


cases 
type of 
ither by package size, price o1 
develop 


product must 


other salent feature, tk 
rharket 1 he 


as possible, t 


neariy as de sine d 
meet the requirements of the 


mnsurne! No 


othe 


of adve 
} moton 


product 


mou 


insullabic 
han once 
Making allowance 


strictions 


nah me 


how 
product without a § 


narket 


cable 

t the engage 

selling and thereb 

tell an ccm rH 
per 

problem 
a heer 


ntelligence as 
n the field of 
Las A fheretore 
mw edge 
niended t 
one aspires (0 expand 
When 
planning 
factors are vita For 
The price struct 
market to be entered 
The relative np 
the brands a 
that market 


forchn 


designing products 


campategns 


cady 


proportion of evenu 


expended on advertising by the 
competition 


By Militant Selling 


By EDWARD 1. LLOYD, 
Vice Chairman and Managing Director, A. (. Nieken Company Lid. 


Before embarking on militant merchandising, the adver- 

tiser must know the price structure of the market, the 

relative importance of competitive brands, the total 

market in the field, the proportion of revenue spent on 

advertising by competitors, and other relevant facts. But 

it is the way such information is used that makes for 
success or failure. 


The extent to which the vineed that the product is not 
us products m the field saleable, but that nt will 
display aimed ieve orders 
obtainmng maximum spon ach has its peculiar 
us purchase by the problems, so it is 
sumer not easy to but I can 
All these and more, are make some suggestions that may 
vecessary to build up a complete be found helpful They are 
ture before entering into based On experience on cam 
int merchandising,” but it aigns that have succeeded and I 
such intelligence is will summarise them under four 
makes for heads Package size 
and display 


sre suttable for repeat 


product 
rchandising 


generalise 


facts 


way 
sed «(that 


‘ te 
success OF price 


design 


Four Problems 

In Merchandising 
Price..-Experience has 
hat unless the has 
1 product with «a substantial 
quality-wise over other 
and ts better merchan 
any price which is in ex 
cess of the price the consumer 
wants to pay, or is in the habit 
of paying, i unlikely to be 
coe ptable \ specific 
some time ago 
we analysed 
% @ particular 
that 88 per 


shure 

Priv ind size 
I he nust be a finely co 
wdinated plan of campaign, in 
which the ght weight of adver 
tising 1s combined with wide and 
distribution of the pro 
full supporting 


package 


must be right 


shown 
rn a manufacturer 


duc tself and 


‘ pilus 


uler displays 
Advertising cannot work effec 
f distribution js not 
beforehand. Converse 
bution is facilitated if an 
that the pro 
be effectively adver 


occurred 
must be con og r 


products 


dised 


s given case 
when 
the price structure 
narket and found 
cemt of ut was for a 
product selling 2 or 
under, with ‘6 
consumer pur 
being made at 
|} specific product under cxamina 
t } tion was priced at 2s 9d. and 
therefore the potential market 
was for only 12 per cent of the 
t sales of this type of com 


CUENTS BRAND | ™dY 
| RETAILEDAT 


oT. 


ve retaticr 


ES OF MARKETING RESEARCH 
PRICE 


MER SALES 


STRUCTURE of MARKET 
PROD T C2OUP 


otal 


particular case the 
superiority of the product was 
not recognised by the consumers 
snd it was clear that the manu 
facturer was to succeed with it 
he would have to make a radical 
once adjustment 

e Size.--The 
medium. large or 
sized package is a va 

ind dependent 


things for 


desire for 
giant 
factor 
other 
upon the 
sumer 
none y 


small 


am A. Nicisen ¢ 


crample 
selling price, the manu spending habits h 
must Anmow the price the desire value for 
/ « market. In th product class by 
SS per cent of purchases product class) and th ount of 
ua 2s. Od. and unde spendable income available An 
The client's brand, at analysis of many 
over-priced search studies shows 


(which varices 


we a 


keting re 
that there 


clearly 


k Into The Mass Market 


oducts which may be 
weekly 
units In 
particular product 
had an instance where 
ised a larger pack 
sltthough it was clearly 
value money because their 
t purchase were to buy 
sufficient of the product for only 
ind to buy it at regular 
weekly or fortnightly intervals 
This was a product being used 
the main by earners of weekly 
wages who periodically, through 
habit sllocated approximately 
sixpence to purchase a sufficient 
quantity for one use only 
During the war, package size 


placed in @ category of 


purchases of sma 
one of 


ficids we 


these 
consumers ref 


age size 
adits o 


one use 


ad T T T 
f.....]. comainéo Sizes | 
i “Pitesabeenedett” 


oes] 


- 


aa 
SMALL PKCE | 
+ + 


aA~ = ae 


LARGE PKGE! 
+ 


+ + 


+ A 4 i 
&- MONTHLY PERIODS 


Copyriatt’ AC Nielsen Co Lid 


This chart shows how distribu 
tion of small packages of a pro 
while large 
distribution has de 
Over the past year 
been a tendency for 


trade down 


duct has increased 
package 
creased 
there has 


consumers to 


was influenced to a considerable 
extent by the shortage psychosis 
that prevailed This applied 
even to those products that were 
in plentiful supply. During this 
period, too, there was a 

building up to larger 
sizes of packages With the 
greater availability of supplies 
and with more opportunities for 
the spendable income available 
there has. over the past year 
been a tendency for consumers 
to trade down This lack of 
market movement does not apply 
to other products or other 
duct groupings 

Recently, an analysis has been 
made of 18 individual brands of 
products and nm case the 
proportion of sales as 
divided 
smaller packages has shifted to 
wards the package size 
This should be borne in mind by 
any firm aiming to expand its 
sales 

Package Design. 
there has been some 
n the re-designing of 


(Continued on page 


same 
general 


pro 


each 
their 
hetween 


large and 


small 


Since 1945 
movement 
packages 
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SUPER MARKETS 


Some of thete movements hav j however, to separate dis plays, not only for the United | MPORTANCE OF MASS o SPLAY 

been successful and others have ty and package, as it is neces Kinedom as a whole or for the £ PRE PACKAGING = TEMPTING Pack 

net with failure sary for unpulse purchases to be various sections of the United ORE, PUR Si MARI) . FOOT OFS Ud 
One success story is concerned placed im that type of pack which Kingdom, but broken down by Bur amt 0@ 2 

with a product which had a a] s conducive to good display o size of retail outlets | eee’ 52 

tinuous decline tt MSumMe 7 ~y ' the pack itself to be a d splay (ne sure way f getting bigger 

over the years from 194 1 V4e prece sales 10 ensure that the goods enon tam 

inclusive With th roud Here the United Kingdom = shemselves. attractively packaged Werean 502 

t «a newly exigened packag analysis of store traffic has ure prominently lisplayed on — 

carly in 1947. we waw a reve cen of importance, and we have shor ounters and n sho; TEMS BOUCHT ON IMPULSE BECAUSE 

of this wend t he exter the considerable evidence that dis indows The achievement of ai: 

the product has now the largest play has been most effective in maximum display should be one soLay 47 

share of the market it has ever those outlets where store traffic of the primary objectives of a . 

obtained ‘s highest. This has been part manufacturers sales force 
Re-design of packs may prove cularly true among chemist All the time. an intensive sell eisuatens 9; 

the secret of success, but the new shops, Where store traffic has ing campaign is taking place — 

design must hav he requisite ncreased under the system of otuamie to eee sinrbedion 

customer appea Only result Na sona Health prescriptions ntellisence ip t " dete One | 

can prove ynclusively whethe which have frequently required ist assess progress—or the Cogyne a. C. Nicken € Lew 

it has the appea r not Ihe at least two trips to the chemist ack of progress Dy finding Vv fis y nd th Se f 

ones " re¢ P ind in both mstances a waiting , — ove = - % ‘ 

manufacturer ”"~ we 5 its : it the true sales curves of the temptine packs encourawe um 
tas ‘ ; a ™ od has been involved f g | v 

M terms OF se Bony SS product and of its competitors pulse buvine This chart shows 

. ré - e he — “ ne tut Measurement Of - rl = ot 7 © d Se re results J - : — n US 
mething better Results As Display Results production planning and to in ~ 
ressed ca f af not always We have examined specific troduce new sizes, new designs tance Conversely, rising factory 
flected by factory sales cases where the results of ind new advertising appeal be sales may not indicate an increas- 
Display. The mmportance of counter displays can be measured fore any serious loss of comper ing consumer acceptance 

display was recently lustratea and im one case we recently tive position is imeurred at the ; 

hy a study mad n the United examined a manufacturer's pro iltrmate point of sale key lo Good 

States of women's purchasing duct representing 16 per cent of This knowledge cannot be Merchandising 

habits in food shops. This study total sales of that product class acquired by a record of factory Goods are never sold until 


showed that 75 per cent of the or grouping in those shops not shipments or direct sales because they move into the hands of the 


women bought one of more giving a display, and 21 per cent retailers’ and wholesalers’ think final consumer The rate at 
tems on impulse, and that 67 in shops where display was given ng varies as to when to hold which this movement takes place. 
per cent of the stems bought on Not all displays are successful, and stocks or when to place them ind the measure of the competi- 
the basis of unpulse was because tis Vilalto the manufacturer that selves in a liquid position. Fall tive movement igainst other 
f display and 29 per cent be he should have an = accurate 12 factory sales do not always brands in the field, provide the 
cause of the package. It 1s diff measurement of the effect of dis indicate falling consumer accep- key to good merchandising 
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PAUL BAREAU, noted broad- R. J. CRUIKSHANK, kd 


NSOCLTION CONFERENCE 


The ‘*News Chronicle”’ wishes every success 


to the delegates at the conterence, to which 


On Saturday, May toth 


caster on tinancial topics, on “The **How the tditor views the 


Economic prospect for advertisers” Advertisement Columns’’. 
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@ WOMAN § 4.4.0. Weekly Net Sales, 2,184,640 @ ILLUSTRATED— 4.B8.C Weekly Net Sales, 1,117,354 


The greatest combined wee 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD. 96-908 LONG ACRE, LONDON, W.C.2 
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|..conference on weight ! 


Selling in these days is a weighty problem: but Anton, 
depicting for us a media-planning conference 

has, we think, put the weight on the wrong figures. 
What we wish to stress is the importance of the market 
covered by Odhams Big Four —in round figures 
20,000,000* readers a week—something to help any 
campaign wax fat. 


Weigh up these periodicals on the A.B.C. scales— 


each is a No. 1—biggest-sale-in-its-class—each always in 
demand by advertisers large and small. Put them at the 
top of your autumn schedule now and go to the 

Brighton Conference with a weight off your mind. In 
fairness to our many friends and in deference to the paper 
situation, autumn and winter spaces in the Big Four 


can wait for no man. Bookings are well advanced 


and we'd appreciate an early indication of 


your requirements. 


* Allowing for duplication, 16,000,000 —44-4"., of the total adult buying public of the United Kingdom! 


@ JOHN BULL—4A.B.C. Weekly Net Sales, 960,443 @ PICTUREGOER—4.2.C. Weekly Net Sales, 509,217 


kly selling force in Britain 
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[RADE AND TECHNICAL ADVERTI: 


Mix 8, 195) 


‘all In The *Teechnieal Author’ 


Hh is an engineer with a degree or diploma who has spectalised in presentation 
of technical literature. 


HE ts an expert spanning the fields of production and presentation. 


Hk has been trained to sift technical matter and construct it into a coherent, 
lively, self-contained story. 


ye RE are three types of 
technical copy Ihe first 
written by the technician, the 
ccond by the copywriter and 
the third by a technical author 
Ww accept the fact that the 
yw rom A 


he S generally nore 


in knows his 


th the oomplearities 

© bother much 
cities of B and ¢ 

the copywriter 
maligned hack who 

everything that ts 
us IN-tray, from a 

’ n scented soaps 

hundred fervent words on 
Hk s handed the 
sttemp with the 

’ brochure of 
pencilled across it 
gent copywriter, he 
through 

h terms 

sub 

vain in 

unsplit a 

having 


typed 


enthusiasm 
technical 
spite the 
brushed 
d diag 
Only 


i 


ibject 


ecatment is fair Me SOOTE Is NOt 
so high. If he does not know the 
subject and the article trips hin 
if at the first paragraph, then 


By W. D. 


hundreds of pounds spent on that 
<hure will have been wasted 
Such happenings occur every 
day. Chief offenders are agencies 
which have the wrong people 

handling the wrong jobs 
Ihe solution ts to have an ex 
enced technical author dealing 
technical subjects These 
ople are engineers with degrees 
diplomas who have specialised 
he presentation of technica 
sture The techmical author 
the late child of industry not 
wiced by the advertising 

next door 

we live in a technical age 
We are surrounded by machines 
some Of which are s© cCompicx 
the very men who built 
m only understand certain 
parts and could not cover the 
whole apparatus. Take a car. It 
built Dy experts, engine cxperts 
issis) «Xperts, upholstery ex 
tyre experts and so on. The 
nagine cAiperts are made up of 
agneto experts, carburettor ex 
parts, gearbox experts, lubrica 
aperts and so on The 
nagneto experts are Made up of 
irmature experts distributor 
experts. condenser experts. con 
tact-breaker experts and so ad 


efinitum 


Attractive 
ind Instructive 


How does the motor car manu 
facturer explain the workings of 
his car to his customer He does 

t detail the shock-absorber ex 

the drop-forging expert 

e the handbook. They are 
neerned with details. He does 
tt ask the designers to write the 
They are too busy The 
manufacturer employs 
technical authors to 

the information together 

in a form attractive as 


nstructive to the cus 


the technical author has 
another specialist, an 
spanning the fields of pro 
n and presentation He 
quote off-hand the allo 


; Way 


PEREIRA 


doct 


capture 


yn how 


chnica 


of engir 
nica writing 

veering eXper 
Besides helping 
s eAperience 
must learn this 

Z before he 
paper. When he does 

he Deg at the Deginning 
wh nd 1 or P. He 
then goes t B and not 
kK chronological 

been men 


i neans 


Vaking Pictures 
Tell The Story 

> mention must also be 

tures. ht has often 

that one picture is 

uusand words Have 

tures by all means 

ig at them. But 

thousand 


on, the object of the 
te-up is to present a 
t General ap 
ditorial and pictorial 
should therefore be 

The text should also be 

So, start at the begin 

one step at a time, ex 

hew term and never 
anything that has not 
introduced Remember, a 
cal subject can be of in 


subhiec 


even to the general 
well-produced, as 
novel 

with the 

of alum 

same subject 

with unadorned 
unexplained figures and 
unnecessary graphs can be dreary 
nitiated And, if 

s dreary, then it is 

for you to give up advertis- 


. 1 
. : 
. : 
1: | 
. 
7 re 
7 ee 
| ee 
i 
rs ie 
> & 
+ *% 
4 
tropic forms o is yy the 
m q moisture conter ! roperly 
< seasoned silve : This is 
‘ —- the difference betw ¢ tech F 
pied nica) autl and Winician 
< The difference betw © exper 
ft enced technical aut} and the 
: expernenced though yn-technica! 
a copywriter is that the former has 
. / ee bebe tshined @0. sift tedieice) 
A : < matte 
Zz kt is this sifting that is most 
: z < 3 : important A technical article 
a $ Wt only comes alive if ut tells a story tioned any leaflets did not 
: + Fa ' It must be self itained There begin with such terse sentences as 
eS j t s has tf must be no nse ends The it w ¢ appreciated that inter 
: w reader should say, as he picks up crvstalling corrosion attacks 
py the article Here ws a subject crystal boundaries whateve 4 i 
ae i hevu about which | k w not NG —_—__ ; 
H fert Will this article teach me an i 
: H nn thing We are all actuated by 
: i cena similar selfish m ves. We only 
afte read technical subjects for imstruc \ 
y It he thor we read murde rySicries : 
. t for pleasure. Yet the unravelling } 
: of a technical mystery con i 
5 . : the reader's altent | 
bs x Here are some hints (= 
: ‘ this is done The good tem] 
: } v s| artick ke the sssic fairy tale 
uns ! y i should be deceptively simple At word \ ‘ picture \ 
: 4 e im double spaciag it once the technicians § disagree Make the picture tell the story 
= cods a copy back to the tech They have spent years finding ou So many brochures are spoilt by ‘ 
. final checking, that why, when air flows gh the saying tt thing twic 
‘ dividual w promptly = neck of a tube, it w case if In « 
- < sapprova After all, velocity and thus "aT ne of ech 
at « first place tion at the narrowest part It is peara 
“ee é Let us visualise e effects that their mystery They their pres 
a he technician's e-typed) copy existences to justify attra ; 
a “ hav hat often forgotten Then there is C inguage iftra 
a fact he ader Even if we problem Every profession has ning ‘ 
itn are uNcyNical enough to umagine ts own language When the Pia i” 
re tha the reader » ~§©6 the seronautical eng er mentions a efe 
7 brochure with his Mach number he simply saving beer ; 
ws small appetite f nat himself from referring in detail tect | : 
4 ters will fade, d ghly to the relationship of aircraft ‘ | 
a glazed cov 1 to speed to the speed of sound with 2 
_ vraphs and co s. af some temperature c ithons 
& - vhat he reads is f he thrown in for good luck In the 
? s familiar with the geet and SoMa, EB ors need quote 
a ts put over reasonably well, are pages of symptoms and treat . 
g he scores even. This is a mani w | ments. They simp ise two oF 
: num combination lf he does = torn three latinisms. Of < t all 
4 not know th subse und the th depends upon whom the write up 
te, beco s impress. It also depends upon 
Fac expe who writes it 
ae duct The technical author ap- 
j re. cann proaches a technica! subject on ng 
i 
17 
rt 1 
| 
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Meet the Challenge 
of Changing Conditions... 


Money is short; buyers are choosy. Retail staffs 
have got to know the answers nowadays. Mrs. 
Shopper wants facts, she wants help in getting her 
money's worth. 

Textile firms who want their share of the business in drapery, 
fashions and accessories are realising that informing and enthusing 


the retailer is a number one job. 


There's a sharp and well - proved 


tool to hand! More than ever, 
today, “it’s not a campaign 
if it doesn’t include 

The Drapers’ Record.” 


LEADERSHIP THROUGH READERSHIP 


HEAD OFFICE 


Kings Bourne House, 229/231 High Holborn, London, WC.1 CHAncery 6291 


BRANCH OFFICES 
t 0 Piccadilly Central 1804 Birmingham. 12 Cherry Street Midland 470% 


coeds: 4 Wormald Row. Albion Sweet 22815/4 ex Phoems Bidgs.. Berridge St 
Sk Wes Regent St Douglas 64481 ‘tat: Uleer Bank Chambers 25268 
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The newt tissue of 
Household Textiles” 


will be published 


in September 


HOUSEHOLD TEXTILES & DOMESTIC LINENS 
is anentirely new publication produced by The National 
Trade Press Ltd, published Quarterly commencing 
September 1952. It has an international circulation 
When embarking upon ths new publication numerous 
interviews were arranged with Household Textile buyers 
in more than sixty Stores in Britain and the first issue, 


The 
quality of presentation is in keeping with other National 


already published, has met with complete success 


Trade Press publications, and its circulation is entirely 


among buyers in wholesale and retail trades 


‘ ‘ a hl | y al F @| 
HOUSEHOLD TEXTILES 
‘ 4 4 4d ak 
. ‘ra ‘ ’ ‘ ’ | 
AND DOMESTIC LINENS 
4s i H 4a & 

THE ADVERTISEMENT MANAGER 


“HOUSEHOLD TEXTILES & DOMESTIC LINENS” 
DRURY HOUSE, RUSSELL ST. LONDON, W.C2 
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May & 1982 


Two Trade Journals Start 
Poster Campaigns To Help 


The Shoe Industry 


By SCRUTINEER 


Catering for fromologists . . . trying to make people use 

their feet more . . . encouraging carpet designers . . . 

guiding would-be advertisers in the retail trade. . . . These 

are just a few of the activities in the trade press field which 

Serutineer spotlights this month. Three new trade journals 
are among those reviewed. 


post R campaigns to per 
suade people to walk more 
are being conducted by two 
papers in the footwear indus 
try The Shoe and Leather 
Record links the idea with the 
recent increases in bus and rail 
fares, their slogan being “why 
not walk —it's better for you 
anyway.” Readers are offered 
showcards and posters at rates 
based on quantity 

Because « considers that much 
benefit, both to the foot health 
of the nation and to the shoe in 
dustry would follow from a cam 
paign to induce people to walk 
more, the Shoe and Leather News 
has circulated an _ attractive 
window poster bearing the mes 
sage Walk for Health and 
Economy.” Says the journal 
It is to our mind, an example of 
a kind of publicity in which the 
industry ought to indulge far 
more than it does. After all, the 
more people walk the more they 
will learn to appreciate 
footwear, well-fitted, and 
more the industry will thrive 


ATEST arrival on the trade 
4 press field is to cater for 
fromologists among others. The 
name of the journal being Cheese 
World, you will be meht if you 
assume that the name is applied 
to people who cheese 
labels as a hobby 
Apparently, the number of in 
dividuals who are buying cheese 
primarily because they want to 
preserve the label part of the 
wrapping is increasing quite 
rapidly among wholesalers and 
retailers, as well as the general 
public. However, Cheese World 
is not at all sure about the amount 
of space the pastime should be 
allocated and «asks readers to 
express their views on the subject 
The leading article in the first 
issue of the paper, published last 
month, says the original inten 
tion had been to name it “The 
Cheese Manufacturers Csazetic 
and Label News.” but on further 
consideration Cheese World was 
thought to be better, simpler and 
more explanatory There 1s 
ample precedent for a magazine 
to change its title after years of 
existence,” writes the editor We 
have gone one better than that 
by changing our title well before 
the reader has become familiar 


collect 


with the magazine under its pro 
visional name.” 

On the aims of the journal, the 
declares The magazine 
as now stands will try its best 
to represent to one half of the 
world what manufacturers, dis 
tributors, wholesalers, retailers 
and consumers of cheese are do 
ing in the other half. Everything 
connected with cheese in its pro 
gress from the cow to the con 
sumer will be our business. This 
is a very ambitious statement to 
make, and we shall certainly 
want the help. criticism and 
advice of readers everywhere to 
aid us in our work 

But for a few issues we have 
got to try and interest you all! 
without knowing very much 
about your preferences. We be 
heve that well-presented technica! 
articles will be of international 
imterest to the whole industry 
For instance, a manufacturer in 
the United States would obvious 
ly find something useful in an 
expert account of manufacturing 
techniques in Switzerland and 
vice versa. 

We know that in every trade 
the keenest competition is essen- 
tial. We also know that manu- 
facturers who may be sworn 
business rivals are nevertheless 
close friends out of office hours 
The modern habit of forming 
trade associations is another 
clear proof that the individual 
knows he must often act in con 
cert with his competitors to 
further the best interest of the 
trade Realising this, we are 
most anxious to foster this feel- 
ing of comradeship and common 
purpose throughout the industry.” 

* * * 

NOTHER 


article 


newcomer is 

Household Textiles and 
Domestic Linens, described by 
the editor, Bernard Ridgway, as 
designed to make good the de 
ficiency of a trade paper to cover 
specialised interests, which “no 
general textile journal could ade 
quately cover.” i National 
Trade Press publication, it made 
its appearance in March. Second 
issue is due in September and the 
intention is that the journal! 
should appear each quarter. A 
main plank of its policy will be 
to forge closer links between 
producers and distributors by re 
presenting the activities of one to 
the other,” says the editor's mes- 
sage to the trade Coverage at 
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ALE: EXCEEDS 30,000 (certified 


COLOUR £135} BLACK & WHITE £80 


House & Garden. 3/- 


THE CONDE NAST PUBLICATIONS LTD., 37, GOLDEN SQUARE, LONDON, 
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We shall be very pleased 
to welcome you on our 


STAND No. B.229 


at the 


BRITISH INDUSTRIES FAIR 


CASTLE BROMWICH 
BIRMINGHAM 


May 5th to l6th 


where our own and 
COAL UTILISATION COUNCIL 
publicity will be available 


COAL & COLLIERY 
DIGEST NEWS 


8 LLOYDS AVENUE 
LONDON, E.C.3 


Scrutineer’s Trade Press Review 


May 8, 1952 


Conunued 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches of 
the METAL and its Allied 
industries 
Twice Weekly 
Tuesdays & Fridays. 


PEecrmen corr 
comp am #tQuEsT 


Technical articles of real interest to engineers 
arly in the new 
if your products 


and executives appear regu 
World 


appeal to the Engineering Industry, send for 


nonthly Mechanica 


free specimen copy and rate card 


= ical World 
- Mechanical | RECORD 
Published monthly in London and Manchester 


Emmott & Company Limited. 2! Bedford Street, London, WC2 
Manches Wice 3! King Sereet West, Manchester 3 


the producing end will be de 
signed to present the changes in 
the styling of houschold linens as 
they arise. Merchandise develop 
ments will be dealt with m four 
main sections ble napery and 
kitchen linens, sheets and pillow 
blankets, bedspreads and 
and bathmats 
too technical ad 
sphere of new 
nting and finishing, and 
uence that these are likely 
ft upon the make-up of 


Cases 


mn the 


strengthen 

retail selling 

to a better 

the goods they 

sell. Valuable sales pointers will 

be particularly New 

display and shopfitting techni 

ques be examined, trends in 
imterior decoration noted 
order to provide a ackgr« 

for advising on the relationship 

f colour and design in furnish 

ne schemes.” 


stressed 


> . > 
PHIRD newcomer is World 
Fishine. a monthly devoted 
fishing in all its 
facets design to 
marine biology Feature articles 
ire summarised in French and 
German and the appeal is 
directed to the owne perator 
ind manager of al) types of fish 
ng vessels. including trawlers 
whalers and inshore boats. Pub 
lished by John Trundel!l and 
Partners Ltd. the journal is 
nted by Thomas Reed & Sons 
Ltd, Sunderland 
> * . 
CARPET designing compet 
tron is announced by Furnish 
which has adopted a new 
format, giving a Magazine nearly 
double the old pocket size. Prizes 
f £15 are offered in four separate 
the best contem- 
sorary designs submitted by 
students or experienced designers 
From Furnishing, too, comes 
rews Of an interesting experment 
carned out by a Liverpoo! store 
which suggests a possible line of 
wought for retail furnishers. For 
some time the been 
trying to find out what merchan 
lise it does not stock—-to find 
ut, in other words about 
hose wants of their customers 
which the stores were unable to 
neet Customers were given a 
small leaflet headed “You Didn't 
on which tre y were 
out price, colour and 
of goods they had 
unsuccessfully in one of 
the firm's branches They could 
their names and 
wished and add 
iny comments If the customer 
supplied name and address the 
nail-order departme t sent parti 


nearest 


to commercia 


from 


store has 


sougnt 


ilso 6ff mn 


iddresses if they 


ranges sug 
ngness to execute a 
equest 
mplaint 
d write 


as in the case of other customers’ 
nquires The controller also 
saw the “You Didn't Have , 
sips Dearing ¢ Customers name 
ind address, but only after mai 
rder procedure had been 


the working of 
the system up to date revealed 
that 42 per cent of the forms 
were classified as “useful.” Under 
this heading were: (a) Those 
which were the direct cause of 
ders being placed with manu 
wholesalers (b) 
filed in case 
requests accumu- 
which caused 
» be speeded up 
{tLe MOCK gaps, etc 
Ihe remaiming 58 per cent of 
the slips returned were rejected 
f (4) in 


,s 
for the following reasons 
sufficient details; (b mpossible 
quoted, etc.), (c) 


(pre-war price 
already in stock (perhaps in 
another department), id) brand 
for which the firm had not the 
igency, (c) articles not to stan 
dard of firm's policy 
* * > 
RITING in the” British 
Stationer, Harold Eley says 

There are still traders who, when 
fixing up a series of advertise 
ments in the local paper, do so 
with their tongues in their cheeks 

might as well try it, akthough 
1 do not suppose | shal! get any 
results 

Condemning this 
tude of mind, he goes on: 

Advertising is cither a proved 
and worthy weapon in our sales 
armoury or a “mere stunt” 
fostered by charlatans, riding, 
fallaciously, on the back of real 
business For myself, 1 beheve 
u advertising, in tts power, its 
basic genuineness as a factor in 
commerce, and its bright future 

For the stationer who contem 
plates advertising, he puts for 
ward the following 5 points 

Be careful to choose the 
right media 

2. Be sure that your advertis 
ing copy rings true and that 
eXagecrated claims for goods are 
avoided like the plague 

3. Be sure that every adver 
tsement you issue has “some 
thing to say and is not a mere 
string of platitudes 

4. Remember that the impact 
of advertising takes time, and 
advertisement will not 
send your sales soaring 

5. Let the “advertising spirit” 
pervade every phase of your 
business Advertising is many 
sided. and js not confined to the 
ocal paper, or a sales-letter. The 
advertising mind” must be pre 
sent behind the counter, in the 
personality of your salesmen, in 
your general attitude to the 
customer It should be the 
leaven™” permeating the whole of 
your Dusiness 

* 

N two trade papers I have 
8 cxamples of 18th 
which 
considerable 
haps, a little 


facturers of 
Those which 
further ilar 
lated (c) Those 


cAIsiing order 


fatal atti 


one single 


come ac 
century advertisements 
should provide 
amusement and pe 
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JUNE 12 T.T. NUMBER 
| JUNE 19 T.T. REPORT 


The Motor Cycte’s famous T.T. numbers 
are eagerly awaited by thousands of enthusiasts 
throughout the world. The first, containing 
full, illustrated descriptions of the initial day’s 
racing, is on sale to waiting crowds on the Isle 
ot Man course less that 24 hours later —a re- 
markable achievement in technical journalism. 


The second T.T. issue will provide unequalled @ 
coverage of the remaining races, with a careful 
appraisal of all three days—-together the high- 
spot of the motor cyclist’s year. The Motor 
CycLe’s 1952 T.T. issues will be passed from 
hand to hand for months to come. Immediate 

} application is advised for the limited advertise- 
ment space still available. 


Finest coverage of 
Britain’s foremost 
motor cycle event 


Book yo" View! 


5 


sa 


WATERLOO 3333 (60 LINES) 
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for 
BAMAG LIMITED 


Cnermcal Engineers for Complete inatalioviens 


to reach producers of mar- 
garine, cooking fats, salad 
oils, cocoa-butter, confec- 
tlonery fats and other high 
grade food fats. 


FOOD MANUFACTURE 
17 Stratford Place 
London, W./ 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


E specialised monthly 
journal dealing with all 
civil engineering in wh 
earth-mowing and earth. 
moving equipment are in- 
oon open cast coal and 
iron «ore, hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
séruction, etc. 


MUCK SHIFTER 
and Public Works —- 
ts another publication of the 


ONARD HILL 

ECHNICAL GROUP 

| enn CNR 
ram Mant Fecvtiegr 


rors ATOMS 


ro Mantra TORE 
rorreny ant Lass 
UO DLOEST 
wock sHtrree 
rr reroM 
(MEMICAL AND PROCESS 
ENO ONE RE I, 


All published at 
17 Stratford Place, W.1 
Specimen 


copies on requect 
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Scrutineer’s Trade Press Review Continued 


food for thought for to-day'’s 
copywriters. From the Chemist 
and Druggist comes the following 
ecm 


To the Nobility, Gentry, and 
Publick at Large. 

the benefit of emaciated 
and debilitated old age, 
constitutions have been 
broken, and reduced by too power 
ful courses of mercury, excessive 
drinking, or by those practices (too 
common amongst youth), which by 
relaxing the whole frame, bring on 
debility of body and mind, low 
spirtts, melancholy, loss of memory 
dimness of sight, pains in the back 
and loins, feebleness, paralytick 
complaints, and the whole train of 
nervous disorders. Hunter's restwra- 
tive balsam of life and health, u 
now taken by Gentlemen of the first 
distinction in the kingdom, as weil 
as others, by whom it is acknow- 
ledged to possess most efficacious 
Properties in the Cure of Weak- 
nesses and Natural Decays it 
supplies the exhausted parts with 
fresh juices, and totally re-esiab- 
lishes the whole Nervous System 
tt has also been found tw remove 
the Causes of Impotency in one sex, 
and Barrenness in the other, is eflec- 
tual in old, obstinate Gleets, et 
Note. This Restorative is prepared 
in Pills, that the finer paris of the 
Balsams might be preserved. Full 
directions are sealed up with each 
box. To be had at the Medicinal 
Warehouse, No. 163 Fleet Street; 
Mr. Matthews, Bookseller, Strand: 
Mr. Randall, Royal Exchange, price 
6s. 4d. the box; or it may be had 
of the Agent, in larger boxes, price 
only IL. &. which contain the 


For 
youth, 
whose 


quantity of six small boxes as made 
up for the army, navy, et 
NB 4 ountry Gentlemen sending thew 
orders by coach, oh with cath imtowd 
im @ wmall parcel. directed to Mr Wade 
wationer, Neo. Wh. Fleet Sirert have 
wnt te 


the virtues af the 
with @ tt of Cases annexed 
of the ¥ ‘. priee we 


The Tailor and Cutter, features 
several examples from the same 
period, avering that “as long ago 
a the cightcenth century tailors 
were not at al! adverse to buying 
publicity for themselves in the 
public press.” 

Typical of the type of an- 
nouncement in those days is the 
following 


“GRIFFITHS, Taylor, Ladies 
Coat and Habit Maker, next door 
to the King's Head, Blackfriars 
Road, with the highest sense of 
Gratitude returns his sincere 
Thanks to his Friends and the 
Public for the great support they 
have honoured him with, and 
humbly entreats a continuance of 
the same; he begs leave to inform 
them that he makes Clothes accord- 
ing to the following Reduced Prices. 
for Ready Money.” 

s. ad. 
A Coat for a middle sized 

Man 20 0 
Sik or Sattin Waistcoat 

and Breeches of the best 3 0 
The Best Velveteen 

Breeches a 
Fancy Waistcoats of all 

sorts very low 
Gentlemen finding their 

own Cloth, etc. a Coat 

Making and Trimmings 12 


E.D.A. SHOWED TECHNICAL 
JOURNALS AT EXHIBITION 


- 
peruse cLectascal 2 
pereuarmcat Asse 


“ 
. 


On their stand at a recent electrical engineers’ exhibition the British 
| Plectrical Development Association featured their activities in the 
technical press. The outside covers of a number of technical journals 
in which E.D.A. advertises, formed a panel, and fac ing it was another 
panel containing copies of the advertisements now being used in 
EDA’ s industrial productivity series 


Rerween these two panels 


was 
Through the medium of the technical press the Associati: 
stantly encouraging the wider use of industrial applications 


a plaque bearing the caption 
mis con 


of electri- 


ty in the cause of increased productivity 


May 8, 1952 


By using the advertisin 
columns of THE SYRE 

AND SHIPPING your 
name will be kept in 
front of the leading 
Shipowners, Ship- 
builders, Ship repairers 
and Marine Engine 
Builders at home and 

overseas. 


THE SYREN 


AND 


SHIPPING 


is the only weekly Shipping | 
paper to publish monthly lists | 
showing Tonnage under cons- 
truction at home and Overseas 


Send for a specimen copy ond rate 
card to 


SYREN & SHIPPING LTD. 


26-28 Billiter Street, 
London, E.C.3 
Phone: Royal 5322 


Paint Oil « Colour 


JOURN 


Many oils are used in great 
quantities by makers of paints, 
varnish, printing ink, soap, 
linoleum, etc.—trades among 
which we have a_ record 
circulation—here and in 63 
markets abroad. 


Its great advertising value 
is proved by 337 firms adver- 
tising in... 


Paint, Oil & Colour journal 
83186 FARRINGDON STREET 
LONDON, E.C.4. City 4788:9, 6640 
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Covers 
‘fe 

on the 
land... 


UP AND DOWN THE LAND, in every county, 
SPORT & COUNTRY has scores of readers, large 
acreage farmers for the most part, who noted the 
date of their own particular “show” long ago. 
Many will take pedigree cattle to the show-ring: 
their interest in stock rearing and breed records 
is unique. Many will attend to get up-to-date 
information on farm machinery and equipment: 
they are prodigious buyers of farm vehicles and 
equipment and all that it needs. 

To the vigilant exhibitor of tractors and implements, 
fuel and oil, fertilisers and feedstuffs and everything 
else the farmer buys, the appropriate number of 
SPORT & COUNTRY is a logical way to follow 
up and cupitalize on a show-made advantage. 
It reaches the right man—and his family! It enjoys 
an uncommonly long life. It is not expensive. 


ee 


SPORT & COUNTRY 


ADVERTISER'S WEEKLY 


Bath & West, May 28-31 


NOTTINGHAM 


Issue of June 11 


Royal Counties, June 18-21 \ 
OUn DFOaD j 
Royal, July 1-4 | 
NFwWTON ABBOT 
} 
f 


Issue of June 25 


Pre-show Number June 25 
Report Number July 9 

Great Yorkshire, July 8-10 | Issue of July 23 

MaRRCmaTE = 

Royal Welsh, July 23-25 

CAPRNABYON 

Royal Lancs, September 3 -6 


PRESTON 


j 
Dairy, October 21-24 } 


Issue of Aug. 6 
Issue of Sept. 17 


Issue of Oct. 29 
Smithfield, December 8 - 12 } 


LONDON 


Issue of Dec. 24 


When stands are dismantied and banners taken 
down, SPORT & COUNTRY puts on record the 
highlights of the day. The prize-winners, person- 
alities, new equipment, new ideas . . . graphically 
and authoritatively. There is no better way, or 
surer way, of sending a follow-up message to a 
“show” audience, than through these “show” 
issues of SPORT & COUNTRY. For reservations 
please "phone Grahame Bishop at Temple Bar 5444. 


SPORT 
and 


COUNTRY 


F 1-75 
+ ssa . ag 
omer nt: 
bi { * Bie 
a a 29 Se atts 
ll es 
is | , “4 i 

ane 
a La > s, : ; 
= ak. ile 
2 , > ‘, 
Bs , y ‘ f 7 _ 
| / . PY 
x : - "5 Es 
nf ~~ 4 7. i. ~ r. 
a em \ i ¢ me "4 - 
i i ; % ea 
f } = bi > Ra 
‘ } ae * 
‘he ) / we | 
ae 
* a” A 
es ——_-, ° . % 
us ] Pe a 
Be .- 
ig a , 
Bi ' oe 
PR cll 
i eet 
ee: 
) , be “6 
hs + 
vg i 
i a 
a, 
; : ae 
: > a 
c ' _ a a 
ere 
ee, 
lie ce 
ai y 
PC a 
—— —— a a 
5 nile at ~~ ‘ : 
é ew es 
) - an Reel bal 
i. Pare ‘oo 
m 3 y gy: te <9 
il « \ veel ae 
t = rt Rank 4 i a 
} ; : cos = be ig be ! my zs ; 
b, i 7 . 
a up 
WA * ee 
y - r] 
: ey 
World Mik Record For Britaie e s 
MESLSESSHES SLSR SS - 
se fee nase 3s a he 
Sensi. Sse i 2 
P P oo ES > 
’ a 
* tae 
: fest. 
oe 
pe oe os h v . 
ie). f as * aE ° i é ? : . ee ic 
ia = fovear <— Pac Se a hee y. a aie : t Me — Ps . 7 ee cP : i Fe a) a P. 7 pe ae pe i $ 
Ae aa ah . i ie ee a ae eS —- ‘Ae ee re ae 
aes ¢ ¥ ‘oe > > aa igi ae ae. ) ~ "Pye, dre ee ae ee es 


i 


— 


ADVERTISER'S WEEKLY 260 May 8, 1952 


on the Outside 
sitting in... 


I'S a rare meeting indeed when all the answers come pat. Rarer 


sull if the subject is advertising and the field is “ the great outdoors.” 


Too many problems hinge on the variables of coverage and ALL DAVID ALLENS sites conform to s 
attractive posting. When new billpos 
immediate start is made on remodelli 

availability to permit any more than intelligent guesswork within the an example of a remodelled site 


conference room, But outside, and ready to work with you, are people 
ipable of sitting-in on any problem in posters, ready to give you up-to-the- 

minute reliable information on showings in the areas they service. 
If your proposals concern the areas of North West England, 

North East England, Scotland, Northern Ireland, or Eire then we invite 


you to call upon the services of your nearest representative of David Allens. 
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trict standards of structural design and clean and 
ting interests are acquired by Davin ALLENS an 
ng the sites and modernising the service. Here is 


All Enquiries to Head Office 
David Allen and Sons Ltd.. 7 Buckingham Palace Gardens, London, S.W.1 
Telephone: SLOane 0711. Telegrams: ADVANCEMENT, SOWEST, LONDON 


AREA OFFICES 


Mw. ENGLAND: 19, Islington, SCOTLAND (East) 1, Queen Street, 
Liverpool, 3. Telephone: North 2458. Edinburgh, 3 Telephone 
Central 5705 


M8 ENGLAND 18, Bath Lane, 
; Newcastle upon Tyne, 1. Telephone : NORTHERN IRELAND S&, Howard 
ee ee “ai = Newcastle 21528 Street, Belfast. Telephone 
= WE ° Pe > . Belfast 20409 
—_ SCOTLAND. (West) 84, St. George's 
Road, Glasgow, C.3 Telephone : wine §640, Pearse Street, Dublin, C.5 
Douglas 7366 Telephone - Dublin 73453 
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THROUGH “NEW COMMONWEALTH" you can see all the 

Commonwealth countries developing—some more rapidly than 

others—but all developing. They all need products made in this 

country. Plan your advertising to include “New Commonwealth’’ and know 


your advertisements will be read by influential people who are responsible 
for spending millions of pounds. 


Specimen copy and advertisement rates from: 


New Commonwealth 33 TOTHILL STREET, LONDON, S.W.! 
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ADVERTISER'S WEEKLY 


Survey of 
COMMONWEALTH TRADE PROSPECTS 


They need constant flow of 


goods to satisfy increasing - 


standards of life 


—says the President of the Board of 
Trade, Mr. Peter Thorneycroft, in a 
message to ‘Advertiser’s Weekly’ 


EXT week, at the British Industries Fair, we shall be 

celebrating Commonwealth Trade Day. At Earls 

Court a score of exhibits by Commonwealth 
Governments, surrounded by the displays of United 
Kingdom manufacturing firms, will exemplify our inter- 
dependence and will impress visitors with something of the 
significance of the red-coloured maps of their schooldays. 
Because we are all too much inclined to take the British 
community of nations for granted I have supported 
enthusiastically the organisation of Commonwealth Trade 
Day, and am likewise delighted to introduce this special 
number of ADVERTISER'S WEEKLY. 

The Commonwealth now consists for the greater part 
of independent sovereign States, held together by no formal 
ties, but it also embraces Colonial territories at varying 
Stages on the road to self-government and in these countries 
Britain is directly responsible for the well-being of 68 
million inhabitants. Development plans have been 
approved for some 32 Colonial territories involving an 
expenditure of about £450 million. Towards these and 
other development and welfare activities the United 
Kingdom is contributing £140 million up to March 1956, 
under Colonial Development and Welfare legislation, and 
has in addition given the Colonial Development Corpora- 
tion authority to invest £110 million. British capital, 
technicians and plant are in demand wherever our kindred 
nations are developing. 

We depend upon them for a large part of our food and 
raw materials, and their output of tin and rubber in 
particular makes an important contribution to the vital 
dollar earnings of the Sterling Area. In return they need 


from the United Kingdom a constant flow of capital 
plant and consumer goods to satisfy their steadily increasing 
standards of life. Considered as the world’s greatest 
trading unit, the British Commonwealth of Nations is 
formidable indeed. It is estimated that in the year 1951 
those countries’ imports from each other and from the rest 
of the world had a (c.i.f.) value of £9,682 million, and their 
exports (f.0.b.) £8,152 million 

Such is the majestic broad canvas. The articles in this 
special number fill it in with details of particular trading 
opportunities in the Commonwealth and with the dollar- 
earning potentialities of selling to Canada, which comes in 
a special category. | hope that many of your readers will 
find it possible to see the vivid display at Earls Court, 
where there are set out for inspection the raw materials and 
manufactured projects of our sister countries, and where 
first-hand advice is available about what goods and services 
are in the greatest demand at the present time from the 
United Kingdom. In taking advantage of these openings 
British manufacturers will not only be doing sound business 
to their own advantage; they will be strengthening the 
invisible ties that maintain the British Commonwealth as 
a great and powerful force in a divided world. 
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Fewer trade obstacles make these our 
most reliable and continuing 


By G. F. MEADMORE, 


Manager, Overseas Department, S. H. Benson Ltd. 


pror a manufacturing coun 
try like the United Kin publicit bess recent 

dom times are hard and ~4 GREAT deal of y hes gree in weeks 
likely to remain so for some to markets that are closing to British exporters. Yet 
years. We have not only been withio the Commonwealth alone there are opportunities 
exhausted by six years of war for selling British goods. lo this round-up of the territories 
and stripped of many of our that are “red on the map” the author pin-points some of the 
overseas investments, but we — that are open for trade within the Commonwealth, 
are now obliged by the uncer- and discussed briefly the over-all advertising media pattern. 
tainties of international re- 
lationships to devote a con- 
siderable portion of our goods cannot compete success 
resources to rearmament fully with local manufactures 

In addition, we have emerged ecause of high duties, or 
since 1939 into a situation where Cause there are restrictions of to those from which we carn 
the terms of trade have moved in some kind on their unport. Nor hard currencies, but i¢ is to the 
favour of the producer of is this a static situation The Empire that we must still torn 
primary products and against the pattern is constantly changing, 
producer of manufactured — the difficult market to-day becom 
irticles. Food and raw materials ing the promising one of to- 
com more but the goods we make morrow, There a to be a 
and sell bring in a relatively swings-and-roundabouts element 
ower return in these matters which sees to it 


The buying spree of the that things are neither univers- gad South Africa 5 per cent each, 
womediate post-war years is over illy bad nor universally good New Zealand and India 4 per 
and once more we find Germany Thus, it was South Africa who cent each, Pakistan 2 per cent, 
and Japan beginning to compete yesterday controlled her imports, and the Colonial territories 11 
with us for the markets of the while to-day Australia is closed per cent. Looking at it the other 
world. Countries which before snd the Union's restrictions are way round, between a quarter 
the war were largely undeveloped cased 7 and a fifth of the total amount 
rdust rva lly have themse!ves As a broad generalisation, of goods im ported into Common- 
become manufacturers. Although however, export markets may be wegith countries come from the 
these may provide us with a mar classified as to difficulty of sell- Upiged Kingdom 
ket for capital goods during the img in this order (1) foreign 
period of their industrialisation countries, (2) the independent 

the long run they deprive us countries of the Commonwealth, 
f «a continuing outlet for many and (3) the Colonies. By and 

f our manufactures and in some large the British exporter is faced 
cases even enter the world mar with greater difficulties in the way India 

in competition with us of import restrictions, quotas, . 

is not surprising, then, that high tariffs, and governmental The United Kingdom supplies 

face crises of convertibility regulations in foreign countries about 4 quarter of India’s total 
and of balance of payments and than he meets in countries within ports India is now very 
that the bogeys of bankruptcy the Commonwealth; and his task largely concerned with the mmport 
starvation and lower standards of s usually simplest of all in the of capital goods, and about half 
living are used to spur us on to enaller Colonial territories where of the goods imported from this 
working harder and producing estrictions on imports are rarely country are in that category. But 
and selling more That, as we found. Purthermore, he has the although a considerable volume 
are so frequently reminded, is our idvantage of preferential rates of of consumer goods goes into 
only means of salvation 4o pr duty in countries of the Common- India every year it would be a 
duce more and to sel ore out wealth and in spite of what the mistake to assume that any 
side these islands cynics may say there are a great significant percentage of India’s 

However, there are many mar iny of these countries where 3$6)= million «population will 
kets from which British products the ties of sentiment are still rapidly develop into a market for 
ure for one reason or another strong a greatly increased supply of such 
excluded, cither because our These is of course particular goods. A high proportion of the 


Now let us take a very brief 
glance at some individual mar- 
kets of the Commonwealth 


markets 


population is employed im ag: 
culture and lives at a low level 
of subsistence Furthermore 
India is still obliged to import 
substantial amounts of food to 
maintain her still growing popu 
lation (1950 imports were 8 times 
the value of those for 1945), and 
it will not in any case be econ 
omically possible for her to 
import greatly increased quant: 
ties of manufactured goods unt! 
local food production is enlarged 
to the point where she is much 
nearer self-supporting than she 
is to-day 

On the other hand, the urban 
population is increasing more 
rapidly than the rural population 
and although the salary-carning 
middle classes who form the bulk 
of the present market for manu 
factured goods have been faced 
with rising costs of food and 
housing, wage levels have also 
risen. A larger market for manu 
factured goods is _ therefore 
steadily being created in the 
growing urban population 


Pakistan 


In Pakistan we again have a 
primarily agricultural country 
with a limited market for manu- 
factured goods considering the 
size of ‘the total population of 
80 millions. As in India, some 
goods may be imported under 
open general licence but others 
are subject to individual licence 
The United Kingdom supplies 
about a third of the total imports 

After partition a chaotic situa 
tion arose when the Hindus in 
whose hands was the bulk of 
commerce in what is now Western 
Pakistan, fled to India As a 
result a completely new commer- 
cial pattern emerged as trading 
activities were undertaken by 
Moslems with little or no experi- 
ence 

It is incidentally remarkable 
how many British firms are still 
inclined to regard India and 
Pakistan as one market, although 


Rae ee is the leading and largest adver- 


tising organi-stion with 50 branch offices. 
Advertising and General information and 
selling problems eine oranda 
in Switserland ? a Write saps nd 


Foreign Department, 
3 Av. Benjamia-Constant, Lausanne. 
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A personal call on 67 million live prospects 


[he warmth and persuasiveness of the human voice will always outsell other 
methods The twin voices of radio and Rediffusion send your sales 
message time and time again into homes where other media are powerless 


This ubiquitous salesman is waiting to work for you; he is ready with all the 


| 
| 


languages and dialects of the Commonwealth on the tip of his tongue. His 
services will undoubtedly increase your sales in all or any of the following 


areas, and we invite you to write or telephone for further information : 


CANADA AUSTRALIA SOUTH AFRICA BARBADOS MALTA BERMUDA TRINIDAD BRITISH GUIANA 
JAMAICA NASSAU HONG KONG SINGAPORE KUALA LUMPUR CEYLON INDIA PAKISTAN 


Cog 


OVERSEAS REDIFFUSION LIMITED 


CARLTON HOUSE + LOWER REGENT STREET LONDON w.l : WHITEHALL 
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A major Ceylon export 


Iilustrated here is a Chatoyant Chrysoberyl, or, to give it 
its popular name, a Cat's Eye. Particularly fine specimens 


of this rare gemstone are found in Ceylon 
Ceylon gemstones, like Ceylon tea, rubber and spices are 
in great demand today all over the world, and as a result, 


Ceylon is enjoying a period of prosperity. She is spending 


more too-—as much as £120,000,000 on imports every year 


This profitable market can readily be reached through 


the Times of Ceylon Group of Newspapers, the major 


bw A 


NELL 78 (RYO 
Ue eT nENERO 


Sunday Illustrated 
English weekly 
I 


advertising media 


Times of Ceylon 
Enel: jaily 
| ankadipa 


Ninhales Sinhalese weekly 


During 1951 the Times Group carried 
over 26,164 columns of paid advertising 


4dvertisement 


Manager 
London Advertisement Rey 


George Meayers 


M. L. V. Malfin, 


BRIDGE STREET, EC 4 
SH 


revenialive 
BLACKERIARS HOUSE. NEW 
Tele: CENt 


Our most reliable markets 


Continued 


nothing could be further from the 
truth The two countries are 
now worlds apart in every sense 
except geographically, and the 
suggestion that they may be 
grouped together for commercial 
purposes is liable to arouse 
extreme resentment in the two 
countries themselves 


Ceylon 


Although, as might be expected 
Ceylon looks to her near neigh 


| bours India and Burma for much 


of her imports, the United King 
dom supplies almost a fifth of 
these, compared with a similar 
proportion from Burma and 
rather less from India. Ceylon, 
indeed, is one of our steadiest 
customers. In 1950, for instance, 
the United Kingdom supplied 48 
per cent of her imports of beer, 
per cent biscuits, 93 per 
cent confectionery, 98 per cent 
gin, 99 per cent whisky, 91 per 
cent cigarettes, 67 per cent glass- 
ware, 71 per cent cement, 81 per 
cent agricultural implements, 61 
per cent electrical goods, 60 per 
cent machinery, 45 per cent boots 
and shoes, 57 per cent chemicals, 
92 per cent paints and colours, 
91 per cent toilet soap, 89 per 
cent cars, 88 per cent lorries, 94 
per cent cycles and 97 per cent 
perfumery 
The import of certain goods is 
subject to licence, but many may 
be imported under open general 
licence 


Southern Rhodesia 


Southern Rhodesia’s prosperous 
condition is emphasised by the 
fact that imports rose steeply 
after 1945 and have continued 
ever since at a consistently high 
level, reaching in 1951 a total of 
nearly £78 million, a surprisingly 
high figure for a country with a 
European population of only 
136,000 out of a total of 2 
millions 

Of these imports the United 
Kingdom supplied about 45 per 
cent, the principal items being 
machinery, vehicles, textiles and 
foodstuffs, and of course a wide 
variety of other manufactured 
articles. With the exception of 
a small number of items, pro 
ducts of the United Kingdom are 
free to enter Southern Rhodesia 
without import licence 

: 
South Africa 

In the case of South Africa, 
imports from hard = currency 
countries were controlled in 1948 
and control was extended to all 
countries in the following year 
One effect of these restrictions is 
reflected in the fact that in 1948 
(the last full year before control) 
the United Kingdom supplied 
goods worth £118 million out of 
a total import figure of £354 
million, and £126 million out of 
£307 million in 1950. whereas 


imports from the United States 
dechned from £123 millon in 
1948 to £49 million in 1950 
Since controls were established 
relaxations have gradually been 
made, however, although luxury 
goods are still severely restricted 


New Zealand 


New Zealand, with its com 
paratively small population of 
only 2 millions has for long been 
one of this country’s best cus 
tomers, approximately half her 
import needs being supplied by 
the United Kingdom Import 
restriction of the products of 
soft-currency countries has been 
largely removed, but goods which 
are manufactured locally are still 
protected 


Canada 


We may well fee! envious of 
Canada’s presem state of pros- 
perity and the fact that she has 
been able to abandon exchange 
control. Because of this and in 
spite of the many special charac 
teristics of the market which do 
not always make it an easy one 
to enter, we may also feel en 
couraged to redouble our efforts 
to sell our goods in this valuable 
dollar area 


Australia 


Australia, alas, must for the 
time being be left out of the list 
of markets where the British 
exporter can sell The United 
Kingdom supplied about a third 
of Australia’s imports before the 
recent severe restrictions on im- 
ports imposed by the Australian 
Government These restrictions 
became necessary because the 
falling off of wool prices created 
a danger that if Austraha’s high 
rate of imports continued her 
sterling balances would rapidly 
be exhausted, but it is hoped that 
the market will once again be 
open to United Kingdom pro- 
ducts within the next eighteen 
months 


Colonial Territories 


Last, but by no means least, 
there are the colonial territories, 
which between them absorb about 
half the goods we export to the 
Commonwealth as a whole. Of 
the total imports into these 
territories a quarter come from 
the United Kingdom, the figures 
for 1951 being approximately 
£300 million out of £1,400 
million. The proportion of our 
contribution to the total varies 
somewhat between the different 
territories, ranging from more 
than half for the East African 
colonies to one-eighth for Hong 
Kong. Our largest customer in 
1951 was Malaya which bought 
our goods to the value of about 
£91 million, followed by the four 
West African with £77 
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For up-to-date, first-hand, 
information on South Africa 


"Noah 


NEWSPAPERS LTD 


24 Holborn, London, E.C.1. Tel. HOLborn 4144 
Cape Town: CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 


Durban : NATAL MERCURY 
SOUTH AFRICAN WOMAN'S WEEKLY 


Johannesburg: RAND DAILY MAIL 


National : SUNDAY TIMES 
SUNDAY EXPRESS & HOME JOURNAL 
SPOTLIGHT MAGAZINE 
DIE LANDSTEM 
(Weekly Afrikaans newspaper) 


The countries we 
serve are 
INDIA 
PAKISTAN 
MALAYA 


Ours is a complete Media Representation Service including Daily 
Newspapers, Weeklies, Monthly journals (Medical, Social and 
Engineering), Directories, Radio Journals, Trams, Buses and 


ee To sell in Canada, 


talk to Canadians as 
Canadians. : 
Talk to them through 
their own Canadian 
publications. For ex- 
ample, the Maclean- 
Hunter magazines and 
business newspapers 


listed. 


Each one of these pub- 
lications is a recognised 
authority in its field. 
Each one has powerful 
editorial impact in 


Canada. 


Payment for advertis- 
ing in any Maclean- 
Hunter publication is 
payable in Sterling in 
the London Office— 
thus saving valuable 
dollar exchange. 


@ Let Maclean-Hunter 
help you increase your 


and rates will be 
promptly supplied on 
request. 


ADVERTISER'S WEEKLY 


SELL IN CANADA 


34 PUBLICATIONS 


National Magazines 
Maclean's 

Cratelane 

Maytarr 

Canadian Homes and Gardens 
Book of Homes (Annual) 
Bride's Book (Semi-Annual) 
Home Decoration (Annual) 


Business Newspapers 


Bus and Truck Transport 


Canadian Machinery and Manu- 
facturing News 


Canadian Printer and Publisher 

Canadian Shipping and Marine 
Engineering News 

Canadian Stationer and Office 
Equipment Buyer 

Canadian Trade Abroad 

Civee Adminstration 

Drug Merchandising 

Financial Post, The 

Fountains in Canada 

General Merchant of Canada 

Hardwareand Metal and Electrica! 
Dealer 


Modern Power and Engineering 

Painting and Decorating Con- 
tractor 

Plant Administration 

Sanitary Engineer, Plumber and 
Steamficcer 


Style 


Mad 


Ci e-v 2. 


WELLINGTON HOUSE 125 STRAND W.C.2 
Phone TEMPLE BAR 1616/7 


Hoardings. Details gladly sent on request 
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ADVERTISER'S WEEKLY 


MEXICO’S INDUSTRIAL EXPANSION 
MEANS OPPORTUNITIES FOR 
BRITISH EXPORTERS. 


Advertising in the leading 
industrial and commercial 
journals will put you in 
touch with the big buyers 


REVISTA INDUSTRIAL 


REVISTA 


MINERA 


PETROLERA 


CONSTRUCCION MODERNA 


Full part 


culars from our British Representatives 


JOSHUA B. POWERS LTD 


14 ¢ 


bc 
 Beéerlingske 
Tidende 


| thelial 


ented by 


JOSHUA B. POWERS LID. 


14 Cockspur Street, London, $.W.1 


Phone 


GO AHEAD 


“ Direct M 

to the Paper Moking iA 
Trades y find all the 

British and Foreign lists 


Overseas) f 


Street, London, E.C.4 


atest 
r the 
1952 “Paper Makers’ and 


the 


Merchants’ Directory of 
All Nations,’ just off 
press 35- post free (40- 


Business 
Publications Led., 180 Fieet 


Whi 


OCKSPUR STREET, LONDON, S.W.I 


3366 


- 
Remember the 
Swedish Social 


A paper in every main 
Swedish town 


Your Campaign 


London Office : 


GERrard 7459 


Democratic Press 


When Planning 


COLIN TURNER (LONDON) LTD. 
122 Shaftesbury Avenue, W.! 


7 


oe 


| 


Commonwealth Trade 


Fewer trade obstacles—Continued 


million and the East African 
erritories with £40 million 


Many of these colonial terri 
tories are of course developing 
rapidly Although the trade 
potentia artmounarly in the 
smaller Colonies, is often not 
very large, conditions applying to 
the mnpert f ur goods are 


generally more straightforward 
es complicated, more free from 
restriction and regulation and in 
the long run more reliable than 
nany of the larger markets 
which to-day may be very profit 
sble but to-morrow may dis 
ippear for a while a8 Import 
restrictions imposed 

Take, for instance, two of our 
larger customers among the 
Colonial territories, Malaya and 
Hong Kong. Not only is Malaya 
« traditional market for British 
goods, but Singapore and Penang 
are free ports and the govern 
ments of the Federation and 
Singapore have followed a 
beral licensing policy. Further 
more, there been little 
development of secondary indus 


ate 


has so fa 


tnes, so that our exports meet 
with no local competition 

In spite of “the emergency.” 
Malaya has in cent years 
earned extraordinary high re 
venues from her rubber and tin 
which has created a tremendous 
demand for not only capital 
goods but a wide varicty of con 


sumer products 


Hong Kong, too, is a free port 


except for liquors tobacco, 
hydrocarbon oils, toilet prepara 
tions and proprietary medicines, 
and although import licensing is 


now more stringent as a 
of the Korean war 
tively easy 


result 
it is compara 
to obtain heences for 
the import of consumer goods 
from the United Kingdom In 
1951 this Colony, whose present 
population is estimated to be two 


millon obtained from the 
United Kingdom about £37 
millions-worth of goods out of 
ts total imports valued at £300 
nilhon 

In all these Commonwealth 


in Singapore, commer 


7,500 speaker s 


radio 


carry 


Rediffusion 
premises like the 


coumtnes advertising is available 
as one of the tools at the dis 
posa of the exporter as it is in 
his own country, although the 
nature and quality of advertising 
media varies considerably from 


country to country 


MEDIA PATTERN 


One of the features of 
post-war advertising sene in 
independent countries 
colonies of the Commonwealth 
has been the increasing use of 
radio. Commercial radio services 


the 


are now available in many mar- 
kets where before the war they 
did not exist, and in fact there 
are to-day few places in the 


Commonwealth where such facili 
ties not presem. While there 
are examples of products 
whose advertising is confined to 
radio (and even of some which 
were launched solely by use 
of radio advertising) this medium 
is generally looked upon as 
incillary to the press, which is 
still regarded by most adver 
tisers as the principal means of 
publicity for their products 
Consequently jit is usually the 
advertisers with the large appro 
priations who make full use of 
radio as well as the press and 
other media 

The post-war years have also 
been remarkable in developing 
countries such as India and West 
Africa for the rapid growth of 
the press both lation and 
1 influence 

Outdoor advertising is, of 
course, widely used for appeals 
directed at illiterate communities 
Film advertising generally slides 

is also used 

No one would pretend that the 
task of exporting is an easy one 
but on the whole and in the long 
run the obstacles in path of 
the British exporter are inclined 
to be formidable in 
countries of the Commonwealth 
the Colonial 


afe 


some 


im eciewiatl 


the 


ess the 


ind particularly in 
territtones 


a point-of-sale About 


shop 


medium 
actually into 
one illustrated 


service 
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iy a4 Ps ‘ 
> ‘SOUND’ ADVERTISING [8S SOUND ADVERTISING ©» 


ADVERTISER'S WEEKLY 


SPRINGBOK 
RADIO 


takes your message into 
every South African home 


SOUTH AFRICAN 
ENQUIRIES TO: 
Head of the Commercial Service Springbok 
Radio P.O. Box 1166, Johannesburg 
Union of South Africa 


PURTORMAR(T ren 


UNITED KINGDOM ENQUIRIES TO: 
soUTH AFRIC4 
WATIONAL INCOME ~ > The Director of Advertising 


. OVERSEAS REDIFFUSION 
Z 1,000,000. 000 — 


Carlton House, Lower Regent Street, London, $.W.! 
WHltehall 0221 


For up-to-the-minute particulars of 
Commonwealth Advertising Media & Services* 


see the extended, completely revised 


1952 ADVERTISER’S ANNUAL 


—READY SHORTLY 


ONE OR COR OR 


— 

PUBLICATIONS with 
address advertisemen 
@wWih its cleven Domimon and Colon! manager, page and column 
Sections, the ADVERTISER'S ANNUAL i8 a Com =. screens, when pub 
plete Commonwealth Trade and Advertising =e, ae 
Compendium of direct business-getiing ADVERTISING AGENTS 
value to the Britush Advertiser OUTDOOR PUBLICITY & 
Whether you are planning a regional cam- POSTER CONTRACTORS 
paign at home or an git campaign ADVERTISING CLUBS 

| embracing the whole of the and the +m Canada, Newfoundiand 

| Commonwealth, you will fo | in - ANNUAL Australia New Zcaiand 
every fact and figure you need-—authorita Eire =, — Afra 
tive ; concise ; corrected right up to press day 


Pakestan Ceylon 
Very few copies of the 1952 annuat will be Colonies and Provectorates 


P available by publication day: reserve yours ALSO: 
1 family out of every 3 by returning the coupon NOW. British Publications, Adver 
. = ising Agents, National 
subscribe to ddvateae, Platina, Com 
- mercial art Studios 


gle faes S Engravers, Poster Contrac 
- tors Outdoor Publictty 
y a Firms, Marketing Specialist 


ete 


AY ONO RNAS. 


1 
HOLLAND'S LEADING INDEPENDENT : TAL 8 AND PEST NOW>< 
NATIONAL DAILY Business Publications Lid., 180 Fleet $t.. London. ECA 
Amsterdam 90.000 


? Please send us immediately on publication one copy of the 
Rest of Holland 50.000 { 140.000 


1952 ADVERTISER'S ANNUAL, for which invoice us on despatch at 
the post-free price of 40s 


Subscribers 


Name 
Address 


London Office 
FRANK L. CRANE 


CENTRAL 2811 69 FLEETST. E.C. 4 


aw2 


poets ccco--- 


Overseas: 403. cath with order please 
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ADVERTISER'S WEEKLY 


(ADVERTISING) LTD 
184 STRAND-LONDON-Wo-2 


TELEPHONE 
PMPLE BAR COBB LIOLINES) 


ADVERERO ESTRAND 


FOUNDED 
1004 


TELEGRAMS 
OnOON 


COVER SWEDEN 


ARTISTS AND 


STUDIO 
lalepbone: 


22 CHENIES 


THROUGH 


A&A 


In Sweden A & A magazines have 

a combined net sale of 1,711,827 

copies—78%, of the total number 
of homes (2,174,379) 


a 
be 


a aa 


EXHIBITION STANDS 
DISPLAYS 


SERVICING 
SILK SCREEN PRINTING 


MERCURY 


DISPLAYS LTD 


245 VAURHALL BRIDGE ROAD 
LONDON: S Wot TEL. VIC OF12.5 
WORKS FULHAM 


PHOTOGRAPHERS 


BRIGGS: 
WUSeun B44 


STREET 


WC -| 


1,000 readers for 1-08d. 


per inch or 80,000 readers weekly 
for 8 - s.c.i. is the cost of advertising 


in the ‘Bolton Standard™’ 


Bolton's Brightest Weekly—and 


Best for Results 


No increase in advertising rates 
for years—and still sells at 2d. 


Bolton 
for your appropri- 


' you with to be up-to-date, the 
Standard” is a ‘muse 
aton ot 


BOLTON STANDARD 


Victoria St., Bolton. Tel. 47423 
Chancery 8752 3 


high Mofbern, W.C.! 


| CO-operation and 
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Commonwealth Trade 


Canada is half-way market 


between Britain and ULS. 


HERE has probably been 

more high-level nonsense 
talked about the North Ameri- 
can market than about any 
other market in the world 
Most of it 1s, unfortunately, a 
series of half-truths, so that it 
is difficult to disprove it. The 
truth 1s that there are no rules 
for selling and advertising in 
Canada. What succeeds in one 
instance will fail in another, 
and the most that can be learnt 
are a few general principles, 
plus the lessons that show up 
from actual case histories. 

The general principles are fair 
ly simple Canada stands pro 
bably half way between Britain 
and the United States, and is a 
kind of bridge between the two. 
so that she can best interpret the 
two countries to each other. She 
* not wholly cither American or 
British, but is largely American 
im many of her habits. while re- 
maiming very firmly Canadian in 
others 

Canada is a 
market, in that there 
gether only some 14 million 
Canadians It is an “East-to- 
West” market and for selling one 
should think of five separate, 
small markets spread out that 
way, of which the two greatest 
are Ontario and Quebec The 
former is more English (or 
American), the latter more 
French (or American) 

It is important to start with a 
test market, because to cover 
physically on a national scale is 
almost impossible, and far too 
risky an investment for a British 
manufacturer 

Selling, by which is meant 
‘merchandising,” is hard going 
It has to be aggressive, and you 
need to offer the right article at 
a fair price. But buyers are easy 
to see, and receptive to anything 
good and new. Trade margins of 
profit are fairly standard. One 
warning to British exporters: Do 
not expect any particular feelings 
towards British goods You 
must deliver when you promise. 
and you must give “service” at 
all times. In fact, merchandising 
im North America is the same as 
in any other part of the world, 
except that a rather higher rate 
of efficiency is expected. Dealers 
have in the past been rather 
spoilt, but if you do an efficient 
job you will be astonished at the 
kindly help 


small 
are alto 


fairly 


given in return 

Advertising, in some form or 
other, is a necessity as an essen 
tial part of merchandising. When 
vou sell to the trade you must 
merchandise your advertising as 
well as your goods There is a 
bewildering list of media to 


choose from, the main divisions 
being the daily newspapers, the 
weekly newspapers, the farming 
papers, the national magazines, 
trade magazines, radio, posters, 
films, direct mail and so on. The 
good thing about all this, how- 
ever, is that except in the large 
magazines a campaign can be 
loca lised Magazines give the 
finest national coverage, along 
with the weeklies. But one does 
not have to start that way. The 
daily newspapers are the cheapest 
buy for the more urban areas, 
whilst the weeklies are best for 
mass circulation The farming 
papers are essential for the farm 
mg areas. Radio covers both the 
town and country areas, and is 
especially strong in the latter 
You do not need expensive half 


A SPECIAL “ADVERTISER'S 
WEEKLY” ON -THE-SPOT 
REPORT from H. Deschamps- 


hour shows; spots are effective 
and popular Direct mail 
especially to dealers, is essential 
to any campaign. 

When dealing with imported 
products, it is often necessary to 
remain fairly English. Canadian 
copy packs a punch to which we 
in England are not accustomed, 
and is most highly competitive, 
“knocking™ at competition to an 
amazing degree. It has basically 
a simple approach. From a lay- 
out point of view it is often, to 
our eyes, unbalanced. But it is 
designed to hit hard and to keep 
on hitting 

There are many British pro- 
ducts which appeal most to 
Canadians with the English 
approach to quality goods, and 
English-style advertisements can 
be suitable here. It will depend 
on whom your prospects are 
appealing to. You will nearly 
always need local help for the 
Canadian style 

1 said earlier that there were 
no rules, only a few general 
principles. Take your product, 
and with the most flexible 
approach you can, try and fit it 
in its right place, with advertising 
to match. In Canada all speak 
English (except in Quebec) but 
Canadians, Americans and 
Englishmen all speak a slightly 
different kind of English, and 
different people in each again 
vary in their speech. To each 
you must write in his or her own 
language, and to each you must 
sell his or her own type of 
product 
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Our Roll of Service 


displayed at Head Office record: 
4 the names of one hundred and twenty : 7 
seven people each of whom has devoted over a 


twenty years service to our Company, a 


grand total to date of 4,184 years. This wealth of 


experience and that of hundreds of others is always at 
your service in our six factories, and a highly experienced 
staff of craftsmen is available to execute your requirements 
for periodicals, and all classes of printing. Come and meet the 
people illustrated in this advertisement — you will find them a 
helpful, enthusiastic and attdntive band Our 
factories are situated at London, 
Stratford, Rochester, Kettering and St. Albans 
A letter or telephone call to the following 


address will bring immediate service 


MANDEVILLE PLACE, LONDON, W.! 
WELBECK 0665 (5 tines) 
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Commonwealth Trade 


nivertising ha 
ticul 
pplication im the Empire 


iriy strong 
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‘ 
growth beet 


its 


has phenomenal 


ind Ue Amazing 


By RONALD PERKS, 


Director of Advertiving, 
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THe manufacture of textile 
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7,000 men and 
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pending wuts of the people of this thrivi 


nfluencec the advertisements appearing in the popular 
a Westm er Pre 
Why not sell vowr product through the KEIGHLEY NEWS 
this market 
Westminster Press papers covering the busiest provin- 
very reasonable sum you can place your 
Thirty-Six” whose readership represents a very 


readily swayed in favour of advertised goods 
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‘Amazing’ growth of radio 


Overseas Rediflusion 1 td. 
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a classified advertisement in a 
us position 
Second, the sponsored pro 
amme varying from five 
yutes to one hour. The most 
programmes are fifteen 
y minutes and consist of 
entertainment or educational 
nateria with two or three 
announcements by the sponsor 
dependent on the commercial 
tume regulations in force 
Each of these kinds of 
radio advertising serves a 
different purpose but with the 
same aim sell The spot 
announcement is forceful, high 
pressure selling, based on the 
known North American 
Repetition is Reputa 
whereas the sponsored 
programme provides the right 
setting and background to attract 
the right type of purchaser for 
the product it is advertising. It 
s of great prestige value with an 
added ability to sell 
Within the areas of the British 
Commonwealth covered by com 
mercial radio live over 488 
million people. To many of 
these people radio brings educa 
tion, news, and of course enter 
tainment To many more it is 
their first knowledge of the world 
outside their own immediate 
locality To practically all, 
radio spells progress. It offers 
the advertiser the opportunity to 
open new markets unhindered by 
lack of comprehension of his 
selling message, and creates in its 
audience a desire to buy articles 
hitherto practically unheard of 
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compliment 


THE ADVERTISING ASSOCIATION 


on its 
very apt choice 
in selecting BRIGHTON 


for the 


19th ANNUAL CONFERENCE 


The Advertising for this 


popular and successful resort is handled bb” | 


T.B. BROWNE LTD > 


Incorporated Practitioners in Advertising 
163 Queen Victoria St. London E.C.4 Central 9291 


and at Sydney. N.S.W 
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ADVERTISERS WEEARI 


it can’t 

be bought 
if it 

isn’t there ! 


Some 1 irers of general Household products do not 


mw the actual extent of ther distribution 


and many of 


ver-rate it 


he wastage of advertising expenditure if the 


not available a 


the nearest potential outlet 


© provide the manufacturer with a tem 


porary 


to build up shortcomings in 


his distribution which may be due to his mabhility to call 


directly on all his potential outlets 
This yob can be done regionally or nationally, according to 
which type of development the manufacturer has in mind 


ve an experienced and mobile sales force operating in 


England, Scotland, and Wales, and when a new stockist 1s 


opened his order us always taken on a cash basis 


for one nationally distributed Household product alone 


rrmade "40h 


last eighteen months, and 


tained + 24.196 were brand new 


Many large national advertisers have successfully used our 
organisation 
We think that both Advertising Agents and manufacturers 
be interested in what we do, and we have much valuable 
formation at our disposal which we make available to 
anvone who enquires 
story folder 


can be sent, or meetings can be arranged 


surposes Of disc 


COUNTER PRODUCTS 


LIMITED 
Distribution Specialists 


24 HIGHBURY PLACE, LONDON, NS 
CANonbury 2050 and 2600 


Telephone 


Rk. MOORE 
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The Story Of A Needle 
In A Haystack 


By Murray Edwards, 


Account Executive, Voice & Vision Lid. 


A PUBLICITY stunt that is 
to succeed must have three 
ingredients. It must be 
and therefore newsworthy 
it must have action to make it 
pictureworthy and it must have 

universal appeal 
mS was pr ve te th e hilt 


maim 


new 


f t 
te behind 
Paul's when a 
systack with a needle hidden in 
it was built and public was 
invited to find the necdie and win 
a Singer all-electric sewing 
nachine 


Cathedra 


The stunt was a send-off for 
Sewing Week a1 the object to 
a wre ’ swing merchan 
dise every! : from piece 

ds to pins. It did) During 

week, March | 8, despite 

t it was the week 

S per cent 
es showed 
sales of this 


act ' 


chand ve 
contemplating a 
a word of warning 
simple as jt sounds 
ida Selby, of 
ninutes 15 

the needle in a 
took us four 

the necessary 

ind insurance 


The idea fi Operation 
was born last 
en the National Needle Arts 
Bureau Ltd. asked f some ideas 
to focus attention n Sewing 
Week 
An ideas conference thrashed 
mut all sorts of suggestions and 
submitted 4 ist i 
NNAB immed 
us the rad 
Needle in a Haystack 
A suitable bombed site was 
found near Oxford Street, but 
the Metropolitan Police refused 
to give sanction. We were invit 
Ng prosecution 
and law suits for i es, they 
told us, and seriously suggested 
that we take the stunt to Epsom 


Hay 
November 


struction 


1/ the 
the top of the stack 


sound of the 


« whistle 


City of 
Pole were 
yperative, and with help from 
Supt. T. Hackett, we eventually 
chose a site behind St. Paul's 
because Of its popularity among 
City workers during the lunch 
hour, Written permission from 
tenants of the property 
was needed, and it turned out 
that three of these tenants were 
Livery Companies They 
co-operated gladly, giving us free 
of their land and strpulating 
that we tidy it up after 
We were also lent half 
adjoining Nationa) Car 
Parks Association ground 


London 
more co 


Downs’ The 
however 


all the 


staid 


Iwo tons of meadow hay were 
ordered from a Berkshire farmer, 
and a couple of skilled thatchers 
were engaged for the occasion 

Two gilt needles cach 2} in 
long were specially made. They 
were demagnetized, after a warn 
ing from the police that magnets 
or magnetic gloves might be 
used, and blunted to obviate 
possible injury There were two 
needles for comparison after the 
one in the haystack was found 

Risk of injury to the public 
was covered for £100,000 at 
Lloyd's The premium was £5. 
We considered ambulances, but 
decided that even the sight of 
these might deter the public from 
going anywhere near the hay- 
stack 

We made inquiries about insur- 
iMce against bad weather, but the 
conditions were so involved that 
we dropped it. 

The next problem was to tell 
the public what it was al! about. 
This could not be done by means 
of flyposted bills because fly- 
posting is forbidden in the City. 
Instead we relied on posters in 
the Underground stations and 
hundreds of double crown bills, 
semt to the big City houses with 

request to pin them up on in- 
ernal notice boards 

It was necessary beforehand to 
obviate the risk of anyone saying 


a crowd 


4 office boys climbed to 


and began tearing the thatching apart. 
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WHAT SIN VIEW? 


POSTER STAMPS oa be a po 


4 


iid use thn as a Sales tac 

Na t ven dreamed 
POSTER STAMPS LIMITED lays cla t 

rm t rkl with ¢ sary background, knowledge 


and experi m ‘ Af mabic t carr wut 
comprehensive Sales plans based on the use of POSTER STAMPS 
Send for full imformation to 
POSTER STAMPS LTD 


177-178 FLEET STREET EC4 
Telephone: City 7438 


UR inquisitive friend was on the look-out for 
some good standfitting and he knew he 


: i ° , hi - \ 
; : would find it behind a John Edgington night- 
screen. Not only the inquisitive, but the result 
seekers as well, are finding that Stands and 


Displays coming from our Lee workshops are 
very much in view—and in favour—this year. 


7 for Advertising Have we had an opportunity to co-operate three 


g dimensionally with you? No?—then please 
and pi 8 la ae write for our latest brochure so that we can tell 
! p yo E you about our service. 


John Edgington 


: See Page 278\ LEE GREEN 4567 
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ADVERTISERS WEEK 


Lewisham 
Borough 
News series ® 


LEWISHAM 
BOROLGH NEWS 


1 wevday ta 


° 


LEWISHAM 
JOURNAL 


Fridays, fd 


* 
SYDENHAM, FOREST 
HILL AND PENGE 
GAZETTE 


» 


Give complete cover of the 


Sercush of Lewisham 

: TWICE A WEEK 

i : * 

) = | LOAMPIT VALE 

LEWISHAM, S.E.13 
TiDeway 14% and 1808 


a 


a 


CLELAND 
| PACKAGING 


i Cartons, outers and display pieces made 
5 to order, on immeculate etyle and in the 
| best traditions of industrial Design — 
a functionally and visually 


1 : WM. W. CLELAND LTD 
: § STAPLE HOUSE, HOLbern 252! 
2 CHANCERY LANE, WC.) & BELFAST 


fen 6000 BHLtaeie 


SIGNWRITING 


REGINA ST 
ee 


eVERY REQUIRE EeT 


UNOS SIGNS & DiSPLAYS LID 


see 8048 HANWELL Ww? 


ADVERTISING PAYS IN 


THE MANAGEMENT JOURNAL 


POSTAL 5 


wo Asset 


Advertinng Rat 
110 PARK STREET LONDON Wi 


@ Most of the really good 
enlorgements are mode by 


Peery 


- 1 - } 

AUTOTYPE eof course 
i] 

The Autotype Co. Led. Brownlow Ru 

Leadon, Wi} GALing 269 


te 


THE 
ADVERTISING ASSOCIATION 
19th ANNUAL CONFERENCE 


Home Counties Newspapers 

LIMITED 
send greetings to all dele- 
gates attending the [9th 
Annual Convention at 
Brighton, and would remind 
them that the Home Coun 
ties Newspapers Group 
serve an area in Beds, Herts 
and Bucks of approximately 
1000 square miles faithfully 
and well, with eleven ind) 
vidual local newspapers, 
having a combined net sale 
exceeding 122,000 copies 
weekly 


HOME COUNTIES 
WEWSPAPERS GROUP 


PER TRADE 
t 

$ COL 45 ae fA 

INCH RATE 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 
13) Fleet Street, EC. 4 Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manager: C. W Grider | 


Drawing on 
Scraper-board 


By Edward S. Billin 


Here is a practical book of instruc 
tion on a subject which is becoming 


nore and more important in the 


| fields of advertising art and book 


stration. it provides a general 

troduction to the medium, and 
then describes in detail the various 
nethods of working and the tools 
required. An invaluable feature of 
the book is the inclusion of full-page 
examples of scraper-board work by 
well-known artists with 
explanations and comments by the 
ruthor 


On sale at all booksellers 
12 G net. 


any 


Parker St. Kingeway - London, W.C2 


1 Needle In A Havstack— Continued 


May & 


1952 


» sworthy ctureworthy, and of universal appeal 
tr) ne certainly kept the photographers busy; some even laughed 
hich photographers rarely do “on the job 
st we were wasting good would be emptying at mid-day 

inuna food nd sO it was And so it proved to be 
inged that after the contest Once you were in the crowd 
he hay would be given to the sl eager to take home a £50 
People’s Dispensa for Sick sewing machine for nothing—it 
Animals, and four of the familiar was impossible to get out. Indeed, 
biue vans did in fact cart the Dorothy Dickson, one of the stars 
ty away to the Dispensary’s jy “Red Letter Day,” who came 
Home for Horses outside Iford. along to present the prize to the 
And so we came to Sunday winner, got lost in the crowd and 
March 2 t 10 o'clock in the had to be rescued by the stewards 
’ ng two tons of meadow hay At 12.30 pm., Superintendent 
were delivered » bales by +. Hackett, who had a posse of 
I rs of Reading. Atop the police (both uniformed and plain 
sles were Clarence Hoath. two clothes men) strategically hidden 
f his mates, and a thatcher among the crowd and outside, 
By 4 o'clock the haystack was estimated the number at “some. 
ead surely the first time in thing over 2,000." 
NaneO th ae ” haystack has been The newsreel cameras began to 
to ‘. et oe l _— whirr; the television crew from 
director of N.N.A.B. had hidden Alexandra Palace went into 
the needle. He and he alone “COM and so did 3 battery of 
knew where it was. That night still cameramen perched on well- 
for a fee of £5 9s. 4d—two City ‘ted bits of the ruins round the 
: site. In the crowd the reporters 
poheemen took it in turns to 


guard the 
the night 


haystack throughout 
in case it was damaged 
or burnt down 

Early on Monday, March 3, 
men came along to erect banners 
ind move the f There was 


fence 
1 broken building in one corner 


f the site which would have 
been idea! for banners. But we 
dared not use it as it had 
formerly been a church and we 
hd not want to wound anyone's 
susceptibilities Debris was 
cleared to prevent > possibility 
f twisted ankles. and fences 
sepirating the bombed site from 
the yawning abysses surrounding 
t were made safe 

At 11 o'clock the loudspeaker 
van the first to be used in the 
City for commercia! purposes for 
years —arrived It was only be 
cause we were on vate pro 
perty and undertook to close 
down in the event of complaint 


that the police gave us permission 


to use it 
To fi the tin imophone 
records were played from. the 
van-—mainly, and ally etty 
Hut 1s “The Sew Machine.” 
During the m« niy a few 
Wuisilive Passers took any 
notice Of the activ but this 
did n “ yous | days we 
had been observin habits of 
ve City popula and we 
knew that the big City houses 


waited for the whistle to signal 
that the needle had been found. 


And The Public 
Liked It! 


When the “off” was sounded 
on a police whistle a crowd of 
office boys climbed to the top 


of the rick in no time and, ex- 
horted by the man at the loud- 
speaker, proceeded to tear the 
roof to pieces. Girls attacked 


the sides of the haystack. Some 
tugged out a double handful of 
hay and searched it thoroughly 
before casting it aside 

The girls loved it. So did the 
men and women and the boys. 
They got covered in hay. One 
girl lost a gold bracelet but found 
it again Another lost her 
macintosh but that, too, was 
found 

The crowd was in good temper. 
It was, in the words of the 
Irish Times next day, “magnifi- 
cent good fun.” 

Nobody was killed. Nobody 
broke a bone. In fact nobody 
got scratched despite the gloomy 
forebodings of the Metropolitan 


Police 


By 3 o'clock that afternoon 
the only remaining signs of the 
“Needle in a Haystack” contest 
were a few wisps of straw, 


blowing away on the breeze. 
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GORDON’S PUBLICITY LIMITED 


WMPERIAL BUILDINGS, OXFORD ROAD, MANCHESTER 1 
TELEPHONE CENTRAL 69719 


lies 


Write today for specimens of Royle die-stamped 

letterheadings. They may suggest valuable ideas 

to you. Sending involves no cost and, of course, 
no obligation 


PRIinvTrea 
OESItGNEA 
ENGRAVER 
OIE STAMPERS 
ENVELOPE MAKERS 


W-R:- ROYLE & SON LTD 
Tel. CiTy 6480 (10 lines) LUDGATE SQUARE, 
LONDON, €E.C.4 
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i. WAN'S BOOKSHELF 


‘Advertising And The Law’ Is 


Revised After 25 Years 


ske a pont clear, but 
ted with respect, that t! 
with regard to the 
and 
rin relation t 
irly defined by rule 
Designs Rules, 1949 (S.1 
Newspape: 194 0. 2368) This specific 
and 1 v< ides trade advertisements 
du rxerefore poster designs 
nder the 
1949 
such exclusion 
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n his first 
Publicity ‘Sells’ 
Marriage Bureau 
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noved with 
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he whole 
he tells 
in advertise 
nt that reads as follows 
The Matchwell Marriage 
Bureau fre vou lonely? Let us 
bring you both together. Intro- 
f nor arranged View Matri 
ny kt 
Comments Sir Charles 
| direct, human, appeal 
see that Etc.? And 
have a line of poetry 
bottom from Keats or 
Patience Strong 
f getting people 
When fluorescent inks were first introduced to Britain ‘ P ns ’ quoted senna pesca © the idea of con 
. ting ige agency with 
for display purposes, there came also a great need for re t t uuigh he has * : 

a umple ultra-violet lighting fixture. Something that y per nt st in the ; fuss — going bees - 
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d and produced 1 now no unit incorporated tructive Farrell's —— aie 

hese requirements , : +} zal position t t¢ lampooning goes 

ure pleased to present the only Black Light dvertising practitioner is : kinds of institutions 
fixture available in tube form in this country today p lar valu om Press Lords downwards 
Powerf ause its low tension makes it possible for nt eniond sharp edge of Alan 
a 3 toot W watt tube to give 6 umes as much intensity hetween 
as the usual 125 watt lamp mpact and reasonably dvertisements  v h constitute rougnowt book drifts 
priced because it embraces al the most important yinding , wolving the -epritegn ting as a kind of 
developments in tl ld on a sound, economic basis ‘ P ’ zal cont linking the various epi 

is unit . n action. We would ote , * stale and benefiting § generally 
welcon 1 to or , v at Stand Al5 at the hich ar t eotiate from the systems exposed.—E.M 
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for our leaflet which onecauences of . os Indian Press Facts 


u fuller details and uses. ‘ tisement nade in The Indian Press Yearbook 
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s only ) ) information in 
section 
Marketing Ltd. pe, wh to t > Advertising Zencies 
Display Division f Omega Pla , i t ‘ rougt hon Media information about 
rating studs Pakistan, Ceylon and Burma is 
London E¢ Phone: CHAncery 5654/5 t n fte it t ls to Iso given 
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Sroteman 


cireulates throughout Scotland 
and is recognised at home and 
abroad as the country’s most 
influential newspaper. Adver- 
THE SCOTSMAN 


achieve country-wide coverage 


lisers in 


of Scotland’s most important 


middle and higher class markets. 


SCOTLAND'S NATIONAL NEWSPAPER 


North Bridge 
EDINBURGH 


63, Fleet Street 
LONDON, E.C.4 


U0 WASH He PUM Ha 


©" SUSSEX DAILY§NEWS 

@ BRIGHTON EVENING ARGUS 
© BRIGHTON & HOVE GAZETTE 
@ SOUTHERN WEEKLY NEWS 


THE SOUTHERN 
GROUP... 


— 
R to 
completely covers the Sussex area. It reaches the most influ- 
ential business men, as well as executives from London who 
have made their home in this wealthy area. 


LONDON OFFICE: 107 FLEET ST., LONDON, E.C.4. Tel: CENtral 2412-3 
HEAD OFFICE: ARGUS HOUSE, BRIGHTON. Tel: Brighton 2716! 


ADVERTISER'S WEEKLY 


"We have had Some 
Troublesome spells...” 


From an international advertising agency :— 


**We have had some troublesome spells through various 
staff changes in this organisation, and I would like to 
put on record my appreciation of the way your organisa 
tion has come to our rescue and helped us through what 
might have been difficult periods. In addition to the 
detailed personal attention which has been given to the 
account by Mr .* | would like to mention your in- 
ternal representative, Mr. . . . who has also been 
extremely helpful .I do appreciate all the fine work 
your organisation has done for us.”’ 


* A Gee & Watson outside representative 


Cals & WA SOM 


itt SHOE LANE LONDON EC4, CEN¢tral 6555 18 lines 


Northern Offwe at ¢ Chapel Walks Manchester 2. Blackfriars 9 


PROCESS ENGRAVERS IN LINE, TONE & COLOUR, ARTISTS & PHOTOGRAPHERS 
ADVERTISEMENT TYPESETTERS, ELECTROTYPERS, STEREOTYPERS 
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@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 
cleaned up and re-modelled to become an attractive poster position—and, 
at the same time greatly improve the local amenities. National Solus Sites 


are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND - LONDON - W.€.2 . TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS T. A. ALLAM (Managing Director) © 8. E. CARTER P.w. FELTON R.H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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ce te ae te 
Ever 
drunk Bath- 


water! 


vusands have Ihe water 


f Bath Spa 


treat 


f n the hot springs 


have been used for medical 


neat since before the days of the 


Romans Great hospitals 


been built in Bath to treat 


rheurnatic cases and dispensx 


these waters--giving steady em 


ployment to many of the city’s 
nhabitants 
Hath is a 


healthy people 


city for health 
healthy industries 
imd a healthy 


mixture of every 


kind of buyer Here is a perfect 


testing ground for every market 
ng scheme 
And 


( hronicie 


The Bath and Wilts 
and) «Herald with a 


miehtly circulation of 35,000 14 


pies f 


a4 
reve 


muse in the city 
tive ‘blanket’ 
mpact market 

you can try out 
nm a cross-section 
f English buyer 


ne group A to group E 
wore velliag to 
ve selling to 
® BAIN A WTS 
a& WERALD 


CHRONICLE 


Py ee ee 


a! we 


ANd wits 
row itie 


\ “an HERALD 


> aL 


and 


ONLY evenine 

devas from The 

1i4 Fleet 
Tele phone 


Stree adon 
€ enrrai 
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have | 


New Platignum Pen Brings 


Change In 


liing scheme is to 
m Platignum pres 
“An elephant nev 
he mroduction by 
Manufacturing Co 
Platignum de Lux 


ling at %. 6d., has an 

pped nib claimed to have 
working advantages and 

of a luxury gold nib pen 
fied with a detachable mb 
nabling the user change 


Gordon & Gotch Advertising 
Lad., the agents, will launch a cam 
gn with larger spaces than usual 
end of the month in national 
sand Sunday papers 
iso «6Cbe ous f in 
und Northern Ir 
aids will be 
Extensive 
sdvertising is now running 
we of tube cards will be continued 
The hall point pen will not be 
n ly neglected in this campaign 
but the accent will be on the tradi 
nal fountain pen and “many new 
enterprises planned by Platignum.” 
* * 
NEW ACCOUNTS 
Cc. P. Wakefield Ltd. have been 
ppointed agents to J. Gliksten & 
Son Lid. and their subsidiary com 
J. Gliksten & Son Ltd 
division, Gliksten Building 
srials, National Plywood Cor 
por ation Lid, Merediths Ltd., and 
Gliksten Doors Ltd \ 
hnical press scheme 
placed covering the timber 
1. furniture, coachbuilding, piano 
shipbuilding and foundry industries 
This agency has also been appointed 
to handle trade and consumer pub 
icity for Davies Tyre Co., Ltd., 
nd Re-Cord Tyre Co., Ltd 
* * > 
Commercial Advertising Service 
itd. are to handle the advertising 
for Henry Courtin & Sons Ltd 
wholesale dental agents Space is 
heing taken in the trade press 
* * * 
Rathbone Publicity td. have 
appointed for the K.S.B 
Manufacturing Co ltd manu 
f i ind 
tising will be 


chnical publi 


heen 


valves 


— 
NEW CAMPAIGNS 


A summer campaign started for 
Odo-Ro-No on the London Under- 
ground on Monday with 1,000 
coloured roof cards. The ad. shows 
+ scene in a crowded tube train 
with the slogan “Hasn't she ever 
heard of Ode-Ro-No?t™” A 
Foote, Cone & Belding Ltd. 

* . * 

Women's magaz 

’ inch ( oswmedin fac leansing 
ds which will be distributed by 
Dendron Distributors Lid. Agents 
Napper, Stinton, Woolley Lid. 
* * * 


nes will he used 


mencing in the sutumn 
| advertising is appearing, for 

me. for Rosebud dolls in 
s magazines, and =—s for 
» soft toys in women's maga- 


Ad. Policy 


anes and national newspapers 
There will agein be a half page in 
he Dail, «press in the aut 
nachine, wash 

cooker. Sole distri- 

toys are L. Rees & 
Agents: R. S. Caplin 


> ° 
Fassett & Johnson Lid., makers 
f Mum deodorant, are to launch an 
snti-perspirant lotion with spaces 
n the Daily Mirror and women's 
penodica ls Agents G. S. Royds 


umn f 
1 toys, sewing 
achine 


Anne French are introducing 
Golden Tan suntan cream with ad- 
vertising in the Daily Mirror, 
Modern Woman Woman and 
Woman's Own. Agents: Al 
Warden Ltd. 


dailies and weekly 

being used t 

range of dealer aid material. 
is “Picture Y 


A six-week poster campaign has 
begun for diphtheria immunisation. 
Agents: Saward, Baker & Co., Ltd. 

* . * 

Large spaces in national dailies 
ind Sundays and provincial papers 
have been taken to give details of 
the Army's new 22-year engagement 
plan Agents London = Press 
Fechange Led. 

> . * 

Yardicy & Co., Ltd.. have intro- 
duced a new shade, “bright “yq 
for their lipsticks and rouge. This 
is being featured on new 16-sheet 
posters on London Underground 

in colour advertising in the 
und June issues of women's 
magazines Wide Publicity Ltd. 
placed the Underground posters 
which were designed by Yardicy's 
W. S. Crawford Ltd. 
* * * 

The Times Daily 
Financial Times. Punch 
evenings, and administr 
vines imcluding Bu 
ind Economist, ar 
» new scheme for Imperial type 
writers Agents: C. R. Casson Ltd. 

* > * 
advertising for Rentokil 
has started in the Daily 

Dail) Mail News 
Chronicle Dail Herald Daily 
Mirror and Radio Times Agents 
weeer’ ae ‘Ltd. 
> 
tisements 1s 


Telegraph. 

London 
ative maga- 
Banker, 


being used in 


ress 


New 
nsecticide 


vpress 


A new series of adv 
ippearing in national media for 
Karswood dog powders Agents 
Spottiswoode, Dixon & Hunting 
itd. 

* * * 


Main weigh of 
n new scher f = 
Biscuits $ concent 1 in * Man 
‘ md Liver ‘ aus nts 
‘ lifford Bloxham ” Partners Ltd. 
* * * 
Arthur S. Dixon Lid. are booking 
space in class women’s monthly 
magazines for Morny Ltd 


idvertising 


May 8, 1952 


“Cats in advertising” will be the 
title of a section at this year's 
National Cat Show to be held at 
the New Horticultural Hall, West- 
minster, on July 36. All forms of 
advertising featuring cats will be 
shown and the public will be asked 
to vote on the best. The advertising 
agency responsible, and the com- 
mercial artist who designed the win- 
ning entry, will receive trophies. 


Esso's current “Happy Motoring’ 
press campaign, featuring drawings 
by Sillince, will be developed next 
month with the introduction of ads 
featuring the humorous. character- 
istics of various counties for use in 
the respective papers. Agents 
MeCann-Erickson Lid. 
* » 


OVERSEAS CAMPAIGNS 


Hymatic Engineering Co., Ltd 
sre advertising their blow guns and 
sprayers in overseas journals pub- 
lished in London Agems 
Ltd. 


* * > 
Readicut Wool Co., Ltd., are ad- 
vertising in Belgium and Canada. 
Agents Ss. C. Peae Ltd. 
(Liverpool) 
* * > 
The Electric Supply Corporation 
(Overseas) Lid. are starting a test 
campaign in export and trade 
journals for Esco Electrical products 
Agents: Phillips Advertising Ltd. 
* * . 


RADIO CAMPAIGNS 
Hector Ross Radio 
Ltd. are producing a 
series, “Hollywood Star” for Radio 
Springbok, South Africa. Agents 
Foote, Cone & Belding Ltd. 
* . * 


Barlock ‘Byron’ 
B.L.F. Debut | 


Barlock are 
typewriter, the 
National 


Productions 
new Toni 


introducing a new 
Byron, at the B.LF 
dailies, provincials and 
business magazines are being used 
for ads. carrying the slogan “Add 
wings to her hands with the new 
feathertouch Byron.” Dorta 
Advertising Ltd. arc 
all Barlock 
* 


now handhng 
advertising 
* 


Golden Introduce 
‘Tress’ Wave Set 


Women's papers and double 
crown posters on the London 
Underground are being used by 
Golden Ltd. to introduce Tress, a 
new wave set produced by L'Oreal 
of Paris. It sells at 2s. 11d. a bottle 
and advertising will break on May 

7 Agents: Arthur S. Dixon Ltd. 

7 * * 


. 
Windsmoor Test 
> . 
Listenership 
Within five days of the broadcast 
4,000 entries had been received for 
a competition featured in the 
Windsmoor programme on Radio 
Luxembourg, “A Sketchbook of 
Fashion by Robb A Windsmoor 
coat was the prize. The programme 
was planned as a “listener test” 
and included the offer of 
photograph of Joan Coll 
film actress 
Windsmoo 
est” progr 


a ! 
ammes plu 
which is aimed almost 
>Munine idience. The 
devised jointly by 
Greenly’s Ltd. and Monty Bailey 
Watson, of Hector Ross Radio 
Productions Lid 


thes “rics 
entirel 


programmes ar 


: oe ee 
} CURRENT ADVERTISING 
f . 
de 
| ee | 
‘ 4 ee ee 
‘ \ hard 
g Vigan Z’ she i soe ee 
; | th Mentmo ; 
, Mf Lid vf h . 
=< fountain 
: < a 
rr dw if 
2 . , | durat R 
It | 
| onde PE 
| : > 4 — a 
eee nib in a few s dd Th pore 
a) \ =) | ' t mu Ltda 
oe * . ” 
7 
~ ——E 
j ) : ee ee 
‘ ee 
: Cis * . * : 
: Fc Ci Summer advertising has started 
ee for Jantzen swim wear. National 
: § are 
ira | ee wide ¥ 
2 ees _ 
/ . in a 
q : Jantzen.” Agents: Masius & 
‘ : Fergusson Ltd. * 
: ~ wi 2 * . * 
pais | , 
‘ew 
: 
a t 
.&§ ' | ; 
| eS 
: . coi 4 
: | gives you ! 
‘ vera ge ft 
for 9) per s. ; 
. ; signe pe 
i : t s be ! ' 
, P| 
- 
a” a 
tv Ss ) 
. at 
| \ 
ca 
a \ 
_ pauper printed : 
- or ee set tw ‘ 
= nent Manag 
cm rca 
~ >? ai 
; eel 1972 hilt 
; s iy Sih — = i" obey ; oA asia eran i oe 
i [2 s, 2. > eRe se 4 
4 ac ao , . ee | p RS: ne fy Be asd is) Di 9 eae 
ee Se i e peony oy mi Fe a ne. : eee ‘yi ae Ha esi. Ets t. ve 


ADVERTISER'S WEEKLY 


How do you start a new habit! 


Bathing the eyes was at one time confined practically exclusively to serious eye troubles. When 
Optrex decided to market an eye lotion for daily use, the biggest problem was how to start a 
new habit of eye hygiene. There is not sufficient space here to tell of all the careful planning, 
research, marketing and advertising which were necessary for the task. The fact is that Optrex 
established the new habit in a remarkably short space of time and despite subsequent heavy 
competition it still holds the leading place in its field. 

The same executives at R.C.N. are still in charge of Optrex advertising as were engaged on 
it right at the beginning. We have a highly specialised knowledge of the advertising of 


proprietary lines and are always pleased to discuss problems with advertisers in this market. 


PGA 
RUMBLE, CRO | THER NICHOLAS LTD 


INCORPORATED PRA i j NERS tN ADVERT 


184 STRAND - LONDON + W d TEMple Bar 9271 
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ADVERTISERS WEEAL 


THAT 


Derek 


Smythe, pol 
i @ u 


for Ur d Sates Lin . / 
7 ‘ Catton H brvda 
- Patrica Ann Day, home-p 
+ » Gill Ind 
= . . . 
. THAT Jack Pverett, advertisement 
: nhager more News, won the 
Gerrards Cross Golf Club ans THAT Edward advertising 
reno wnpe a designer, has three pictures in the 
m a o Royal Academy 
. * > 
‘ “ j h ’ THAT Kenneth com, accoum 
. ’ window dis secutive at the S. T. Garland 
we j 1 Advertsing Service Lad., played the 
brid by J. Kempt lead m the London Rotary Players 
diate harman of production of “Ten Little Nuggers 
' aecu ty before an audience of over 2,000 
_ ‘ d f the Drape Cham? delegates to the Rotary Inter 
a Track national Conference at the Dome 
: . . . Brighton 


* . . 
the Young Master Printers 
of the Midland Alhance of 


THAT 


Crroup 


Master Printers held its annual 
conference in Paris 
7 . * 
THAT Chartes I of Loar 
a ridge Publicty Lid., Dundee, spoke 
to Dundee Round Table on 
“Aspects of Advertising 
4 * * * 


THAT Colman, Premis A Varley 
beat a W. S. Crawford team at 
darts 


i . . 

: THAT the slogan for the second 
: British Food Fair, to be held at 
4 Olympia in July, is “See, Sample 
' Try Fone “ 

: 


. . * 
THAT floral displays for Victoria 
Coach Station are berg arranged in 
the Regent Street windows of the 
Polytechnic Touring Association 


THAT this 
lirplay unit was designed and pro Lid. to promote travel by coach to 
wed by Milor Display Service Lincolnshire tulip ficlds 


Rolls Racor Multiple 


| emer 


ADVERTISING MANAGER’S CORNER 


Homphasis | 


By this time most people have heard of the name 
Harris. lt has meant peace of mind and an end 
to insomnia for many a harassed (we're sorry about 


that one) advertising manager 


Time after time an urgent call to the old firm has 
converted a downward into an upward trend in a 


sales chart 


But there are still a few weary workers on the 
outer fringe who haven't heard the glad tidings 
So for their benefit we're shouting as loud as we 
can—" The name is HARRIS, a Haitch, a Hay, a 
Har, a Har, a Hi and a Hess.” 


distinctive showcards, clever cut - outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTIOING LIMITEL 
T 


29.30 KINGLY STREET. LONDON, WI 


REG 12954 


We Hear— 


THAT BR. Marray Brooks, unt 
recently an account executive with 
Sidncy-Barton Lid., ws to edit and 


produce s bi-monthly 
The Porcupine, tor the 
Paralysis Fellowship. kh 


magazin 
Infant 
iS intended 
“ ccn-age ponos 
> 

THAT the Prime Minister will be 
the chief guest at the Press Associa 
thon members’ luncheon on June 11 


“ the Savoy Hot im connection 
with the Association's 84th annual 
mecting 


* * * 
THAT an adveriiement in the 
Church Times by H. A. Sheppard 
& Co., insurance brokers, prompted 
s vicar of a church near Bedford to 
take out an insurance policy against 
lead thieves. The following day his 
church roof was stripped 

* * 


. 
itch with St 


THAT in a return 
Martin-in-the-F elds ible = tennis 
club, Regent Advertiang Club lost, 
5s 4 

> * > 
THAT a _ Derbysh landscape 
study by Gordon Randall, studio 


manager of Reid Walker Advertis- 
ing, 1s included in this year’s Royal 
Academy exhibition 

* * * 
THAT the ban on the circulation 
of London Opinion and Amateur 
Photographer in Ircland has been 


revoked. 

* > 
THAT Arther Bell. senior artist 
with G. Street & Co. Ltd., has a 


picture at the Roval Academy—the 
second in two years 

* * * 
THAT Campbell-Johnson & Swar- 


brick Lid. have been appointed 

United Kingdom representatives of 

the Public Relations Management 
k 


Corporation, New Yor 
> 


THAT members of the Glasgow 
branch of the Catholic Young 
Men's Socicty 


have complained 
that Blackpool posters ponten 
girls in bathing suits “offended 
morality.” And 
* * * 

THAT Blackpool's publicity com 
mittee has decided that their 
posters are nothing to be ashamed 


of and will send a “diplomatic 
answer™ to the objectors 

* * * 
THAT a Master of Arts degree 


has been conferred on Hi 
Hoare, public relations officer for 
the Electrical Industries Benevolent 
Association 

. * “ 
THAT in response to “overwhelm- 
ing requests” from customers a 
Rochdale radio rediffusion broad 
casting service has ceased transmis 
sion of the B.B.C’s Third Pro 
gramme and. instead, is now relay 
ing sponsored programmes—mainly 
from Radio Luxembourg 

* > * 
THAT Dennis C. Walls, former 
national president of the Cinemato- 
graph Exhibitors’ Association, has 
joined the Kinematograph Weekly 
and will be resporsible for its 
theatre management and film show- 
manship pages 

* * * 
THAT the sale of the Daily Tele 
graph during April was 963.158 
copies daily 


May 8, 1952 


ADVERTISING 
DIARY 


Thervday, May & Senday, May 11. 
ADVERTISING ASSOCIATION com 


fereme Brighton 
Friday, May 9%. 

Livesroo. asp Desvexct Pus 
LacrTY ASSOCIA TION w E 
Sutton on Purpose of «a Port 
Authority 

, y 12. 

Baise asp West Postrerry 
Cue = annual me Grand 
Hotel, Bristol, 6350 pm 


BesoroeD Pustictty Association 
Midland Hotel. 7 p 
Barrisn Association oF INDUs- 
Tatat Eprroes HR. Martin on 
The Rackground Ww 
Making Benelux 
Wardour Street, 1230 om 
Therstay, May 15. 
Posuctry Cius oF NeEWwcasTLe 
luncheon i 
Making” (with 


film) Crown Hore, | pm 


Readers’ Pension 
Fund Dioner 


Last year’s record donation figure 
of £2,500 for the Readers’ Pensions 
Fund may be exceeded this year. 

annual dinner of the 
Pensions’ Committee at 
the Connaught Rooms last Thurs- 
day. the secretary, J. M. Partington, 
said that so far this year £2,250 had 
been contributed. At this time last 
year £2,300 had been received 

C. A. Seeley, chairman of the 
committee, said that since the work 
started 64 years ago 59 pensions 
had been founded, £30,000 had 
been donated and 300 members had 
secured pensions. This did not in- 
clude this year's figures 

The chairman, Colonel Oscar V 
Viney, thanked all who had contri- 


buted for their really wonderful 
response and Mr ~~ = and 
the committee for their efforts 


Among the guests were Compton 
Mackenzie Ww F Deedes, M ie 
and the Hon. Mr. Justice Sellers. 


Agency Plans 
Clients’ Conference 


Back room boys” of Rooster 
Publicity Ltd. will meet the 
agency's chents at an executive con- 
ference at which differences of 
opimon will be frankly ventilated. 
To be held at Cromer, May 24 

the conference will discuss such 
subjects as: “Criticisms and sug- 
gestions on the handling of techni- 
cal accounts”; a debate on “Publi- 
city is a complete waste of money,” 
ind “Are the services of an agency 
necessary in the preparation of a 
technical print?” 

Rooster executives and advertis- 
ing and publicity managers of 
Rooster clients will lead the dis- 
cussions. Rooster’s 12-page pro- 
gramme of the conference § is 
decorated with light-hearted seaside 
sketches 


Kemsley Support 
For ‘Old Ben’ 


The Hon. Lionel Berry, a trustee 
of “Old Ben" (Newsvendors’ 
Benevolent and Provident Institu- 
tion), will be chairman of the 104th 
annual festival dinner to be held on 
November 17. and will also send 
out the annual appeal, the chairman 
of “Old Ben.” R. Haynes. has 
revealed 

The directors of Kemsley News- 
papers will sponsor the souvenir 
programme for the annual Sunday 
concert, to be held at the London 
Coliseum on October 25 
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Publications News and Notes 


400 Entries For 
‘Courier’ Show 


Four hundred entries have been 
received for the second Courter 
Exhibition of Fine Art organised by 
Norman Kark Publications Lid., 
which opens at the Royal Water 
Colour Society Galleries at Conduit 
Street on Monday 

The exhibition is designed to show 


the “off-duty” work of those en- 
gaged in advertising, ournalism 
and publishing. Entries ve been 


received from as far afield as China, 
Australa and South Africa. They 
range in size from 12 square feet to 
two square inches and include oils, 
water colours, pencil and pen work 

All the leading agencies im this 
country and many major advertisers 
will be represented. One interesting 


exhibut is an off portrait of J. 
Harrison, joint managing director 
of G. Street & Co. Lid., by Arthur 


Bell, senior artest with the agency 
Several paintings by John Nicholas 
of Rumble, Crowther & Nicholas, 
are also on show Gilroy, whose 
work is seen on many Guinness 
posters, will be represented. 
any exhibits are for sale at 
prices ranging from five to 250 
guineas. The exhibition will remain 
open for one week. 
> * . 


In order to help the British press 
keep abreast of industrial develop- 
mems in the United States, a 
mimeographed digest ts being issucd 
monthly to British editors by oe 
Mutual Security Agency, at the 
American Embassy. kt gives fea- 
tures which have created interest in 


the American industrial and tech- 
nical press. 
- oo > 
August will see the twenty-first 
anniversary of the publication in 
Spamsh of Industria 
published by Benn Brothers Lid 


and a special anniversary number is 
being prepared. More than 350 
British manufacturers regularly use 
its advertising pages. 

- * * 


First issue of The Irish 
published by Fleet Publications, 
Dublin, has now appeared. Adver- 
tisement rate: £10 per page 

* * * 

H. R. Carter Publications Lid 
of Belfast, are exhibiting in the 
textiles section of the B.LF. at Earls 
Court. They show their range of 
textile books, most of which deal 
with processing of the long vegetable 
fibres, and their textile periodicals 
and directories. 

* > * 


Several firms advertising in the 
diamond jubilee issue of Isis, 
the weekly magazine published for 
Oxford University, prepared special 
copy, «2. “Guinness ISIS good 
for you.” Methuen & Co., Lid 
incorporated a reproduction of their 
original advertisement of Novem- 
ber 19, 1892 

* * * 


In its May issue, The Hosiery 
Trade Journal carries four-<colour 
advertising for the first time 

* * > 


Time, Inc., is to publish its first 
foreign language magazine, a 
Spanish edition of Life Interna- 
tional, to be circulated to all 


Spanish-speaking countries To 
appear next January, it is expected 


a ae eee 


ADVERTISER'S WEEKLY 


Prosperity Theme For Ireland’s 
First Advertising Conference 


Das 

“Publicity Promotes Pros- 
to reach a circulation of more perity” is the main theme of 
than 100,000 im as first year. Kk Ireland's first national advertis- 
will be pub every ing conference, which will be 
Monday opened by the Lord Mayor of 
. * - Cork on Friday, May 16, and 
Radio Times Television and Will continue at the Imperial 

Ordinary editions are now com- Hotel, Cork, until Monday 
bined cxcept for the West, Welsh The Advertising-Press Club, 
and Northern Ireland editions, irish Association of Advertising 
which at a er only sum- Agencies apd the Publicity Club 
gran . a tt is anticipated that § se Of Ireland have joined forces to 

areas also will have combined °"SAhite the Conference 

editions when the new television This is the first opportunity 
station in South Wales opens in Wwe have had in combining to 
Augus show how advertising and publi 
e * * city have helped and can help in 


Technical Publications (Overseas) 
Lid., have been appointed sole 
Britsh and European representa- 
tives for a new monthly, South 
African Textiles, which South 
African Publishers, Lid., of Cape 
Town and Johannesburg, are pro- 
ducing. First issue will be in August 


* > > 
The Blindmaker, official journal 
of the National Association of 


Window Blind Manufacturers, is a 
new quarterly (6s. per annum) pro- 
duced by Wheatland Journals, 

A page first issuc, 9} in. x 
74 in., contains 25 pages of adver- 
tising and all advertising is on a 
four-issue basis Colour in this 
issue is confined to the green front 
cover. 

* * 


John Ball's iswe of May 10 
n carries four pages of colour 
vertising. 


promoting the economic develop- 
ment of the country,” David P 
Luke, managing editor of Fleet 
Publications Litd.. vice-chairman, 
Publicity Club of Ireland, and 
P.R.O. for the Conference, told 
an ADVERTISER'S WEEKLY repre- 
sentative 

“Twenty-five years ago you 
could count on your fingers the 
number of people engaged in ad- 
vertising in Ireland Now the 
profession numbers several hun- 
dreds. At the same time there 
is much room for the development 
of publicity and advertising here 
and for wider appreciation of the 
contribution that advertising and 
publicity can make to the pro- 
gress and prosperity of Irish in- 
dustry 

William G. King, of the adver- 
lisement ae Coe, Irish Inde- 


~ Legal and Gazette 


FALSE PRETENCES 


At Newark Quarter Sessic 
George Gordon Paton (58) 
Goldsmith Road, Grantham, was found 
guilty om one of seven charges of obtain 
ing money by false pretences and was 
sentenced to nine months’ imprisonment 
Four other charges were withdrawn 

it was alleged that Paton, giving the 
mame of the Cragomill Advertising Com- 
pany as that of his firm. and the addrew 
of his council house, wave'led in three 
counties taking orders and moncy for 
pencils stamped with customers adver- 
tisements. but failed to deliver the pencils 

After being arrested. Paton Yold the 
police he had no imention of defrauding 
customers but “just kept on hoping he 
could supply the pencils.” 


NOTICE OF DIVIDEND 


Haeey Avtaeer Suckiimo. 72 Berkeley 
Avenuc Crantord Middlesex lately 
carfying on buyincss with enother as 
Bacmag Adverusng Co. at 401 Ulster 
Chambers. 168 Regem Street W 1. adver 
tising agent. No. 173 of 1951. First of 
3s Od om the €. payable at Bankruptcy 
Bui'dings. Carey Street, W 


c 
HueLionam Pusuications Lyrp., 28 
Conduit Sweet, London, W.1.. ad 
ing contractors. No. 00463 of 1941 


Arte Led., publishers, 
proprictors, and printers of periodicals, 
magazines. journals Nominal — 

] D> 


£100 Permanem directors 
and Mrs. K. M. Munro 
Tye 


Nomina! 
S.J. W 


capital 
Serafinowicz and T. W 
eproe s 


Nominal capital: £1,000 
peters RS. Neep, P. F jackson and 
E 


r Publications Led. To acquire 
the magazine The National and English 
Review heretofore published by National 


Review Lid. Nominal capital £2 . 
tors: Hon. Baron Altrincham. Major J. H 
Irvine and Hon. J. EB. P 


azines and books Nomina! capital 
£12,000 Directors: J. R. Phillips, and 
Kathleen Posty 

w Le Maistre Led. To acquire the 


goodwill and stock-in-trade of the busi 


noms of Proprictors and Pb. 
leshers ted on at 77 Dean Street 
S.W.. by Roy O. Walker and lan G. Le 
Masuwe Nominal capual £100. Perman- 
om directors: 1. G. Le Maistre and R. O 
jalker 

y Led.. 102 Bishops 
gate E.C.2 Nomina! capita! £100. 


Durector 7 R. Baker 
James §=Sherwood Lid. Advertising 
feature. art. and 

gents Nominal capital 
Subscribers: H. A D. Oliver and 


representatives, news 


é 
z 
z 
a 
= 


capital £100 Subscribers Ul 
man and J. W. Pearce 

(The abe cath the whe of 

[aad registered are 

taken from the ely Resistor complied 

by Jordan = fom, .. a 

Registration 6 Cheecery . 

Londos, W.C.2.) 

WILL 

ot 240 Albert 

Glasgow, founderowner of The 

other publications 

treasurer of the 

Pubicty Club of Glasgow. ieft personal 


estate in England and Scotland valued at 
£9,570 7 


i 
L Post (London adver- 
tisemenmt department) to 85 Fleet Street 
(third floor), EC 4 
Wareett Kenned, & Desian 
consultants, to §& New Square, Lincoln's 
Inn, London, WC 2 


pendent, has 
ference president 


Living” 
chairman, 
Advertising Agencies; 
Professor f. 

of ecconomics 
University College, Cork; Brian 
D. O’Kennedy, 
tor, O'’Kennedy-Brindicy 
Walter Mahon-Smith, The Stan 
dard (1938) Lid 


tising™; 

Padbury, 
Press Club, 
McCourt, 
& Co., l id.; 
editor, The Statist; John W. Tate, 
managing director, 


been named Con- 


Themes and speeches 
“Advertising and The Cost of 
chairman, N. Hartnell, 
Irish Association of 
speakers. 
»shn Busteed, professor 
and commerce 


managing direc 


Lid., 


“The High Cost of Not Adver- 
chairman, Frank W 
whairman, Advertising 
speakers, Kelvin ¢ 
director, P. J. Carroll 
Thomas J. Hickey, 


Arks Lid 
“Aesthetics and Advertising”; 


chairman, Gordon Sutton Kelly, 


chairman, Publicity Club of 
Ireland; speakers, Senator EB. A. 
Maguire, president, Federated ~ 
Union of Employers, and a mem 
ber of the Arts Council; Denis J 
Garvey, Janus Ltd., Sean 
McManus, managing director, 


Dublin Illustrating Co. Lid 


On Saturday afternoon, Mr 


King presides at an open forum 


R «doh 


ADVERTISING aig 


We cater for gifs in 
categories for 


nt, 

4k for Mustrated cates 

lomue AW 4 showing 

many entirely nee 

and orginal § linet, 

: 
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HENDON 
BILLPOSTING 
COMPANY 


57 SPRING STREET w.2. 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 

STUDIOS, LINITED 

72a Plough Rd., Battersea, S.W.1! 
Tel. Nes. Bottersec 5300 & 4886 


DOASPLAN 
SILK SCREEN 


SESOCIATED 


RICRAFTS wo 
PLENDER PLACE CAMDEN TOMM on 
US ren 4416-7 
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Strategic Plan’ ~~ CLASSIFIED ADVERTISEMENTS 


For Information MATES APPOINTMENTS VACANT. te. 6¢. per lee 405. per Giepiey pened tech. 
Johan Rodgers, director of the J APPOINTMENTS WANTED, %*. per line, Hs. per dipiny puect inch. AM other 
vw Thompaon ¢ Lid ‘ d cheestications, 4. per lime, 45%. per dieptny panel mech Miekewem, } tees Box No 
an . ‘ charge, ome tee plas 94. covering postuce, ote Series rates om application: afl 
‘of the 1-department adverthements: ander seven imertions MUST BE FREFAID. Address “ Advertiver’s 
oA . “ia — Weekly.” 180 Fleet Street, Leadon, £.C.4. (HAmtery 8844 
" ul ve « f frrat n 


a o_o EF. APPOINTMENTS VACANT 


Li ’ auld ?t assure 
’ , . e . , 4 — , “testiess \ aceet The eegagement of pervous enewerleg these advertisements must 
. 4 = SS he made through « Local Office of the Sehatatry of Labour of « Scheduled Employment 
“T Ss 4 Dawe pa Agency @ the applicant & a man aged 15.64 inclostve or » woman aged 16-59 inctusive 
f « defence ff ose be or ee, of the employment, bb cicepted from the provieless of the 
M Anthony td d he w Notification of Vacancies Order 1952. 
stra tv “iy wi he pm 4 TOCHNGC Al equired by 
would = tx published but M firm + le @ manulactu 
' } , ne “urcrat ‘ equipment 
— <= a ae on Applicants must sacise ‘style and PLUPERFECT 
L. . sad d d < apable of « ‘ techana 
spec fuations trawings 
I I —"t. , PRESENT 
* super and gives 
mprovement n erable scope mbiteous man “ * thand 5 t man 
Wi . , adequate ¢ wre ging ‘ ‘ West tech 
indow Display experienc and salary > ‘ ad A ~~ x 
= to . ‘ ark » 
Photographs of display f d > Ad. Weekly 180 Fleet St BCS ay an Ex Set 
‘ rar “ ™, now 


FIRST CLASS IDEAS MAN 
un mm and with & 


od 
giving 


Ad Weekly 180 Pleet St BC4 pewr t and 


- ; y+, —_— _— given every opportunity to succeed 
: ° ' h tandard of cycl Hours 9 a.m to S pm No Box 4270 
; ‘ { ‘ perience 
{ displays showed a . - an Se Advertiser's Weekly 180 Fleet St EC4 
hat mprovemer Box 4375 Ad Weekly 180 Pleet S& BC4 
I t ae brigh shop win _ 
aca See” Sie aos COMMERCIAL ARTIST. First class ail 
Pi y oronatye ‘ round man re red f 4s \ 

R h Industries will run a special all 4 first cl ileal S cummes cued be ae 
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Layout 
artist 
wanted 


Appointment by telephone 


McCANN - ERICKSON 
ADVERTISING LTO. 


TEMPLE BAR 6600 


with local materials 


Vernon’s Move 


C. Ypeen & tome Rid, wre oon Manchester Advertising 


det it 74 Rodney Stree - 
av «at tin old Georgan A Me 
i Liverpest, «Sie oe Georges gency Requires 
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hey wl t was ‘“ mer i” 7 
nt Dem { d horthy (t) Copy detail | Production man or woman with real 
by T hx s Glads ure le of agency experience capable of handling all internal 
“ww. &.” 


routine for a group of clients. Must not only have 
knowledge of media, price schedules, space ordering, 


Marketing copy detail, production, correspondence, but have 
actual handling experience 
Newsbriefs 


Gerard ® Lea . 1 (2) Experienced copy writer. This is a Senior position 
sere ros. . makers of Ine 
sup flakes, a oducing In calling for a versatile agency trained writer and ideas 


“up powd tt Grocers | man (or woman) capable of inaugurating a compiete 
Allied Trades Exhibition in Man 
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trade papers at present Agents to a multipage booklet—and the ability to find out 
ure. «Stonehouse Advertising Lid the facts for themselves 
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YOUNG MAN under thirty with exper 
’ ~ adverisinge of sales promotion 


2 ah men 
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SALES 
REPRESENTATIVE 


for London and Pr nees required by 


rapidly expanding company marketing 
well-known product with unlimited 
ndustrial and advertising uses. Only 
men of initiative and drive capable of 
earning well over €! 000 per annum and 
with good selling records will be con 
sidered Salary, commission and car 
allowance Replies, which should be 
fully detailed, will be treated in confi- 
dence. Write 


TRAPINEX LTD 
98 Park Lane, London W.! 


EXCELLENT OPPORTUNITY cxmt for 
Representative preferably with Ad 


sing cAper « rave 
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pmb 5 hey VESt ALISER wit 
$ mS we Adver 


We require another Executive 
for Norwich. The man we want 
should have a good all-round 
knowledge of advertising and be 
willing and capable of carrying 
Out contact work over a wide- 
Spread area as well as supervising 
accounts internally 

He will be given considerable 
freedom and will be supported 
by a well equipped self-contained 
Agency The position offers 
variety and scope. A knowledge 
of agricultural and technical 
advertising an advantage 

Apoly on first instance by 
Don A. Tibbentam 
WILLSMORE & TIBBENHAM 
(Norwich) LTD 
c/o TIBBENHAM PUBLICITY LTD 
244 High Holborn, London, WC I 


etter to 


THE BRITISH BATA SHOE CO. 
require xperiem od ieticring 
Must ¢ apable 
drawings for show 
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Lip 
am 


capabie ot 
drawings 


producing first 
colour and 


Diack 


Ad. Weekly 180 Pleer St BC4 


BUSINESS MAN 
REQUIRED 


We need an experienced adver- 
tising executive; a good man 
inside and one with the personal 
natural qualifications for good 
friendly contact work outside 
Essentially we need a character 
who thoroughly understands 
this Advertising Agency 
business is all about 


what 


Letters will be personally and 
confidentially dealt with by the 
Managing Director, 


PICTORIAL PUBLICITY CO. LTD. 
28 Denmark Street, W.C.2 


ADVERTISEMENT MANAGER wanted 
* medium size Lancashire weekly 
newspaper Fu particulars to 
Box 4346 Ad Weekly 180 Fleet St BC4 
ASSISTANT ADVERTISEMENT MAN. 
AG ER requ red for established monthly 
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mer 
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COPYWRITER requrcd 
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advantage 
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ARTIST 
WANTED 


for layout, lettering 
and finished artwork. 
Agency studio experience 
essential 


Phone for interview 


HOLborn_8573 
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aged about 25 
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Jenartment 


Good salary 
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@ CLASSIFIED ADVERTISEMENTS 


who 


A man (or woman) is sought who 
is experienced in sound figure 
drawing 
general commercial work 


of a 
£1,000-42,000 pa 
must be capable of producing cote 
first-class work in line, wash, and 
full-colour 

The selected artist could work 
in our 
represented by us on a retaining 
fee basis 
easy access of, London 


LONDON ART SERVICE LTD. 
ARTISTS HOUSE, MANETTE STREET, WI me 


ADVERTISER'S WEERLY 


IMPORTANT ENDL STRIAL 
cat rca sfucn. 


for advertising and 


and 


torship 
thinks justifiably in terms 
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guaranteed income of | | 
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Position 
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in writing 
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produce good 


ece 


Resident in. or within ADVE 
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some previous 
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rapidly expanding 
wide 
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FIRST CLASS 
LAYOUT ARTIST WANTED 


shox 
opportunity to the 
flair for 
drawings during 
the 


for fashion sdvertising The post offers an excellent 


woman of 
produce 


discussions 


man of 
ind 


agency -chent 


original ideas, with 


shick 
and 


fashion, able to pencil rough 
subsequently 


more finished visualised job 


Age 
pre ss 


accounts 


between 23-35, and practical experience in designing 


advertising and sales literature for high class fashion 


most important 


Write 


post 


ails of experience, 


equired to 


giving det 


and salary 


age, qualifications, pr 


sem 


STEWART ALEXANDER ADVERTISING AGENCY 
8 Waterloo Street, Birmingham, 2 


CHA 8844 (Ex 25) 


Pe ee ee 


a oe: ) 
= . aes — 
: Ve | 
ait i 
es 287 ee 
— a > iy 
: a, res, ee Se a oe 
i a required by North 
Wow jon Studs Write. stating APPOINTMENTS VACANT ‘ “ ' sa tf : 
ag . and «salary | ‘a ’ ne The anase The pape pub 1 
ca 4285 A cok as LETTERIR ¢ City Printers’ Stadic — shed monthly & part of a large and . 
. inte " and capencaced ia sal ofiuential group affed by highly : 
aca and techasal phases of first qualified writers of academic political . 
» sm * an « good Bou “A Wiech w Pleet & BC4 | are a ted from m ? — a 4 a 
- " ‘ } equipped f aT) ass . with 
opy and prepare rough visuals * wad for small | — — a —~y referred The ¢ ry 
vf finash » stud Write stating age bus journal! a . . x . i 
e aperiem salary ang when free for | S - tn muncration will cOMmmence at 4 Min 6 7 
* appurntment with specamcns 4 | howl * a per — 7 p ~) ~ ae a fi 
: ‘ 1 P . , et t u pix mr ‘ Be! ne 
Box 4402 Ad Weekly 180 Fleet Si BC4 b mae BS ~ £2500 to £3,000 in Sig. oN 
pres basis with na Se 
4 m the ri a ‘ 
ul 5 
NORWICH | (2) Geo ad Wee ieeteteees | | sia ty 
; TOP OLALITY LETIERING MAN a aa 
fequred w work ime West iad > a 
& End Agency, W Aree ; @ 7 
P Box 40) Ad, Ps : 
an : ve 
y class will i} : 
- work « - adv 2. print, out as i. aa 
r door sod dweplay. Must be good Meas ine i Ppt 
a and layout man. able to checu con | ee Be S 
A” vircing ahs ang 4 high standard a 
. of finwhed aft work Practka!l kouw [| a 
‘ eds production and typography | Bing < 
2" necuc Agency Apericnce desirat | —— . > 
& wi amity to take responsibility and | ars. 
: cad « team { artists efficiently man mae ul 
pes W rite F. John Roe Lid., Incorpo. | 5 
bP fated Practivonars im Advertuing. 20 | 1 ; 
t St 4 +s Square, Manchester 2 and mn 
‘ | EXPORT MANAGER © ake : a A: 
ganmation in London area. | eines oh fea 
muoufacturing and marketing offt = 
- machinery amd cguipment L niversny is 4 
eraduate fully conversant with world ui 
af markets, shipping and banking prac. | 7 i j 
i" dure Knowledae { European a ‘ : 
P stane age and | wh ‘ _ 
pe a) 
| Ee = —= visited? 
r lge of electronics an advantage Write fS 
a . quired 1 REF Ké | —— FF tae 
Box 4559 Ad. Weekly 180 I a. | | a mE ise 
ADVERTISING EXECUTIVE required tes ee 
by Organisation in London atca, man oN oe! 
facturing and market.ng office machin 4 Pag: 
| ery and equipment Proved ability f ‘ee ae: 
Ar { agc | mental in formulating and carrying | toe m 
. 1 Saf vt Sales publicity in different media. | é ui i; : 
Manage Fa Fasc bapericnce { exhibition duplay and : the Yee 
H ‘ } ect, Writ Say eee 
still lif — | and 0s ’ : Ms 2. 
= Box 4 mum f(s : : (oe 
Bex 46988 ee ee | ace a4 ‘ vy 4 
Es Theatrica : J wo work > all 
- annual me : Lond and Southam = 
Ene armel v oc 4 f einai te = 
DBOLDS Bon 409 Ad Week bes = 
es | - 4 
| ART eo 
two ‘ 
i pa | ian 
preferabiy with knowledge house organ | ers who qu 
— % m Superannuation scheme are imterested only ' - — —— a 
sla antcen Wr ating ag has xperience mn fC x won Po — : 
4 experience and salary required, to work and Packaging. with a genera - . bomty inti -y -} A, “ 
Box 439% Ad. Weekly 180 Ficet Si BC4 adv +a Cockas in I na ‘ ars and — — ao ie, 
t < n ni amt »@ sh ect agen 
| TVPOGRAPHER with design sense | Sutin OF cee oe oporonty | Practice ow” £& 
wanted by West End Agency Must ior cae wh . 7 g00d prospects "fa ; 
have team pared w : / 
work as | ee ) | : A 
Lap 
Box 44 7 i, 
TyYPist 
| “= 6 . 
of w ae mn 
~ } = we 
oft as ms. eae 
Box 44 ay 
—— a 
| | Sovcrtiscenent II args 7 
advertisement large Mees 
| weekly Seres in North. Experi , 
| eme spacc seiling cssential and must 7 y 
y | be willing to combine with inside p v 
| | duties. Good opportunity of ad 
' vancemem for competent man. Con | 
| tributory pension scheme Give full | fi, bh 7. 
} details ~luding salary required | 4 
t | eins Box 4354 | By 
Advertiser's Weekly 180 Fieet 6t EC4 | ars 
F 4 
: AQCOUNT, EXECUTIVE FOR INDIA. EE > 
f Leading Brutus Agency requires young | . if 
Account Executive —ege between 25/32 EE . 
for vcr Bombay office Single pre } 7 Mf 
) ferred though sot cascntia This job | es a 
offers ercat powibiliies for a man of | ce) Oa 
> J training in Agency practice and Adver = — re 
, Ma part ay @s @ writer, would be an —_ 
7 advantage First contract for thr hom 
: | years with four months’ paid ave in ‘i 
Uk mpietion. All passages paid a, 
g >A § allow s by arrange ah 
with adv ot a 
; Saturdays. Wr } q 
hor toe Ad Weekly | § | 
1 
| PO Po | 
Py 
7 
bi ser. aa é , by : : 2 ian a, e a Aen) +2 nae ie 
ali re See ‘ . ne fa =) - - os + a < ‘ [ary 
Bla vd a oy ge te ENS Ps Fae. » aad a a 8 a: fe: “th 
ial a ae Mae a re eae | Bo sn 3 Re poe 
aaa = mies ghee a i Mo Fe ee a Se 4a e, af Sax 
pe ee - —" eae bo P eae eee eS al “a ° | i, t 


AOVERTISER'S WEEK 


i NIMENTS VACANT 


? 


The 
DIRECT MAIL 
CENTRE 


need an additional 
EXPERIENCED 
CONSULTANT 
and 


ad them shouid send ful 
confidence, to 


Mar 


THE DIRECT MAIL CENTRE LTO 


ctor 


nit Perry, Managing D 


18 DENMARK STREET, 


Lonpon, wei 


Box 4408 Ad Weekly 180 Ficet St Fc 


from 
of Vaecuncies Order 1952." 


Site athorme 
tie made 
Agrery septicast & « man aged | 
enhene he employment. 
Nottie ation 
wacr SALESMAN = required for 
evtaPiehed monthly technica! journa! 
Applicants showld be under i* and 
eipeneme of the specisined 
press. This is permanem position 
Mleting above average scope to a man 
who can « Remuneration by salary 
Comminmion om turnover and cupenscs 
Write fully w 


4 


Wanted 


uf 


EXPERIENCED 
~ | PRODUCTION 


“ | MAN (AGENCY) 


with an ability, enthusiasm and 


determination to secure first- 


RETOUCHER class reproduction. Only those 
Piet as man regu preferably with agenc r d 
with experience of technical subjects Gency experience nes 
Geos ele tea. aditions wit apply. and applicants should 
on y Apply in writing have some knowledge of typo- 
. “ f oF sare & 
Box 400 graphy Write (giving age, 
Advertioer's Weekly 180 Fleet 6 EC4 experience and salary required) 
to 
wu ener RE ARTIST required, wash Box 4405 
ime irawings for Wet bad 
Vreclance service considered Advertiser's Weekly 180 Fieet St EC4 
prompescis Telephone GRUs 
THE FOINT FUR TRADE Publicity 
su on sD HOt NALS and maga Committee invites applications for ihe 
ature 3 write pre ly wth | post of Public Relations ang Prew 
sade paper ape rome wanied fia Officer on a parttime basis for tria 
cating men's whing magazine tx | period: experience in fashion publicity 
at opening Age ond full details ewentia Apply im writng sating 
f prev ” sperience to u ™ to 
Hou 4411 Ad Weekly 180 Fleet St PO“ Box 4391 Ad. Weekly 180 Fleet St BC4 


He will naturally have a 
flair for strong dramatic 
ideas of fresh originality 


Our policy is to provide 


and technica! accounts 


not send specimens 


general detai!s of career 


An unusual opportunity for 
A SENIOR VISUALISER 


The man we are looking for wil! toke charge of our design unit. 


highly developed sense of design, a 
layout and the ability to produce 
He must be able to encourage those 


for whom he is responsible to produce presentotion visuals to 
his own high standard. As a means of stimulation he will have 
access to a comprehensive library of internotional advertising 
publications which ore continually kept up to date and he will 


work in pleasant conditions 


o first class service in every facet of 


our organisation and we are mainly concerned with industrial 
We ore only interested in men who 
can prove they can produce work of the highest stendard. Do 
do not ‘phone. Apply in writing stating 


The Managing Director 
HYDE &@ PARTNERS LIMITED 
Queen St. Chambers, 90 Queen St., E.C.4 


2aR 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


of your own 

get in touch with us straight 
away. We have a vacancy for an 
experienced layout artist who 
can produce original visuals and 
presentation layouts. Good 
prospects and a furnished flat for 
the successful applicant. Apply in 
writing giving full particulars to 
OELRICHS ADVERTISING LTD. 
Registered Practitioners in Adverusing 


30 SCOTLAND ST., SHEFFIELD 3 


LONDUN BLILDERS 
| afe anaious wo secure the services Of an 
| caper calaioguc compuct hawng Qual) 

fied technamal capericncc Write giving 
| fusest details and salary required + 
Box 4168 Ad. Weekly 150 Fleet Si bt 4 

— NIANT w take charge (Gf 
mt lLicpariment ™ Sicdium siscU 
Fieet Sweet areca 


MERCHANIS 


i Previows Agency capericnce cssentian 
} Pension acme (At our Mall koow 
j “4 thu advertscmen rac, stating 

age. CEpericonce any salary feguued Ww 


Box 4414 Ad. Weealy 180 Ficet Si BX 4 


SENIOR ACCOUNTS CLERK \iaay) re 
quired m Adverining Agency blect 
Street areca Previous Agency cxper 
chee exseenia Pension Scheme. (A 
our stall know ts advcrjscmen: 
W rite Maung sec capericme anu 
salary regquarcd 
Box 4415 Ad Weekly 180 Fleet Ss ECs 

PRODUCTION. \acancy case for first 

! cass Man with Agency caperience and 
sound knowledge of Diocks, typese:ling, 
ch Good slaty and Soidays as 
arranged Appiy in writing, giving 


age, caperence and salary required w 
Box 4410 Ad. Weekly 150 Picet St BC4 
UNUSLALLY INTELLIGENT JUNIOR 
to a|ssist space-Duycr produc 
manager, accountant opput 
tunity Write, staung qualifications: 
Box 4411 Ad. Weekly 180 Flee: ®& EC4 
PRODUCTION ASSISTANT aged 20/24, 
required tor well known Agency. Wriec 
Siving fu Getails of caperience and 
salary capected to 
Boa 4412 Ad. Weekly 180 
ARTIST REQUIRED. 


L mique 


Figet St Bc4 
capebdic of goad 
ral agemey work 
experience. salary 
mY) Smec's Advertising 
4/5 Duke Sureet, W.1 
FU! NG MAN requiwed 
medu department of 
Agemy Must have compicted 
National Servic w be cxcmpt W rite 
eying age dctais of advertising cx 
trience, and salary required to 
x 4418 Ad. Weekly i180 Fleet St BC4 


— age, 


as Assistant for 
large London 


HAVE YOU AN EYE FOR SITES’ 
Experienced Site Finders required by 
Outdoor Advertising Organisation, 
operating in London and Provinces. 
Permanent positions offering generous 
salary and excellent possibilities are 
available to the right man. Commission 
and expenses paid. Wrice, giving full 
details to Box 

Advertiser's Weekly 180 Fleet St EC4 


S. H. BENSON LTD., are secking the 
services of a few really able production 


assistants. To qualify for consideration 
applicants shoud be » their carly 
twenties, should be conversant WER the 


technicalities of production work and 


should have had some 
cme Applkations. « 
age capericnce and 
should be sent tw Production 


Director, 5. H 
Hall 


Cc 
Benson Lid., Kingsway 
London, W C2 


PRODUCTION MAN wanted by a 
Technica! Advertising (rganmatios in 
Wea Ff yoga very high Quality 


colour work We wo orefer a man 


fully experienced im ihe ordering of 
colour biocks. typesctting and mai 
tenance of schedules Ability to do 


mute “Importance 
S-day week 
Fleet St BC4 


than agemy — 
Box 4540 Ad Wee TT 


"Phone your Classifieds to CHA 8844 (Ex 25) 


May 8, 1952 


APPOINTMENTS VACA 


8 uperienced general 
even wepapcr Permancnt pos- 
1 Apply Eduor, Evening Express, 
Liverp 
MALL ORDER producing § colour 
siogue would like t see specimem 


tashive work 
nstam 

We kly ‘80 Pieet & BCS 
Keen capcricnced Advertisc- 
for oid established 
Magazine Write 
{ experience and salary 


Please 


WANTED. 
mem Representative 
heh cass weekly 
sialing outame 
required 
Bou 4592 Ad 

PRINTING 


Weekly 180 Picet St BC4 
JOURNAL 

appointment wo 
»adon Journalistic 
know edge ot 
Please state 
arcer to date and sai 


TRADE 


ence 


si details of 
w 


quesied n 3059, 

W nut Lid 2/8 Fleet Street, E.C4. 
ADVERTISING ASSISTANT required 
Good knowledge of layout, copywriti 
and design « well as production o 
brochures, etc s required Applicants 


repared reside in the 
salary requir 


to 
Box 4407 Ad Weekly 180 Pleet St BC4 


MEDIA BUYER 
apps arance 
{ interview? 
»y advertuing 
mid be to call 


Box 4437 
Advertiser's Weekly 180 Fleet St EC4 


DRAUGHTSMAN ARTIST. Excellent 
prospects for young draughtsman) artist 
to specialise t ur scientific 
and medical research journals, text 
books te ettering advantage 
but not cssentia siving ful) 
jetaile wo T c 22 
Chenies Street, W ¢ mt s gana) 


ARTIST 
WANTED 


for finished lettering and artwork & 
typographical layouts 


(Showcards, leaflets, displays, pack- 
aging). Ability to use airbrush for 
presentation drawings an advantage 
Must be capable man with really 
first-class finish Send specimens in 
firsc stating experience 
and salary required, to Miss Jobbins, 
de 


imstance 


W. M. de Majo 


33 Jubilee Place, S.W3 


YOUNG ARTIST required for Advertis- 
ing Agency, with some knowledge of 
visualising and capahic ~ producing 
good = finuwhed ayouts and lettering 


No Saturdays 
stating age 
do not send 


cet St BC4 


FREE LANCE 
ARTIST 
REQUIRED 
Fully Experienced 
Retouching Artist 
required for regular 
flow of Top Grade Work. 
Immediate Payment. 


Telephone: PRimrose 882! 


s, t 
Ad. Weekly 


iso F 


SILK SceEEN EEE ASIVS te- 
quired f y . 
ducing h ghest ‘qua t 


employed 
Box 4436 Ad. Weekly 180 Fice: St BCs 
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May 8, 1952 


a CLASSIFIED ADVERTISEMENTS 


i ans iy T AND TVPOCGRAPHK 
apericmed pres and prim ~ 
Mtereating work of national 


Ad Ww kly iso fF cS bce 


tumity fos 


Opp. 


Advertising 
Representatives 


tor 


TRADE INDEX 
of 
WORLD IMPORTANCE 


Selected areas throughout 
Great Briwin 


ONLY MEN OF PROVED 
EXPERIENCE AND CON 
TACTS CONSIDERED 
write fully 
Box 4438 
Advertiser's Weekly 180 Fleet 6: ECS 


APPOINTMENTS WA 


SHORTHAND-TYPISTS, Private Secre 
Clerks, etc If you are in urgent 
“~ staff, contact Embassy Bureau. 
House, Whitcombe Street, W.C.2 
(WHitehali 59924) We specalse m 
efficient personnci 
Tor cone SCRAPER ARTIST socks 
Possion igure, still life, will justify 
od salary Write 
Box 4394 Ad. We 
a gm tar 
(40), secks change 
per. £900 to £1,000 pa 
”™ 4371, Ad. Weekly 180 Fleet St BC4 
A FIRST CLASS CREATIVE 
Seven years agency ¢ 
Orginal ideas. clicnt 
wo ~_ typography 


Weekly 80 Flee: S 


COPYWRITER —VISUALISER 
Depart 
n planning 
and cconom< production 
types of promoting 
Age 6 
Box 443! 
Advertiser's Weekly 180 Fleet St EC4e 


desires position in Publicity 
mem. Fully 
designing 
of all 
materia 


experience | 


salcs 


EXECUTIVE, Agency wained, & 
in American and 
and 6466 |6assistant 
Adverusemem Manager 


training 


s adminwtrative bo 
Age or Advertising Departmen 
Box 4183 Ad Weekly 180 Fleet St Ec4 


LOOKING FOR AN EXECUTIVE? 


Here he is! Over twenty years 
experience covering work in agencies as 
well as Advertising Management of 
companies with world wide ramifica 
trons Creative, practical and under- 
stands selling as well as advertising 
Client contact a particular flar. A com 
petent and experienced lecturer and 
public speaker. Wf you could make use 
of such a man then this is his bid for an 
mterview 


Box 4397 
Advertiser's Weekly 180 Fleet S EC4 


THOROLG a Y EXPERIENCED I ty 
space buy 6 years’ presem Agenc 
desires 
growing 
S 


et ~e 
Agency 


cons er n 

Ad ; 180 Fleet St BC4 

sec RETARY ASSISTANT, 
Bx ) 


Hons 
Officer, admin 


seeks suitabic 


Ficet St BC4 


nce. wh 
COPY WRITING 
TOFT 


ance) ¢ 
wd Road Manchester. | 
ts err LAYOUT ARTIST 
tough standar { finished wor 
experience 
= with Londe 
itiams, 102 


"Phone your 


OINTMENTS WANTED 


STACK BEPRESENTATIVE, sae 3) 

Apaieme, suubd coMsios 4fu Caen 

og Dackgrousd, gawd rood, wie 

Ould CcADENCMC, PONE! 

1 orm 
. Liverpour ¢ 

Weeaiy ine Fiect Mw bos 

ALY ERTISING MAN proved 


SUR Cult, 


Bb a “tbes Ad. Weekly 180 Fleet St BC4 
LETTERING ARTIST sceks past- ume 
mancncy. 5 of 4 day per week 
Sudo, Agency of Printer 
Bon 4424 Ad. Weekly 180 Flees Sika 
LETIERING ARTIST capadic of pro 
duces Orst class work Geswes change, 
preferably with West Eng Studio. 
Box 4420 Ad. Weekly 180 Fleet 5: BC4 
TECHNICAL = PUstLiciTy. Pubiucaty 
eaperiehec eng necring 
works and D.©. waeinme 
appoinument with Industrial 
(Ongar oa on of Agency 
Bon | Ad. Weekly 180 Fleet St BC4 
apy aR TISEaMENT 
ate) 6Uhirtes. 
keen worker 
job, but 
He is looking for an equivalent 
posison offering prospea.ts with appro- 
oy remuncravon 
_ 4422 A Weckly 
YOUNG ACCOUNT 
has specialised in, and has unusually 
eapernence oft merchandiwng. 
fescarch and media research. 
seeks new position Now working on 
National accounts in icading London 
agency 
on 4423 Ad. Weekly 180 Fleet St BCS 
EXPERIENCED RECEPTIONIST 
TELEPHONIST (G.P.0 wained) 
available for temporary work during 
holiday season £7? G&. Od. weekly 
Box 4419 Ad. Weekly 180 Fice: St BC4 


FREE LANCE SERVICES 


FREE LANCE 
Fashion artist capable of pro- 
ducing drawings with “flair” in 
all mediums required. Write, 
giving details in first imstance. 


180 Fleet St BC4 
EXECUTIVE, who 


Box 4432 
Advertiser's Weekly 180 Fleet 6: EC4 


LETTERING and layout artist requires 


ASSIGNMENTS 
top-flight magazine 
grapher who knows when to press the 
button qukkly and how to slant pic- 
ture appeal BEHR “4 =Temple 
Fortune Lane N.W.11 SPkedwei) 
429s 
TOP GRADE PUBLICIST (woman) now 
undertaking free iance work only 
please ring REG 3781 
free-lance advertise- 
ve im the Manchester 
handing a number of 
saSHON aM CADENscs 
contacts 
in the } sm houses capecially wel- 
« 
Box 4355 Ad. Weekly 180 Picet St BC4 
FIRST CLASS PREE LANCE decorative 
pm age for pottery, tabie-mats, box- 
etc., secks further commissions 


Bor 4387 Ad. Weekly 180 Fieet St BC4 


USINESS OPPORTUNITIES 


SALES OPPORTUNITIES in the Paper 
Making and Allied Trades for all pro- 
from factory, warchouse 

se the authoritative, up-to 

British and forcign Mills 


Directory 
Se pest 
Business Publications Lid. 
Street, London, E.C.4 
LONDON PRINTING CO.. 
oe t© expand, wish to contact 
able to introduce business in 
Or interest in firs 


< irm 
Bow rity Ad Weekly 1 Fiect Sc BC4 


Classifieds 


BUSINESS OPPORTUNITIES 


TRANSPORT CONTRACTORS. 
“4 poblishers heve 4 coetrect w 


Tciepnone 701 


Specialists in 
AERIAL PHOTOGRAPHY 


Write or ‘phone for free Brochure 


Kent 


YOUNG MAN with advertising experi 
ence and some capita) t© invest secks 
partnership of dwectorship in capand 
ine agency 


Box 4428 Ad. Weekly 180 Pleet & BCs 


SHOW CARDS, CUT-OUTS, 

Book Jackets, Advertsing Polders. 
‘ by photo-litho of letterpress 
(own photoditho process plant.) 
CARILLON PRESS LTD. 
Colour Printers. Bournemouth 

Telephone: Boscombe 16835 

London Office: 98-100 Flee: St., E.C.4 

Phone: CENtral 1740 


Fine 


OLD ESTABLISHED FIRM of Outdoor 
Advertising Contractors dewres wo 
catend by buying of ama!gamating with 
smilag business 
confide nce 
a ee 

No inquiries by 
aie only in envelope ma 
Fea 


sl) =—parposes 
Bloomsbury 
Mi s 7181 


ASTUTE “BUY”! 
Tine 


23 years) spell increasing business for 
is to the 


phone for specimen copy and rate card, 
and see how economically you can reach 
this responsive readership 


TAIL-WAGGER 
MAGAZINE 
Now Mel Monthly 


380/009 Gray's toe » Londen, WC. 


Tenens 1603 


PRINTERS 


Are you looking for a firm of 
Printers who provide a reol live 
service in good quality Colour and 
Commercial Work? if so contact 


DOUGLASS & GILSON (1922) LTD. 


DORSET ROAD, MERTON, S.W.19 
Telephone . LiBerty 229! 


SALES AND WAN 


FOR DISPOSAL » Monotype Casters 


York shire 

5 "Yoru Printing Co. Lid ex borough 
ADREMA SR Tica Embower  Tited 
Eline Pics dies also available Good 
* Electronic 


Box 4388 Ad. Weekly 180 Pieces St BCA 


ADVERTISER'S WEEKLY 


LES AND WANTS 


Two Cosograph Ag Brush 
order Offers inviied. 
©. 14 Mercham Sweet. Bristol 


ACCOMMODATION 
Desh 


ras | TX eating studio. 
of Dp. 


Bos 4426 Ad. Weekly 180 Fieet 5: BO4 
PLEET STREET (Ac) Appros. 14,000 
= & Exceliem redec im. 
Mediate Posscsmion Reasonable. rental 


OFFICES 
gases Fully inclusive 
0 PREM MAY 169 
DESK SPACE availabic 
artes qualified high 


lettering and general work 
* 


ATION 
rom Piccadilly Circus 
seii<ontained suite ~ 
wus! used commerce an 
Approuimaicly “1,000 = n to 
let at £500 annum = cxcluw 
Box 4352 Ad. Weekly 180 Ficet ‘Se bc4 


PERSONAL 


oc. Order your copy from a limi 
the ublishers, C€ 
(Publishers) Lid 
Londos, E.C4 


and LIVE in Trouble-Free Co 
fort at the DOWNS HOTEL, 
Hassocks, Sussex. On the main 
London-Brighton line, an hour 
from London—many resident 
travel daily. 
Really good food, central heat- 
ing and log fires; attentive ser- 
vice, carly tea, breakfast in bed, 
if you wish. 
Cocktail Bar, indoor games; nr. 
Golf, Riding, Tennis. 7 acres 
ground, glorious walks and 
views. 
Physiotherapy Treatment Rooms, 
ultra violet ray, massage, foam 
baths and clectrical treatments. 
Moderate charges, and special 
terms for winter residence or 
long stay. 
Write for illustrated brochures. 
DOWNS HOTEL 
HASSOCKS - SUSSEX 
AA and RAC Tel. Hassocks 630 
Station Hassocks (Brighton Line) 


SPECIAL ANNOUNCEMENTS 


TECHNICAL ag a. cards 
cimen copies to 
files. Roles & Parker U1 Lad., 16 
side, EC? 


See April 17 issue of Advert iser's 
Weekly, pages 120, 12! and 123 
for the Advertising Services 
& Supplies Section May 15 
will be the next issue con- 
taining these services. 


to CHA 8844 (Ex 25) 
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ACME SHOWCARD & SIGN CO. LTD., 


Birmingham Office and Showrooms: 


STOCKIST OF 


GUINNESS 
IS GOOD 
FOR YOU 


Ones pROteC TN mane FY oF 


Crown Buildings, 


PARAGON WORKS, ENFIELD, MIDDLESEX. 


James Watt Screet, 


Tuurspay, May 


2 er Tee 


ACME 


Murmmum Signs! 


Showcards 


Signs 
Metal, Wood & Plastic - 


Display Stands in 
Metal Products 


tlluminated Signs 


Birmingham 4 Telephone: 


Telephone: HOWARD 165! 
Birmingham Central 2325 


— STOP 


PRESS — 


CHURCH PUBLICITY 


de & Partners Lid. appointed 
or Kiqreer-Govenweed & Co., Ltd., 
“Pudlo” brand 


| Claude J. 


Winter Thomas Co. 
Church Information Board. Broad- 


| casting and television were being 


Art Gallery and Museum, Belfast. 
Belfast Xefus-Letter 


thdataeniibacenan s Premier Newspaper 


Advertisement Manager: W. M. CHAPMAN 
Lendon Manager: ERNEST METCALFE. 85. Fleet Street 


used skilfully to promote Christian 
faith but perhaps most important 
publicity weapon was press editorial 
columns. St. Albans diocese Seven 
Churches Campaign launched last 
October seaman raised ents 


Two LEAVE /E C.P.Y. 


aa Crowther as merchandising man- 


a Gutteridge, chief copy- 
writer C.P.V., leaving. Says he will 
be out of advertising three or four 
months while as novel. 


Keliher, Hudson & Kearns, 
periodical and colour printers, have 
appointed Gordon & Gotch news 
and information division as public 
relations agents. 


-in-the-Strand 
on May 20. Guest luncheon speaker 
will be Attorney-General. 


Ad. (outdoor advertising con- 
tractors) and Gardner chairman and 
managing director, Walter Hill's 
Poster Advertising Co. . —— (owners 
of advertisement sites 


Bernard Miller, for six 


southern area 
-— = ted 


office “Kx: representative . Sue- 
ceeded Chartes ——¥ from 
ae 


years 


Auger and Turner Lid., Glasgow, 
appointed agents Macfarlane Paton 
& Co., jam and marmalade 


Ad 


be 
Corporation buses. — 
proximate revenue £5,000 cnundi. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Led., at cherr 
May 6, 1952. Princed in England by Staples Printers 


Liruted at their Great 


office at 180, Fleet aoe. London, E.C.4. 
Titcnfieid S 


(Phone Chancery 8844.) 
reet, London, establishment. 
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